
Audibel & you



Audibel: a network with hundreds 

of dedicated professionals 

throughout the United States, 

with over 1,000 locations, 

off ering the very fi nest hearing 

technology and customer care 

available. It’s a collaborative group 

of dispensers, providing seamless 

access to all Audibel hearing 

aid wearers. It’s a business based 

on integrity, relationships, and 

a shared commitment to bring 

better hearing to the world.



put simply, Audibel is you





Whether you live and work in the North, South, 

East or West, you are the power of Audibel. 

Together with your colleagues, you contribute 

hundreds of years of expertise to this company and you 

bring patients numbering in the hundreds of thousands 

— people whose lives you’ve touched. You stand proudly 

by your service and quality guarantees, giving our entire 

network unparalleled national standing. And we at Audibel 

want to thank you.

That’s why we’ve created a new visual system and a sophisticated, 

enduring new mark for Audibel. We know how hard you’ve 

been working, how much you’ve given to this organization. 

And we’re committed to providing you with the materials 

and support that will make your business soar.



We’ve combined elements of the original Audibel logo – its 
“bell” shape and the color green – with a crisp, capitalized 
typeface and sound wave design, to create a bold, attractive, 
and contemporary new mark.



trustworthy
professional
dynamic
seamless
advanced
caring
refi ned
leading
collaborative
nationwide
connected

We’re all engaged in the 

same mission: helping 

people hear. Connecting them 

to others through whispers, 

lectures, announcements, 

and casual conversation. In 

our business, words are very 

important. So important that 

we at Audibel have spent some 

time thinking about the ones 

that best describe you.



Service & you



Customer care isn’t just a catch phrase for us.

At Audibel, it’s a way of doing business. We pride 

ourselves on providing warm, professional, 

individualized attention to the patients we serve. Like the 

barbers, family doctors and restaurant owners who operate 

in our cities and towns, we know our customers by name. We 

belong to the same communities, support the same schools, 

and attend the same places of worship. We share their ideals 

and concerns. 

This is a large part of what diff erentiates Audibel from all 

other hearing aid providers. National chains and European 

manufacturers selling through audiology clinics simply 

cannot develop the lifelong, one-on-one relationships

we can. As an Audibel dispenser, you are able to look at

a patient’s whole profi le and fi t a world-class hearing 

instrument that will enhance each day and every unique 

experience. That’s why customers choose Audibel over our 

competitors. Because you don’t just help your customers 

hear better. You improve their lives.



To help you understand your customers even 

better, Audibel asked them what’s most important 

in hearing. Their response was unanimous and 

clear: the small everyday sounds. The laughter

of a child, the crack of a bat, waves rushing against 

the shore. In a word, life. 





Top quality products: other hearing care companies 

claim to provide them. But as an Audibel dispenser, 

you know you do. Thanks to our breakthrough 

nFusion™ Technolog y, you can be absolutely certain that 

you’re providing your customers with the fi nest hearing 

technology on the market today.

Here are the facts. Virtue™ is the world’s fi rst hearing 

instrument to use nanoscience. It was created after years of 

research and then tested rigorously, and it has an unusually 

high customer satisfaction rating. What’s more, our industry 

has rated Virtue’s Active Feedback Intercept — a patent-pending 

system that virtually eliminates feedback and artifacts — the 

best in its class.

And with the Audibel Inspire® OS software, the fi tting process 

is easy and pleasant. You can adjust Virtue instantaneously, 

using real-time data. And your customers will be able to

see their improvements onscreen, making them more likely 

to trust and engage in the process of achieving a quick, 

perfect fi t.

You care about the people who come to you for help.

With Virtue and Inspire OS, you’re giving them the very 

clearest hearing possible.



Technology & you



Network & you



Our business is all about people. So it makes sense 

that our greatest single asset is the extraordinary 

men and women of Audibel. And when we come 

together to form a cohesive group – our network – we are 

stronger still.

The Audibel network is powerful in many ways. First, it 

is made up of talented, experienced professionals like 

you — people who have invested personally in the success 

of their businesses and the well-being of their customers. 

Second, Audibel has a rock solid reputation for providing 

superior service, above and beyond what most customers 

demand. Third, and perhaps most important, we off er an 

unprecedented level of national hearing care.

Today’s hearing aid wearers are mobile. They’re busy, active, 

smart. In other words, they have full lives. They want to 

be able to purchase a hearing instrument in Indiana and 

have it checked, repaired, or accessorized in California or 

Maine. With Audibel, they can.

And we think of service in a truly global sense. Our leader, 

Bill Austin, believes everyone should have the opportunity 

to hear. That’s why he created the Center of Excellence to 

provide help for diffi  cult-to-fi t patients. And every year, 

several of the dispensers in our network join Bill on his 

missions to developing countries, bringing hearing aids to 

people in need. So the world may hear.



Future & you



Today, Audibel is poised to become something even

bigger, better and more successful than it’s ever been.

And so are you.

Now, in addition to off ering the fi nest hearing technology, 

the most superior level of customer service, and the nation’s 

best network of hearing care professionals, we also have

a brand-new image, sales plan, and marketing system that

was created to embody the spirit, quality, integrity, and style 

of Audibel.

We’ve put a lot of time and thought into making sure 

this package is just right. The logo is clean and classic. 

The images we’re using are contemporary, colorful, and 

wholesome. The words we’ve chosen refl ect the proud history 

of Audibel, as well as its forward-thinking philosophy and 

bright future.

Just as you invest your dollars, time, and expertise in making 

Audibel a premier company, we are investing in you.



Audibel is built upon the strength and unity of people. 

We exist as a company to market superior hearing 

products. But we are defi ned as an organization by 

each professional in our network, each individual office, each 

customer we serve and every single hearing success.

We’re not a lofty corporation with layers of management. 

We’re a collaborative team of professionals working to improve 

people’s lives.

ultimately, Audibel is you
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