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Iwrite this editorial amidst the fireworks of Diwali.
It has been a refreshing afternoon spent reading and enjoying 
the shows, workshops, exhibitions and other news from the 
Colleges. 

I was pretty impressed with the many activities our campuses are 
carrying to promote ourselves by opening the discussion of design to 
the comunity we live amongst.

Ahmedabad had an interesting seminar they called ‘The Hare 
Talks’ and in other campuses similar gatherings took place: Bangalu-
ru and their ‘Silky Way Competition’, The Eggdrop and Embroidery 
workshops at New Delhi and Kolkata,  and ‘The War of Designers’ at 
Hyderabad.

These, together with both fieldtrips we feature in this issue, are 
excellent tools not only for our Marketing teams, but are also invalu-
able experiences for our students, who will probably look at their own 
role as designers differently after attending them.

I’m immensely proud to bring to you our second issue, that is 
again result of team work from us here in New Delhi, and all Pan India 
Colleges.

All the best,

Silvia Ojeda García
Academic Director
New Delhi Campus

FROM THE EDITOR’S DESK

My personal and most sincere thanks to

COVER, LOGO (and general expertise)  :Wallace Lam, VC Lecturer - RMI New Delhi
InDesign Lessons   :Silvia Juárez Martínez, PD Lecturer - RMI New Delhi
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a
s a city, Ahmedabad has an interesting origin. 
The story goes that the Sultan Ahmed Shah 
was marching his troops to Patan along the 
river Sabarmati when he happened across 
a sight which he found hard to believe: he 

saw hares chasing dogs. Not dogs chasing hares as one 
might usually expect, but hares chasing dogs. Inspired 
by this unusual sight, the Sultan decided to build a new 
city; one where businesses would thrive and its people 
would create their own opportunities. Today, the city is 
well known for being fast growing, but is also well known 
for the renowned institutions (NID, NIFT, CEPT) that help 
to produce some of the cream of India’s design talents. As 
these same institutions provide very stiff competition for 
Raffles Millennium International in Ahmedadbad, I felt that 
something was needed to help our school and the Raf-
fles brand relate more closely to the city and its creative 
inhabitants. Inspired by Ahmed Shah’s fabled sighting, I 
wondered if the iconic hare could serve as an appropriate 
ambassador for our school’s aims.

In order to understand the Sultan’s decision, I needed 
to learn more about hares. What was so significant about 
them? Their appearance often means that they are com-
monly compared to rabbits but they differ greatly, as hares 
have their own attributes. For example, they are precocial, 
meaning that they are born fully furred and with their eyes 
open. This allows them to fend for themselves at an early 
age, unlike rabbits that need the protection of a burrow 
or warren for their young that are born blind and naked. 
They are also shy creatures that live alone or in pairs, but 
paradoxically become very sociable and sometimes ag-
gressive in Spring when they can often be seen boxing 
with each other. Additionally, hares can run very quickly 
across flat ground because their bodies are able to ab-
sorb g-forces allowing them to escape their predators and 

interestingly (from a design point of view), hares live in 
shallow depressions in the ground which are commonly 
called ‘forms’. Overall, hares are significantly self-reliant 
and opportunistic creatures, and need to be in order to 
survive, but why was I so drawn to them?

From Albrecht Durer’s watercolour study of a young 
hare in 1502 to the late Barry Flanagan’s bronze statues 
of hares in thought-provoking poses; hares have found 
themselves amongst the subject matter of artists through-
out the history of western art. Their frequent inclusion as 
subject matter suggests something significant about their 
character, which I could relate to. Arguably, creative peo-
ple are born with their eyes open with a sense of self that 
allows them to adapt and survive. They are arguably shy 

and focused, yet they can also be sociable at networking 
events and meetings when income and survival depends 
upon it. Additionally, creative people can work quickly and 
hard because their bodies seem able to absorb lots of 
pressure with minimal sleep especially when the situation 
demands it. Therefore, much like the hare, creative peo-
ple similarly need to be self-reliant and opportunistic in 
order to exist.

Looking around the streets of Ahmedabad, I saw 
many dogs but a dearth of hares, leading me to think that 
the hare is something of a lost icon in Ahmedabad’s his-
tory. As Raffles Millennium International Ahmedabad was 
a new school with the aim of helping young creative minds 
to create and pursue their own opportunities within de-
sign, it seemed appropriate to adopt the hare as a symbol 
of that aim. By combining a simple graphic of a leaping 
hare chasing a dog with the colours of the Raffles brand, 
I set about creating visual materials and events that not 
only promoted our school as a place of international 
learning, but were also sensitive to local history. Since its 

adoption, people have been enquiring as to the reason for 
the hare, and have walked away not only impressed with 
the courses, faculties, campus and facilities offered by 
the school, but they have also walked away either having 
learned or remembered something about their local history. 
The simple adoption of this local icon can and will help Raf-
fles Millennium International Ahmedabad to be recognized 
as having a creative yet challenging environment of learn-
ing that separates us from our institutional competitors. 

So while the dogs continue to roam the streets of 
Ahmedabad, the hare is recovering its strength in its adopt-

ed home.v

The Hares  Of 
Ahmedabad:
ADOPTING A LOCAL ICON

RMI AHMEDABAD
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t
here is “India time” and there is “Guajarati time”. 
The former is rather slow when compared with the 
rest of the world, but the latter is even slower. Hav-
ing transplanted myself from the frenetic minutes 
of Japanese Standard Time (JST) to the stretched 

hours of GST (Guajarati Standard Time), the difference 
in presentation styles was something of a shock. Events 
by no means started on time and students’ presentations 
were drawn out affairs, which stumbled along to an end 
point. Something seemed missing: a method. Through 
speaking with colleagues and industry professionals, it 
became increasingly clear that a micro-presentation for-
mat could solve the problem.

Micro-presentation formats are not a new thing. In 
the late nineties, short presentations between 1 and 10 
minutes became popular at various technical conferenc-
es in America. By 2000 the Perl programmer Mark Jason 
Dominus had invented a format of 5 minutes which he 
coined “Lightning Talks”. The aim of this format was to 
help people make their point more clearly or finish quickly 
if they couldn’t. At the 4 minute mark, Dominus would ring 
a bell to signify one minute remaining and after 5 minutes 
had passed he would bang a gong to get rid of them from 
the stage. The time limit was the sole rule for this format, 
which meant that anything else was possible. In Tokyo 
2004, Astrid Klein and Mark Dytham were tired of archi-
tects talking for lengthy periods of time and designed a 
presentation methodology of 20 slides where each slide 
was timed to forward automatically after 20 seconds. This 
meant that each presentation lasted for 6 minutes and 40 
seconds. With the name of “Pecha-Kucha” (which means 
“chit-chat” in Japanese), Klein and Dytham took this for-
mat and licensed it, enabling it to be adopted freely in 
cities around the world providing that the branding guide-
lines and philosophy were adhered to. Similarly, Ignite 
talks began in 2006 in Seattle, USA, where each presenter 
had to deliver 20 slides, each of which would automati-
cally advance after 15 seconds. The very first Ignite talks 
were sponsored by O’Reilly Media, who occasionally con-
tinue to support the larger events. Not every idea ben-
efits from such presentations, but all of these presentation 
methodologies have helped speakers to develop their 
presentation skills as well as give them the platform to tell 

the world about their idea. At the end of the day, what they 
provide is a stage and an audience where you have to pull 
yourself together and deliver.

Having given a Pecha-Kucha presentation in To-
kyo in February 2010, I know just how challenging this 
format is. I have also experimented with introducing the 
methodology into visual communication projects and pro-
grammes on which I have taught with positive results and 
responses. Some students felt that the structure helped 
them to edit their images more carefully. Others felt that 
the pressure of time helped them to focus their thoughts 
and speech. What became most clear was that students 
learnt from each other’s approaches, and it was some-
thing that I wanted our students at RMI Ahmedabad to be 
exposed to. Ahmedabad needed a similar event for crea-
tive people to network and our students needed it to be 
at their school for their benefit. Instead of using an exist-
ing format such as Pecha-Kucha or Ignite, I felt it was im-
portant to design a presentation methodology that was in 
keeping with the school’s local history. Therefore, I turned 
to our adopted hare icon and its speed. 

As a hare can run up to speeds of 72km/h, I calcu-
lated that if one slide was treated as 1km, then it would 

take 25 seconds for the hare to run that distance, and 
therefore 5 minutes to run 12km. Therefore 12 slides could 
be presented with each slide advancing automatically af-
ter 25 seconds. However, as math is not my forte, what I 
didn’t notice was that I was actually calculating the speed 
of a hare with “super” capabilities; in short, the speed of 
a hare that could be aspired to. I therefore decided to 
stick with 12 slides in 5 minutes and coin the event “Hare 
Talks”. As keeping track of the time passed is very dif-
ficult when speaking, I decided to brand each speaker’s 
presentation with a hare icon that ran across the screen 
from right to left in 25 seconds. Not only did this allow the 
speaker to keep track of where they were within a slide, 
but it also allowed the audience to share that experience 
of keeping up with the hare.

With the presentation methodology in place, a date 
was set, and a list of speakers was recruited who were 
all eager to take up the challenge. The event was then 

Hares Do Talk: 
A UNIQUE NETWORKING EVENT 

FOR CREATIVE PEOPLE IN AHMEDABAD
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promoted to the general public, of which 80-90 peo-
ple were crammed into the school’s presentation room. 
The evening started with an introduction to the event 
and its origins, and quickly moved on to the work of 
Graphic Designer Sudhir Kuduchkar, who spoke about 
his crow calendars which he has been making for the 
past few years. Following that, we heard enlightening 
and provocative presentations from Product Designers, 
Vinishree Verma, Bhargav Mistry and Sachin Rathod. 
The first half then finished with a presentation by local 
architect Arpan Shah who spoke of his most interest-
ing buildings. An intermission followed where food and 
refreshments were provided to facilitate networking 
between our speakers, the general public and our stu-
dents. The second half then got going with the luxurious 
watches of Shilpa Choksi, the experience of invention to 
market by inventor Dipen Parikh, and product configu-

rations vs. product forms by product designer Sudhir 
Bania. The list of speakers wrapped up with an amusing 
take on the commonly felt experience of ‘blue Mondays’ 
by illustrator Pooja Doshi.

In summary, Hare Talks was warmly received by 
those in attendance, and several people showed inter-
est in presenting at a second edition of the event, which 
is now due to take place in November. For our students, 
it was great exposure to how professionals present their 
work and handle themselves in public events. As each 
of our students are required to present their work every 
month to the rest of the school, the same format of 12 
slides x 25 seconds was applied to their presentations 
under the name of “Leveret Talks” (a leveret being a 
young hare). Having seen the professionals and hav-
ing delivered their own presentations twice, the results 

are noticeable in their improved confidence in speaking 
and the selection of their visual material for their slides. 
In short, this presentation method helps us to help them 
become better speakers.v

GARY McLEOD- VISUAL COMMUNICATION LECTURER
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DROVE (n): COLLECTIVE NOUN FOR HARES.
e.g. A DROVE OF HARES APPEARED OVER THE HORIZON
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f
or a student’s development, at RMI Ahmedabad, we strive to create op-
portunities and events that the students can participate in and learn from. 
Our brief was to put work on the walls of the campus in a way that was 
visually arresting for visitors and students alike. On the heels of other hare 
related events, it was suggested that a curated group exhibition be hung 

to not only announce ourselves to the creative community of Ahmedabad, but also 
to set a standard in how students should be exhibiting their work. Taking inspira-
tion once more from Sultan Ahmed Shah’s fabled sighting, it was agreed that the 
‘hares’ in our campus could be divided into two groups: the students (the leverets) 
and the faculties (the mature hares). After gathering recent work by full-time and 
visiting faculties, we announced a call for submissions from our students. Inun-
dated with pieces, a panel of judges sifted through the submissions and made 
selections based upon skill of execution but also context. For example, a simple 
drawing of a famous person may be well executed, but the way it was to be ex-
hibited also needed to be considered. In other words, a reason was needed for 
putting that drawing of a famous person on a wall.  

 The exhibition was curated by the lecturer of Interior Design, Uday Seth, 
and myself, but everyone pitched in to make the exhibition a reality: our lecturer in 
Product Design, Devon Foster, did a fantastic job in assembling a production line 
of students to make and paint picture frames for the wall mounted work; many of 
our students worked until the small hours of the morning to help hang the works; 
and our office staff were running backwards and forwards to get photographs 
printed and gather other resources. The exhibition was unveiled to the media in 
the afternoon where local newspapers and television took an interest in the work 
that was being produced at the school. The students that were exhibiting prepared 
speeches about their works, and handled themselves very professionally in front 
of the media. When the media left, a private reception was held for the students, to 
which parents, family and friends were all invited to come and help celebrate the 
achievement. For all of us, it was a massive learning experience. 

 As hares are traditionally solitary animals, a drove of hares is a rare sight, 
but when seen, it is said to be something in awe of, something not to be forgotten. 
Now the first drove has been and gone, we look forward to seeing another. v

Droves of ‘em: 
A Group Exhibition of Work by Students and 

Faculty at RMI Ahmedabad
GARY McLEOD- VISUAL COMMUNICATION LECTURER
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FASHION DESIGN AT RMI BENGALURU:

the silky way
competition

i
t was a busy weekend on our campus, with the 
finals and judging of our Silky Way Fashion Design 
competition. We had entries from colleges all over 
Bangalore, of which 13 were selected to compete 
in the second round.

 On Saturday the selected entrants participated in 
a busy 1-day realisation of the designs they had submit-
ted, working in the RMI Bangalore Fashion Design labs. 
This was an interesting chance for entrants to meet — as 
well as weigh up! — their opponents.

 Sunday morning saw our guest judges – Qubra 
Khan, Regional Director of HiDesign, and Shobha Lund, 
a designer with 30 years experience who has taken part 
in over 100 fashion shows.  After some serious delibera-
tion by the judges, a decision was finally reached, and 
in the afternoon came the awards ceremony which was 
attended by competitors plus their friends and families.

The 3 winners were:
1st Prize:
Risharani Dutta 
(Baldwin Women’s Methodist College)
– Raffles Millennium International Bangalore Award

2nd Prize:
Manu Scaria 
(Army Institute of Fashion and Design)
– Page 3 Award

3rd Prize:
Gunkiran Kaur (Army Institute of Fashion and Design)
– Pony Needles Award

 First Prize Winner Risharani Dutta, from Baldwin 
College, thought that competition was tough. 
“The concepts that the other students worked with were 
amazing — their designs were very creative”, she said.  
And what does she think about RMI Bangalore?  “The In-
stitute is full of creativity.  It provides an excellent platform 
for their students and also students from other colleges as 
well.  I have learned many things about designing through 
the competition”.

 Well done to the prize-winners, and thanks to all 
the other entrants, who received a certificate of participa-
tion from RMI Bangalore, as well as a consolation prize 
from Pony Needles.
Many thanks to our sponsors Pony Needles and Page 3 
Design Bookshop, and a very special thank you to our 
guest jury for their expertise and professional judgement.
v

MARIA CHUMAK- FASHION DESIGN LECTURER



IN THE PRESS

corian: 
its uses in design

c
orian is an advanced blend of natural min-
erals, pigments and pure acrylic polymer. It 
is an original solid surface material and had 
been in use for about 40 years in a wide va-
riety of residential and commercial applica-

tions.

 Designers are using it widely because it enables 
a limitless design freedom in creating any atypical shape 
– thanks to the plasticity of the material. It brings beauti-
ful forms, practicality and boundless imagination into your 
home. At the same time it is durable, firm and is visually 
appealing as it looks very similar to natural stone – in a 
variety of shades that spans about 100 colours. Hence 
it can blend with fabrics and finishes (e.g. tiles, metals, 
wood, stone, glass) that surround them.

 The first use of corian were on kitchen surfaces, 
because it has high level of strength against physical and 
chemical impact. If offers a high resistance to stains and 
cleans easily. It is non-porous and therfore mould, mildew, 
germs cannot penetrate it – which adds to the hygiene 
value of the material. The versatility of corian is also evi-
dent in its use on kitchen surfaces. The joints on surfaces 
are not visible, as in case of using natural stone. This is 
due to the formeable characteristics of the material. This 
property thus enable kitchen sink to be easily integrated 
into a smooth jointless form. 

 
 Today, the use of corian had progressed beyond 
the kitchen. For expressing interesting design ideas, one 
can observe the use of corian in many bathroom designs. 
Wash basins and counter-tops are integrated in a seam-
less harmony that is aesthetically appealing and visually 
exciting. Designs are not regulated by straight lines any 
more. Curves and wavy lines can be formed with corian 
material and blends with the theme of water and sea.   
Besides wash basins, bathtub designs had also lever-
aged from the use of corian. These days, bathtubs can be 
formed into any shape desired and integrated into the en-
tire bathroom in a holistic design concept. For bathrooms 
with space constraints, shower cabins made from corian 
offers a unique solution.

 Undoubtedly, the application of corian can be 
widespread in many furnishings and fixtures. The durabil-
ity, versatility and characterisitics of corian presents an 
advantage over many traditional materials such as wood 
and metals. Therefore, it will be logical for corian-based 
furnitures and fixtures to invade our bedrooms, living 
rooms, offices, etc. Inevitably, corian may become one of 
the most widely used material for interior decors and fur-
niture.
As the use of corian expands and diversifies, the eco-
nomic viability of its use will become more affordable.  v

RMI CHANDIGARH
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SONIA NICOLSON- INTERIOR DESIGN PROGRAM DIRECTOR

tThe work of our students has been featured in 
design industry publications recently.  Inside 
Outside magazine featured Harini Sudarshan’s 
“Hemisphere” stool and Rijo Joy’s “Chai” chair 
in their July issue, as well as Venita Vohra’s “C-

Grass Chair” .

 The issue also included a write-up of one of our 
Week 1 Projects, which bring together students from all 
design programmes to work together in a multidisciplinary 
team at the start of each term.  In this case, Anoushka 
Nambiar, Priya Rustumjee, Reshma Dillepan, Kaushik 
Reddy, Bhanu Prakash, Sushmita Sukumar and Venita 
Vohra all worked together on a brief to use recyclable 
materials, and the team came up with an innovative con-
cept for local NGO Yuva Bangalore who work with unprivi-
leged children.  Their solution “upcycles” plastic bottles to 
produce low-cost, child-size tables and chairs for use in 
classrooms, and their original prototypes were developed 
further in association with Yuva to make usable furniture. 
RMI Bangalore hosted the local leg of a national competi-
tion, the Durian Society Interior Design Awards 2011.  So-
ciety Interiors magazine were on hand to report on this live 
competition, which saw our campus buzzing with Interior 
Design students from Bangalore and Hyderabad as they 
competed for a place in the national finals.v

MAIJA BERZINA - INTERIOR DESIGN LECTURER
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the 26th August 2011 witnessed the attendance of some 500 students, parents, guests 
and industry partners as they all came together to celebrate the graduation of our stu-
dents completing their Bachelors of Design course with Raffles College of Design & 
Commerce (RCDC), Australia.

 Exhibition pieces and design concepts spanning Interior Design (ID), Graphic Design 
(GD), Multimedia Design (MD), Product Design (PD) and Fashion Marketing (FM) were proudly 
arrayed in the reception area for all to see.  The exhibited design concepts ranged from the thor-
oughly practical ones to completely abstract concepts that challenged the mind and imagination. 
This proved to be a conversation and discussion space for all attendees, many of whom were 
seeing these designs for the first time. 

 The special Mumbai event hall (The Majestic Ballroom of the The Lalit, Intercontinental 
Hotel) was also transformed into a fashion show runway ramp which highlighted the collections 
of Fashion Design (FD) graduates and senior students. These collections represented 6 months 
of painstaking conceptualization and production work, showcased by models that carried their 
collections on ramp. Here, the collections were as numerous and varied as the stars that came. 
The inspirations came from everywhere, ranging from Indian history, to popular culture and even 
architecture!

 As it went on, the show culminated in a celebration event where every graduate was 
called on stage to receive their letters, a symbolic commemoration of their 3 years preparation 
work in pursuit of their Degree with RCDC. Alongside other graduates, outstanding students in 
the program also received commendation for their work with special awards given for the Best 
Creative Concept and Best Design Execution to name a few.

 A festive and celebratory mood was felt throughout the evening. Many graduates were 
seen laughing together over shared memories while others, in tearful embrace at the thought that 
they would be parting ways, soon after graduation. 

 In the words of Corné Coetzee (Academic Director at Raffles Mumbai): “Education is 
arguably one of the most important gifts a parent can give a child. It grounds us and gives us a 
sense of purpose and direction. I have been in the privileged position to be surrounded by crea-
tive, gifted and talented individuals on a daily basis. It is truly an honour to be a part of this proc-
ess.” v

runway write up
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o
n 17 September 2011, Raffles Millennium In-
ternational successfully organized an “Open 
House Exhibition” at Chennai campus. The 
guests consist of student’s parents, friends, 
school  teachers & industrial partners. 

 Students from various disciplines of design de-
partment (Fashion Design, Product Design, Interior De-
sign, Visual Communication & Interactive Multimedia) 
showcased their work for the present term in the “Open 
House Exhibition”. The faculties and students briefed the 
guests about the concept of the work.

 In this exhibition Mr. Terence Seet, Director of 
Chennai Campus address the crowd that this is a good 
opportunity for parents to see their children works and 
also how Raffles nurtures young minds to become a world 

class designer with a true international platform of learn-
ing concept. RMI Chennai intends to host more of such 
exhibition in the coming future.  

 There were many happy faces among the crowd 
and the students are also very eager to show their works 
to the crowd. The crowd were impressed and surprised 
with the quality of work which the students had produced 
after merely 2 months, especially the first term students. 

 The parents had also expressed their gratitude to 
RMI Chennai for giving them the opportunities to have a 
look at what wonderful projects their children had done. 
One of the parents further stated that he was impressed 
by the transformation brought about his son’s life through 
Raffles’ education. v

RAFFLES ROCK WITH THEIR 

Open House Exhibition

RMI CHENNAI

a
s part of the Project “Evening Wear”, RMI 
Kolkata invited Designer Sayon Mitra for a 
3 day Embroidery Workshop to its campus. 
Sayon Mitra is famous for its elaborated and 
detailed decorated designs. Along with a 

professional embroiderer, he was teaching the students 
various kinds of techniques, from silk thread embroidery 
to sequins and beadwork.

 Each student had to choose a theme, which was 
discussed with Sayon Mitra and the faculty. Research 
work, mood boards and colour boards were part of the 
preparatory work in order to start the workshop, Through 
this workshop, the students learnt how to demonstrate 
their design concepts and ideas in a work journal or 
sketchbook. Fashion illustrations and embroidery designs 

were put together, according to the theme each student 
chose.

 During the workshop, a great and colourful vari-
ety of beadwork, embroidery and sequins arrangements 
were birthed.  The students experienced the intense fo-
cus, concentration and patience that is necessary to cre-
ate an embroidery design. They also experienced and 
experimented with a multitude of creative possibilities that 
can be achieved through such works. Besides the experi-
ences, they also learnt the different techniques developed 
to complete their collections amazing details and acces-
sories. 
 The workshop was, indeed, a milestone achieve-
ment for the student’s aspiring careers as future design-
ers of India’s fashion industry. v

 EMBROIDERY 
WORKSHOP

BY DESIGNER SAYON MITRA

RMI KOLKATA
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r
MI Hyderabad experienced an increase of 
adrenaline at the War Of Designers Contest 
(WOD Contest) organized by the TIMES OF IN-
DIA in Hyderabad on 30th July 2011. We won the 
first prize at the inter-college competition which 

comprises of different disciplines and forms of expres-
sion….. DJ’ing, COOKING, FASHION, DANCE, ……… 
the competition was rather intense among the different 
categories. 
 
 Bravo to Fashion Design students and their 
friends who supported, encouraged and composed the 
RMI team at the Finals of the contest. Motivation, passion, 
perseverance and confidence were vital ingredients of 
participation at the WOD contest.

 We had students who were from second or third 
term, as well as students who were in their very first week 
of joining college. They were all so eager and full of en-
thusiasm to be part of Hyderabad’s biggest inter-college 
activity. After a lot of research work, idea development, 
sketches, prototypes, auditions and so on, students were 
streamed down and those with a difference made it to the 
Finals. RMI Hyderabad was very proud to have two final-
ists at the event!

 As the date for the Finals drew nearer and the 
work load pressure for building a collection by our finalists 
built up, the students collectively chipped in their support. 
Even on the day of the Finals, there was still last minute 
shopping for accessories, fabric,  … rehearsals, make-
up, photo shoots, etc. It was a coordination nightmare! 
But there was also much excitement and buzz along the 
corridors of the campus. 

 As the clock ticks, stress levels rose. Mulitple 
checks had to be done to ensure we get all garments 
on the hangers and models ready. We proceeded to the 
venue of the Finals which was held at the JW Marriott 
Hotel. The nightmare continued even when we arrived at 
the hotel. Backstage preparations, stress, nervousness, 
panic attacks, … it must had been an amusing scene for 
an outsider to watch us. We watched other participants 
who were as beautiful in their costumes (seemed to be 

inspired by the mughal royalty). The heart-pounding in-
creased in intensity when our finalists were scheduled for 
their turn on stage.

 Our finalists works were displayed through the 
grace of the models as they paraded in their high-heeled 
shoes. Dazzling the crowd with the designed garments 
from our finalists amidst the watchful eyes of the judg-
ing panel. Backstage, we could hear the silent prayers of 
every team member but we could also hear the applause, 
cheers, shouts, whistles, … from the front. 

 Our moment of glory arrived when one of our fi-
nalists was pronounced the winner of the contest. Amidst 
the loud cheers and applauds from spectators, family, 
friends, tutors, staffs …… there were also tears of joy. The 
jubilation was shared not only by the winner but by every-
one during that evening. The tussles, turmoil, toils, .. over 
the last few months culminated in a worthwhile memory 
for each and every one of us who partake of this momen-
tous occasion. 
 
Once again, the curtains raised and through the haze of 
smoke effects the models strutted down the catwalk. This 
time though, it was a more relaxed emotion synchornised 
to the drum beats of a mystical egyptian tune.

 During an interview, Sangay, beautifully draped 
in dyed cotton fabrics and embellished with lotus mo-
tifs, expressed her theme as “Egypcyan” . Egypt was her 
main inspiration. Taking into consideration environmental 
issues, she thought of contributing to the betterment of 
living through a less polluted air. Consciously aware that 
designs can contribute to problem solving, Sangay in-
vestigated beyond a creative mind of suggesting organic 
fabric and natural dye in her collection; she also adhered 
to the environmental, social and economical constraints.
Her design collection impressed the judges from the aud-
tions to the finals. Needless to say, her exquisite collection 
had stolen the spot light that evening. Sangay, herself, was 
stormed by the media ……  and she finally went home tri-
umphantly with a trophy and prizes – so deservingly won.
v

RMI HYD STEALS THE SPOTLIGHT 
at the 

War Of Designers contest
DIANESHREE CUNNIAH- FASHION DESIGN LECTURER
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A VISIT TO THE WEAVERS’ HUB
	 	 	 	 	 	 	 	

o
n September 5th, students and faculties went 
on a field trip to Pochampalli, a village about 
100 km from our RMI campus in Hyderabad.
The drive to one of the richest heritage – 
(Ikat- a typical hand woven fabric with tie 

and dyed yarns) of Andhra Pradesh was so enriching and 
lively with all of us picnicking and laughing at uncommon 
sceneries or at times feeling so blessed to be enjoying life 
the way we have.

 India indeed shows us quintals of colors, different 
life styles, cultures as we move towards our destination. 
Cows and buffaloes have been the most amusing scenes 
we encountered. Once on the high way, we get to admire 
the most beautiful landscapes that Hyderabad offers us. 
Nearing the weavers’ hub, we notice that we are in a re-
mote area, really far from the city and the tranquil peace of 
the region was incredible – one can say the watch moves 
slower in these villages, but of course it isn’t!!

 We wondered if there were any inhabitants living 
around in the region as we noticed no houses or huts over 
stretched distances. We finally arrived at huge building 
(which is a government property) and that’s where the 
beautiful IKAT materials are manufactured.
I have not much idea of how it is worked out.  We were 
promptly taken care of and provided for a visit to the entire 
unit. There began our journey in learning the processes 
involved in manufacturing IKAT. 

 It was so heart touching to see very old men and 
ladies manipulating the finest yarns, winding hand twisted 
yarns on cones, weaving and adjusting the weft yarns to 
align the warp ones. 

 IT TAKES A COUPLE OF WEEKS TO 

WEAVE A 5 METRE SAREE!

 It was sad to see that not much is done to revive 
this art. We understood that not many people were inter-
ested in this art any more. And the tedious work doesn’t 
attract the interest of youngsters to take over. Compared 
to the space dedicated for this activity, it was evident that 
this art will be lost in a matter of time due to the lack of 
people who are interested.

 Students had a lovely time in learning and under-
standing the hard work of hundreds of people put together 
to produce the basic material they require in their field of 
interest. It has brought their attention closer to respecting 
each and everyone’s contribution – sharing and appreci-
ating the talent of everyone ! v

RMI HYDERABAD RMI HYDERABAD

Pochampalli
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Which department do you work in and whom are you 
working with?
I work in the fashion Design department along with Didier 
Lecoanet co-owner of the company and under the head 
of the department Camille.

Do you have a regular daily routine or are you experi-
encing new things everyday?
My daily routine is a mix of both. The research and design 
is done on a regular basis but each day is a new experi-
ence. I have been learning new design techniques, termi-
nologies, the development processes to open a new store 
and their pricing and merchandising strategies.

What has been the most interesting aspect that you 
have learnt so far?
I am learning a lot of new things everyday but what has 
interested me the most is how the development of a new 
store works. How first a basic concept is chosen and then 
the pricing and merchandising strategy is done keeping 
in mind the competitors and the consumers and then fi-
nally designing garments according to them.

Do you feel as though you were well mentored for the 
working world?
Raffles has instilled in us a very strong work ethic and 
along side we have been taught in a very modern way, 
which has helped us to cope with the industrial work-
place. Punctuality and professionalism are the two core 
aspects that any company looks for and that are exactly 
what Raffles has been teaching us from the very begin-
ning of college.

Is Internship what you expected?
Absolutely, no fashion student can learn without practice 
and exposure. Developing your knowledge and putting it 
into practice is essential and that’s what I am gaining from 
my internship.

How do you view the fashion industry now you are 
gaining your first working experience?
The fashion industry isn’t only about glamour; it requires 
motivation and extreme hard work. There is one thing I 
have learnt that to be in this industry you need a thick skin 
to cope with stress. 

What is the most valuable lesson that you have learnt?
The most valuable lesson that I have learnt is that in a 
workplace is that we work for ourselves. Performance is 
what counts if you don’t perform as per the requirements 
you cannot survive in the company.

How has this experience changed/ aided your ap-
proach to college studies?
Similarly in college we need to understand that what we 
learn here is what we reciprocate in the future. Therefore 
it’s important to soak as much knowledge as we can to 
prepare our selves for the fashion industry.

Are you enjoying internship?
I really am enjoying at Lecoanet Hemant. It’s a great ex-
perience and the company is very organized. The owners 
Didier Lecoanet and Hemant Sagar themselves are very 
humble and aim at the welfare of their workers along with 
the companies financial goals.

Is this experience helping you in your career direc-
tion?
I am working on a span of things from designing for uni-
forms to ready to wear and sampling. It’s given me a 
broader vision and is helping me to understand what my 
core competencies and interests are. That might help me 
recognize what areas I would succeed in.

How are you coping with the workload?
The workload is quite high as I’ve been given the oppor-
tunity to design garments for their new store called the 
LH – Gene but in Raffles we have been through even more 
workload so I was quite well prepared for it. v

Which department do you work in and whom are you 
working with?
I’m working in the sampling department under the head of 
sampling department Mr.Gurpreet Chhabra. 

Do you have a regular daily routine or are you experi-
encing new things everyday?
In the sampling department I have to follow up on the reg-
ular things that need to be checked and reported but yes, 
I am experiencing new things as sampling department is 
very different from what we do in college. Here the tiniest 
detail regarding the garment is checked before handing it 
over for mass production. 

What has been the most interesting aspect that you 
have learnt so far?
The working world is very different from the college rou-
tine were we are allowed to choose our own topics and 
even make the garments how we want but here you have 
to stick to the rules as you’re working for a company and 
not individually. Am learning new things everyday about 
embroidery and fabrics.

Do you feel as though you were well mentored for the 
working world?
As our college has been always strict about deadlines and 
submissions and also the quality of work and effort we put 
in, it was easy to adjust in the working environment.

Is Internship what you expected?
Internship is by far the most important and helpful expe-
rience. The industrial exposure and learning new tech-
niques is very important for design students. 

How do you view the fashion industry now you are 
gaining your first working experience?

In the fashion world to reach the top you need to be very 
focused and hard working. To be very strong and firm with 
your decision is required in this industry.

What is the most valuable lesson that you have learnt?
The most valuable lesson I have learnt is that to be organ-
ized and writing down everything as it helps you to be 
more prepared for your projects and assignments. And 
especially in the sampling department as there are so 
many samples being made, it’s very important to maintain 
a record.

How has this experience changed/ aided your ap-
proach to college studies?
The knowledge gained in college helps in the working 
environment a lot. So in college it important to be more 
focused towards your studies and get your basic cleared.

Are you enjoying internship?
I am absolutely enjoying my internship. The People am 
working around are helpful and ready to answer my ques-
tion anytime. Even Didier Lecoanet and Hemant Sagar are 
very respectful and care about the needs of the workers 
for better productivity.

Is this experience helping you in your career direc-
tion?
This experience has helped me understand my abilities 
and likings. Working in the sampling department, I have 
stepped out of my comfort zone to work on patterns and 
drafting. 

How are you coping with the workload?
The work given is a lot but it was easy to cope with it as 
our college has given us more projects so it was somehow 
easy to deal with the workload.v

MEGHA KHANNA

SAKSHI ASTIR

INTERNS AT  
Lecoanet Hemant 

INTERVIEW WITH STUDENTS

CHLOE WRAGG - 
ACTING PROGRAM DIRECTOR, FASHION DESIGN
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Egg Drop Workshop
19/08/2011

w
hen we think about Product Design, prob-
ably the first thing that comes to mind 
about the profession is related to cars, 
machines & technicality,…engineering, 
etc. Whilst it is true that these areas have 

Product Designers, however, there are many other areas 
that involves the unsung heroes of product design.

 Through the guidance of our esteemed Product 
Design lecturers, the students from various high schools 
in Delhi were able to experience the best and most unu-
sual teaching method to understand and have a hands-on 
about what a career as a Product Designer entails. RMI 
Delhi organized an unique “Egg Drop Workshop” where 
the particpants have to protect an egg by using available 
materials like card boards, scissors, tapes & cutters. 

 The workshop was initiated by our Product De-
sign lecturers, Mr. Bruno Oro and Ms.Sylvia Juarez Martin-
ez, where they shared a brief lecture with the participants 
on Design as a Career. Participants were very enthusias-
tic and excited about the practical workshop. They never 
thought that a career in creative design can be so inter-
esting and innovative. 

 The workshop proceeded with participants us-
ing card boards, scissors, tapes and with the help of their 
creative minds, started making packaging designs for the 
egg. The requirement was to achieve a packaging design 
that protects the egg even when dropped from the 3rd 
floor of the campus. Students were certainly very excited 
about the workshop. Many creative ideas could be seen 
druing the course of the workshop’s progress. 

 The lecturers and the students from the Product 
Design program were there to guide every participant. At 
times, there were active debates on the merits of one de-
sign to another. Every participant was motivated to make 
the best packaging solution in the 1 hour session. 

 When time was up, the participants gathered at 
the ground level. Each and every one of their design was 
brought to the 3rd floor of the campus and released. All 
participants were very anxious and eager to see the result 
of their innovation. With the help of gravity, the packaging 
solutions of each particpant landed on the ground floor. 
In some cases, both the packaging and eggs were com-
pletely smashed. There were, however, a couple of pack-
aging solutions which did not withstand the impact but did 
fulfill its function to protect the egg. 

 The workshop ended with an ear shattering cli-
max with participants screaming and cheering for their 
individual innovations. Each particpant was awarded with 
a small gift and a certificate of participation. A pizza party 
ensued and we are sure that they all had fun. Most im-
portantly, it had been a learning experience for them and 
gave them an insight into the interesting world of a career 
as a Product Designer.

 The workshop was a joint collaborative effort by 
RMI Delhi’s Marketing & Admissions Team and the Aca-
demic Team. Special thanks to Mr. Amit Satija, Mr. Bruno 
Oro and Ms. Silvia Juarez Martinez as well as all the stu-
dents from the Product Design program. v
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and finally the day came.

	
	 September 21st, at 7 in the morning was our 
rendez-vous at Indira Gandhi International Airport: Some 
before time, some absolutely late, the 12 students made it 
with parents, brothers and sisters, along with the College 
Director Mr. Allan See to send away our second Interna-
tional Fieldtrip.

 Following the success of last year’s international 
trip, we decided to open the trip to both Interior Design 
and Product Design students. We received positive re-
ception from them and finalized the selection by choosing 
the most dedicated and committed to their studies to join 
us in this adventure.

 The choice was Sweden, Denmark and Finland 
because of their relevance in the design world. Over the 
years, these three countries have developed a way of un-
derstanding design that has taken the world by surprise. 
 
In the early 20th Century, a dining set in Sweden cost as 
much as a year’s salary for an elementary school teach-
er. Since then, a lot has happened to the way Northern 
European countries understand design, furniture and 
good quality interior spaces. These cultures have signa-
ture trends and a unique way of thought that has spread 
through all realms of design. Most of all, the concept that 
good design can be affordable for all, and today, a cen-
tury later, IKEA and others furnish our homes and our life 
with simple, affordable, well thought products.

 
The Antardesi entourage (Antar= different, distinct Desi= 
nationality) arrived in Stockholm on a cold, rainy after-
noon. From then onwards, we only found bright sunny 
skies, impressive for late September in North Europe.  

 During the first couple of days, we visited the 
Vasa Museum, the Fotografiska exhibition –Robert Map-
pelthorpe’s Retrospective and Helen Levitt’s Urban Lyr-
ics-, IKEA and HM Home Store. The students started to 
understand what we had told them all along: Design is 
everywhere.
 An early flight on 24th September took us to 
Malmö. Sweden’s southern most city is known to be it’s 
most multicultural. Food choice posed a problem as they 
rapidly finished the snacks from home: No more pizzas 
please! Some wanted Italian, some wanted Indian, these 
want to have a beef burger, those want to go back to 
the hostel and make their own roti. Vegetarians just want 
peace of mind. Chinese appears like a good choice for 
all. We end up at TGI Fridays.

 We visited the Malmö Konstallen, the Moderna 
Museet, and toured around the East Harbour, home to the 
Turning Torso from Spanish Architect Santiago Calatrava 
that sits overlooking the sea.

 The students never thought they were able of 
walking so much!
 Our hostel was 20 minutes away from downtown 
by bus so we got our share of commuting every morning 
and evening. Still, students were delighted with the set-
tings of the accommodation; an old house refurbished to 
fit us all, a large garden, kitchen and diner. We do remem-
ber with joy the pizza night on the last day.

 IN 2010, THE INTERIOR DESIGN DEPARTMENT EMBARKED ON A FIELDTRIP TO THE UK AND SPAIN 
VISITING LONDON, BARCELONA AND MADRID. ALL OBJECTIVES THAT WERE PROPOSED WERE FULFILLED AND 
THE FOUR PARTICIPATING STUDENTS ENJOYED AND ABSORBED THESE TWO AMAZING COUNTRIES. 

LAST SEPTEMBER A NEW ENTOURAGE SET SAIL.

INTERNATIONAL FIELDTRIP 

ANTARDESI 
GOES TO SCANDINAVIA

RMI NEW DELHI

BRUNO ORO - PRODUCT DESIGN LECTURER
SILVIA OJEDA GARCIA - ACADEMIC DIRECTOR
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 We crossed the Öresund 
Bridge to Copenhagen on the 26th, 
and I found myself lost for words in 
this beautiful city. Bicycles outnum-
ber cars by far, and there is a feeling 
of wellness and comfort all around.

 We visited the Design Mu-
seum and a student tells me ‘It’s like 
Google come true’. All the pieces 
they have looked on their screens 
for so long are lined up for them to 
admire. Although students are still no 
more able to touch the pieces, none-
theless the scale and feeling of the 
real thing is something that the Inter-
net will never be able to offer.

 Click, click. Cameras try to 
capture the building details and ma-
terials of every chair, table and vase. 
All day would not have seen us tire of 
this museum!
 
 The following day we headed 
to the Danish Design Center. Phrases 
like ‘What is Design Thinking? Is the 
Approach and Answer to Challenges 
with Everything in Mind’ still resonate 
in our heads. 

 So after a very long journey, 
how could two lecturers raise their 
points with their students?
By beating the whole lot at table soc-
cer, of course!  A good night sleep for 
us, having shown we still have some 
things to teach them.

 Some of us thought we would 
find in Finland a similar landscape, 
culturally, than the one we saw in 
Stockholm, Malmö and Copenhagen. 
We were not quite correct.
 Helsinki proved to be a big-
ger, colder and denser city and home 
to one of Finland’s greatest architects 
and designers: Alvar Aalto.

 Aalto’s work has contribut-
ed to the creation of what has been 
called Scandinavian Design: after 
adhering to the International Style 
during the 30’s, Aalto turned to a ‘hu-
manized’ architecture later in his ca-
reer, focusing in organic shapes and 
a softer form of functionality; in his 
own words: “We should work for sim-
ple, good, undecorated things” and 
he continues, “but things which are in 
harmony with the human being and 
organically suited to the little man in 

the street.” 

 I was myself looking forward 
to all the activities and places we had 
the pleasure of visiting while in Hel-
sinki.

 The Aalto House, the Stu-
dio Aalto and the Design Factory, all 
gave us a broader perspective on 
Finnish Design and on the state of 
the discussion around it.  

 Back in the city, we visited 
the Design District and the Design 
Forum, an organism set in 1875 to 
contribute to and promote Finnish 
Design. Helsinki was named De-
sign World Capital for 2012 and their 
work is of enormous relevance these 
days. We had the privilege to be ad-
dressed by one of their staff mem-
bers, Eija, who briefed the students 
about the history and particularities 
of their design, and asked them for 
their impressions and opinions. 
 
 Both lecturers were happy 
to see the students interacting and 
making sharp observations about 
what they had seen during the trip: 
How Finnish design had an inflection 
of Japanese simplicity: How the col-
our schemes seemed to be inspired 
by their own landscape and their 
people: And more important, how dif-
ferent it was from Indian traditional 
design.

 For many of our students, 
prior to this trip Europe was an idea 
more than an experience, and they 
were thrilled to feel it in their own 
bones. During the trip, they were 
familiarized with new and inspiring 
ways of thinking and in addition had 
the chance to observe an overview of 
different cultures and ways of life.

 They came back packed with 
exhibition catalogues, magazines, 
and posters, having become better 
friends and with what we hope is the 
seed for future develop as designers.
We can’t help but to feel proud and 
thankful for all the parents who de-
cided to support their child in this 
adventure, and for students who wel-
comed the idea of a lifetime.

 I can’t wait for next year. v

IF YOU WOULD LIKE TO READ THE DAILY POSTS FROM THE 
STUDENTS AND VIEW MORE PICTURES, YOU CAN VISIT

ANTARDESI.TUMBR.COM
TWITTER.COM/ANTARDESI
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FEATURE SECTION FEATURE SECTION

 How would you describe a typical day and how 
does it normally end?
 I usually start my day with a fresh cup of coffee. I 
like my coffee strong; it is an affinity whilst growing up as a 
Singaporean. As I enjoy the coffee, I will make it a point to 
catch up on the latest news about Singapore through The 
Straits Times online. At the same time, music is played to 
soothe my nerves and to start my brand new day. If time 
permits, I will also browse through The Times of India to 
catch the latest headlines. I will usually arrive at my office 
early, between 8 to 8.30 A.M.
I do not stay late in office on most days. In part it is be-
cause I proceed to the gym for my exercise. It is important 
to keep fit and stay healthy for one to stay mentally alert at 
work. Moreover, exercise helps me to relax and enables 
me to sleep early so as to be recharged for the next day. 
This routine had persisted since I came to India and it 
does help in keeping a work-life balance.

 As IAO Director, what is the critical function of 
your role within the context of Raffles colleges?
 The role of the IAO (International Admissions Of-
fice) is to facilitate students from different countries to be 
admitted into the Raffles network of colleges. We have 
38 colleges worldwide today and there are students who 
may wish to pursue an academic progression in design 
or commerce not in their own country, but in other Raffles 
college. This scenario applies to India as well as to other 

countries. Hence, the various IAO offices within REC Sin-
gapore work together to facilitate such transactions with 
the respective local colleges.
 The critical function of my role is to work closely 
with both the IAO offices of REC Singapore and our local 
college’s Marketing/Admissions teams – which are also 
called IPOS teams. These efforts may involve joint recruit-
ment/marketing activities, regional recruitment/marketing 
activities for the different local colleges, as well as manag-
ing a select group of channel partners to benefit our local 
college’s recruitment efforts.

 Being an indirect source of student admission in 
Raffles colleges, what is your strategy for student recruit-
ment?
 All the IAO offices adopt a strategy that would be 
more skewed towards “below-the-line” activities. This is 
because direct recruitment of students is done by the re-
spective local college’s Marketing/Admission teams. By 
“below-the-line” activities, it means efforts in areas such 
as participation in international exhibitions to represent 
Raffles network of colleges, working with channel part-
ners in areas such as student recruitment, branding, ad-
vertisements, etc. In addition, IAO offices do utilize online 
media as well as various social networking media in its 
efforts too.
 Besides the above, IAO offices also visit schools 
in those countries which does not have any Raffles col-

leges yet. These school visits are done to create or en-
hance the awareness of Raffles colleges, Raffles design, 
commerce and science programs and the nearest local 
Raffles colleges. Often, the schools will furnish IAO offices 
with the database of the students who had expressed in-
terest. The database of these students is shared amongst 
IAO offices so that student’s interest in a certain Raffles 
college can be followed up properly.

 As a complementary partner with the local col-
lege’s Marketing/Admissions teams, what are the chal-
lenges faced?
 The main challenge that most IAO offices face 
with local colleges is that they are perceived as a ‘com-
petitor’ to the local college’s Marketing/Admissions teams. 
This is a natural reaction due in part to the Raffles system 
of student recruitment. In a way, it is a good phenomenon 
as long as the ‘competition’ is friendly. After all, both local 
teams and IAO teams are working to grow the student 
base in Raffles colleges.
 With IAO India and South Asia, our teams do de-
marcate the boundaries by territories. In reality, however, 
even such demarcations are difficult to maintain a clear-
cut responsibility line. And this results in ‘border clashes’ 
with the local teams. Such incidents do not happen very 
often and is usually resolved, either between the local col-
lege’s marketing team member and the IAO team member 
or between myself and the college director.
 Another challenge that IAO teams face is that IAO 
tries to influence student’s decision to proceed to another 
college. I must debunk this myth. IAO teams are as con-
cerned as the local college’s Marketing/Admissions teams 
to recruit a student. In this respect, it does not make sense 
for IAO teams to persuade an Indian student to study in 
Raffles colleges overseas when it is more cost effective 
for the student to study in Raffles colleges in India. Simi-
larly, it does not make sense for IAO teams to persuade a 
student who is local in Kolkata to study in Delhi. 
 There are, of course, exceptions to such matters. 
For example, if a student who is local to Kolkata wishes to 
study Jewellery Design. As of now, none of the colleges in 
India offers such a program and hence IAO team will then 
suggest or propose to the student to study in colleges 
which offers this course, like Raffles Singapore or Raffles 
Sydney.
 For IAO offices, it does not matter which college 
the student chooses to go to as it is still a recruitment that 
yields an additional student for Raffles colleges. We look 
at the bigger picture.
 Most local colleges have gradually realized the 
role of IAO teams as a complementary partner and not 
a competitor. This is evident from the lesser number of 
‘conflicts’ between both teams. In part, it is also due to an 
improvement in the process of student recruitment as well 
as more openness from college directors.

 Having recruited students from abroad, what was 
the experience like? 
 Regardless of whether we are recruiting students 
from abroad or recruiting students going abroad, the 
questions we face from both students and parents are al-
most always similar. It is natural as they all have the same 

concerns – safety, security, lodging, cost of living, fees, 
visa, etc.
 Personally, I do feel the same concerns for these 
students. I certainly do not wish to recruit a student and 
let him/her fend for his/her own survival. It is not the right 
way of doing things and we are also morally obliged to 
ensure that these students recruited will be able to settle 
down safely and securely so as to have peace of mind to 
pursue their studies.
 I am glad to mention that till date, IAO India does 
not have any negative feedback from the students it has 
recruited so far and I intend to maintain this record.

 Do you envisage a growth in Raffles colleges in 
India? When do you see the growth will happen? What 
could be the stumbling blocks?
 With the rapid economic development in India, 
we are confident that the Raffles Colleges will see growth 
within the next 2 years. In part, it is also due to the demo-
graphic boom from post-90s, post-K12 students. 
 There are many colleges in India. However, op-
portunities within good colleges are not abundant. From 
the last annual intake by colleges, we already see many 
limiting their intakes by deliberately placing high admis-
sion criteria. Within Raffles colleges in India, the opportu-
nities and offerings for students are good or even excel-
lent as compared to their peers in the industry.
 Raffles’ uniqueness in offering an internationally 
recognised degrees, taught by foreign faculties, using 
advanced pedagogy and an up-to-date curriculum is un-
matched in India. Raffles colleges in India had invested 
immensely in their facilities to ensure that students ac-
quire industry relevant skills and knowledge. In addition, 
Raffles colleges in India forms a part of the Raffles Alumni 
which has a worldwide network of Raffles graduates. All 
these offer the Raffles students not just a place of study 
but to experience a multi-cultural environment and gear 
them to be ready for a future in a globalized world.
 Unfortunately, the Raffles colleges in India are 
still relatively young and have not created much visibility 
amongst the education and industry circles. We under-
stand that such matters do take time. One of the most 
important milestones in Raffles colleges in India will be 
when their respective graduates start to enter the working 
world. Like many Raffles colleges elsewhere, the quality 
of work and the knowledge standards of a Raffles gradu-
ate will be well-known amongst industry circles. In time to 
come, this will also infect the education sectors through 
and by word-of-mouth.

 You have been based in India for a number of 
years. What was the most challenging experience you 
have had?
 I had lived in India for more than 3 years now. 
Unashamedly, I would say that I am yet to be ‘indianized’ 
with regards to food. I do enjoy Indian cuisine, however I 
cannot take too much spices. Therefore, it makes living in 
India a bit of an inconvenience for me. I had learnt in the 
last 3 years to manage my expectations here. There are 
many facets of social living in Singapore which may not 
exist in India. Without going into details, I would say that I 
have learnt not to take things for granted in India. v

Frankie Lim is the Director of the 
International Admissions Office 
(IAO), based in India. He is a 
graduate of the National Uni-
versity of Singapore, majoring 
in Economics. He remains as 
an alumnus of the National Uni-
versity of Singapore – ranked 
as one of the top 50 universi-
ties worldwide by the London-
based Times Higher Education 
(THE).
He started his career with Raf-
fles Education Corporation 
(REC Singapore) in August 
2008. When he first arrived in 
India, his office was located in 
Nehru Place. Ever since RMI 
Delhi’s campus was operational 
in April 2009, he had re-located 
his office there.
As the IAO Director, Frankie Lim 
heads the IAO’s tasking cover-
ing India.This interview hopes 
to shed some light on the IAO 
Director and the work of IAO.
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AHMEDABAD:	 Venus	Atlantis	Corporate	Park,	2nd	Floor,	No:	201	and	202,	Prahaladnagar,	Ahmedabad	-	380015
	 	 Tel:	+91	-	9099826709
BENGALURU:	 HM	Vibha	Towers,	4th	Floor,	Near	Forum	Mall,	Luskur	Hosur	Road,	Kormangala,	Bangalore	–	560030
	 	 Tel:	080-	43418888
CHANDIGARH:	 Plot	No11-12,	Sector-25,	Dakshin	Marg,		Chandigarh	-	160014
	 	 Tel:	0172	-	4212222
CHENNAI:		 No.7,	Arcot	Road,	8th	Floor,	Kochar-PSS	Tower,	Vadapalani,	Chennai	–	600093
	 	 Tel:	044-4030	2222
HYDERABAD:	 2nd	Floor,	Anand	Silicon	Chip,	Opp.	HDFC	Bank,	Shaikpet	Nala,	Gachibowli	Road,	Hyderabad	–	500039
	 	 Tel:	040-20033344
KOLKATA:		 Akash	Tower,	1st	Floor,	781,	Anandapur	(beside	Ruby	Hospital),	Kolkata	–	700107
	 	 Tel:	033	-	40172222
MUMBAI:		 Hi	Life,	2nd	Floor,	Phirozshah	Mehta	Road,	Santacruz	(W),	Mumbai	–	400	054	
	 	 Tel:	65726711	/	22
NEW	DELHI:	 9	B,	Rajendra	Park,	Opposite	Hotel	Jaypee	Siddharth	,	Pusa	Road,	New	Delhi	–	110060
	 	 Tel:	011-43172222


