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[ WELCOME ]
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Dear INFLECTIONPoint 2013 Attendee,

I would like to personally welcome you to the Search, Social and Content Marketing Scene taking place at our 7th annual 
INFLECTIONPoint conference at the historic Parker Palm Springs resort.  

The entire Covario team greatly appreciates you taking the time from your schedule to engage, share and interact with 
your fellow digital marketers as we discuss the opportunities and challenges facing large advertisers in the coming years 
as we evolve into the age of discovery marketing.

This year’s goal for INFLECTIONPoint is to share ideas, discuss strategies and deliver actionable insights that will help 
drive your company’s digital marketing efforts, deliver search smarter and achieve unparalleled ROI. Specifically, we 
expect our search, social and content experts giving presentations, participating on panel sessions and sharing case 
studies to help you: 

• Develop integrated SEO, paid search, social media and content marketing strategies.
• Establish the business case to take search, social and content marketing to the next level.
•  Integrate search, social and content marketing across your company’s overall marketing strategy as we prepare  

to lead in this new era of discovery marketing.

As we discuss these topics and hear from keynoters – MIT Blackjack Kingpin Jeff Ma and Forrester Research Analyst 
Shar VanBoskirk – we encourage you to interact with your colleagues and the Covario team. I hope you’ll find value in 
discussing and sharing your company and brand marketing priorities, so you can continue the dialog well beyond  
the conference.
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Prior to the conference, your Account Director asked you what you wanted to take away from this year’s event. They 
shared your feedback, and we’ve done our best to make the agenda reflect your objectives and priorities. If you did not 
share your goals, please take a moment to jot down two or three insights you would like to gain from the conference and 
pass those along to us. We’ll do our best to integrate them into this year’s program and going forward.

Please take full advantage of INFLECTIONPoint 2013 – the dynamic keynote presentations, panel sessions, case study 
reviews and the INTERACTIONPoint breakout discussion.  

Again, thank you for joining us in Palm Springs. If there is anything we can do to make this conference more valuable for 
you, please be sure to let us know.   

Now, get ready to engage and enjoy “The Scene” with the coolest cats in search, social and content marketing!

Best,

Russ Mann
Chief Executive Officer and Founder, Covario
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[ AGENDA ]
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[ TUESDAY, FEBRUARY 5 ]

7:00pm – 9:30pm  Welcome Reception 
Mister Parker’s

[ WEDNESDAY, FEBRUARY 6 ]

7:15am – 8:15am  Breakfast 
Norma’s

8:15am – 8:45am  The Discovery Marketing Scene 
For today’s digital marketers, the state of search now, and for the immediate future, is that both 
SEO and paid search are converging with social media and content marketing on a road to  
what Forrester Principal Analyst (and day two keynote speaker) Shar VanBoskirk calls “discovery 
marketing.” At the same time, paid and organic search have become tied at the hip, while search 
and social media services increasingly benefit from the power of advanced technologies. Learn 
how these paths are crossing, interacting and leveraging one another to deliver more ROI on  
one dynamic, six-lane discovery marketing freeway in the kick-off to “The Scene” at  
INFLECTIONPoint 2013. 

Russ Mann, Chief Executive Officer and Founder, Covario

8:45am – 9:45am  Bringing Down the House with Teamwork and Innovative Metrics 
As a member of the MIT Blackjack Team, Jeff Ma created an ingenious method for counting cards 
– using talent, creativity, math and teamwork to win millions in Las Vegas. Jeff is the subject of  
the best-selling book Bring Down the House and the hit movie 21. He also authored the recently 
published book entitled The House Advantage: Playing the Odds to Win Big in Business. Hear 
insights on how companies can “harness the power of numbers,” combining teamwork, social 
strategies and innovative metrics to make better bottom-line business decisions. 

Jeff Ma, Chief Executive Officer and Co-Founder, tenXer

 Business Strategist, Social Media Mogul and Kingpin of the Famous MIT Blackjack Team 
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9:45am – 10:05am Coffee Break

10:05am – 10:50am  Performance Media: Taking Search to the Next Level 
Learn what’s new in performance media – including search, remarketing, paid social and landing 
page testing and optimization. Find out how others are turning their online investment into  
measurable performance, improved branding and higher conversion rates. Panelists will discuss 
how to maximize every digital opportunity along the customer journey to gain measurable results.  

LuRae Lumpkin, Vice President, Global Paid Media Services, Covario 
Scott Linzer, Head of Search Agency Development, Quantcast 
Julio Loredo, Senior Manager, Digital Marketing and Integrated Media, SolarCity 
Claudia Virgilio, Senior Director of Sales, Kenshoo

10:50am – 11:35am  INTERACTIONPoint: The Future of Paid Media   
Share insights and learn from your peers. Choose one of the following areas and discuss the  
successes and challenges you are facing relative to: Search Remarketing, Paid Social Marketing, 
Landing Page Conversion Optimization or Conversion Path Optimization, and Search Marketing.  
A spokesperson for each table will share the highlights of your roundtable team’s discussion at 
the conclusion of the session with the broader INFLECTIONPoint audience. 

11:35am – 12:20pm  Driving SEO Results on a Global Scale 
Learn how Lenovo worked with Covario on its global SEO campaign to drive additional search 
engine visibility and traffic to each of Lenovo’s focus country sites. Although Lenovo is a global 
market leader, search visibility was trailing behind that of the competition and not at all indicative 
of the reputation of the brand or its products. Lenovo partnered with Covario to create a world-
class search experience that connects its global audience with its brand, surpassing that of  
its competition. 

Collin Cornwell, Vice President, Global Client Services, Covario 
Donna Bedford, Global SEO Lead, Lenovo
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12:20pm – 1:20pm  Lunch 
Petanque Courts

1:20pm – 2:05pm  Brands Becoming Publishers: A New Look at Developing Content 
For years the largest gap in brand content has been found at the top of the consumer funnel.  
Now brands are starting to attempt to fill that void, but they are struggling with what type of  
content to develop, how to create it, and through which media type the content should be  
presented. Thought leaders from Covario and Majestic SEO are teaming up to provide  
some answers.  

Jeff MacGurn, Vice President, Earned Media Services, Covario 
Dixon Jones, Marketing Director, Majestic SEO

2:05pm – 2:20pm Closing Remarks

2:30pm – 5:30pm  Afternoon Activities 
Relax and network while enjoying one of the following: 

9 holes of golf 
Hummer canyon tour 
Horseback riding 
Yoga class 
PSYC spa treatment

6:30pm – 7:30pm  Cocktail Hour 
The Gene Autry residence

7:30pm – 9:30pm  Dinner and Sigma Award Presentation 
Enjoy a plated dinner and live music under the stars on the lawn of the Gene Autry residence.
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[ THURSDAY, FEBRUARY 7 ]

7:30am – 8:30am  Breakfast 
PSYC Spa

8:30am – 8:40am  Opening Remarks

8:40am – 9:40am  Differentiating Through Discovery Marketing 
The nature of search marketing is fundamentally changing – from trying to capture customers  
using a single discovery channel (i.e., traditional search engines) to connecting with users  
engaged in all forms of digital discovery. Consumers are always on, and looking for answers 
across multiple devices in environments beyond traditional search engines. This presentation will 
look at the challenges of competitive differentiation in the next digital decade. Specifically, this 
session will answer how search marketers can advance in order to improve customer relation-
ships and create competitive advantage. This session will be led by Shar VanBoskirk of Forrester 
Research. Shar is an expert on how businesses can leverage interactive marketing channels and 
technologies to drive sales and deepen customer relationships. She is also the author of three 
recently completed Forrester Wave™ reports on search marketing agencies, SEO technology 
platforms and paid search bid management providers. 

Shar VanBoskirk, Vice President, Principal Analyst, Forrester Research, Inc.

9:40am – 10:25am  Earned Media Strategies and Trends for 2013 
What should I be doing in the earned media space? How should I be doing it? How do I  
measure success? These and many other questions related to earned media will be answered  
in this session. Join our in-house experts on SEO, mobile and social as we discuss trends,  
insights and strategies for 2013 and beyond.  

Steve Beatty, SEO Director, Covario 
Ben Straley, Vice President, Social Technologies, Rio SEO 
Michael Martin, SEO Manager, Covario
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10:25am – 10:40am Coffee Break

10:40am – 11:40am  Delivering Results Through Search Integration 
A review of how Covario worked with the digital marketing team at Guthy-Renker to migrate  
a mature SEM account from another agency and rebuilt campaign fundamentals to refine  
spending, increase relevancy and improve major KPI’s. Learn how this effort supported the  
client’s “One Voice” initiative, which integrated search across all channels to ensure that the  
right audience is consistently reached with the right message at the right time.  

Matt Kropp, Vice President, Global Client Services, Covario 
Mary Bettinson, Search Marketing Manager, Guthy-Renker 
Jessica Martin, Senior Manager, Paid Media Services, Covario 
Johnathan Powell, Senior Director, Marketing Analysis and Insights, Covario

 11:40am – 12:25pm  Content Marketing Roadmap for Search and Social Technologies and Services 
Hear from a panel of experts from Covario and Rio SEO about the latest developments and road-
map around our software automation and analytic tools. Learn how Covario will leverage them to 
maximize ROI for our agency services – all geared towards helping today’s digital marketers gain  
a competitive edge, while becoming leaders in search, social and content marketing.  

Mike Gullaksen, Senior Vice President, Managing Director, Covario 
Pete Dudchenko, Vice President, Product Management, Rio SEO 
Ben Straley, Vice President, Social Technologies, Rio SEO

12:25pm – 12:35pm Closing Remarks

12:35pm – 1:35pm  Lunch 
Palm Court
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[ SPEAKERS ]
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  Russ Mann 
Chief Executive Officer and Founder, Covario 
 
Russ Mann is chief executive officer and founder of Covario and Rio SEO. Under his leadership, 
Covario now has a high-performance team of over 250 members globally and a client portfolio 
of more than 70 Fortune 500 and Internet 1000 advertisers representing over 1,000 brands and 
websites. With this distinguished team and outstanding client roster, the company has won every 
award and accolade in the business from organizations such as Forrester, MediaPost, Ad Age,  
AlwaysOn, ad:tech, Gartner and 1to1 Media, Interactive Advertising Bureau, Search Engine  
Strategies and Search Engine Watch. 
 
Russ earned an MBA from Harvard Business School and has a BA in Asian Studies from  
Cornell University.

  Jeff Ma 
Chief Executive Officer and Co-Founder, tenXer 
Business Strategist, Social Media Mogul and Kingpin of the Famous MIT Blackjack Team 
 
As a member of the MIT Blackjack Team, Jeff Ma created an ingenious method for counting cards 
— using talent, creativity, math and teamwork to win millions in Las Vegas.  
 
He has since co-founded tenXer, a revolutionary human capital management company, and  
become a much-sought after corporate speaker. Jeff shows companies how to harness the 
power of numbers to make better bottom line business decisions; decisions that, often, are the 
difference between winning and losing.  
 
A charismatic speaker, Jeff talks about teamwork and innovative metrics in a way that will  
make you reevaluate how you assess talent, find undervalued assets and measure the true  
worth of your business. Best of all, you don’t need to be a calculus nerd to implement his winning 
strategies. By eschewing emotion and honing in on hard facts and results, Jeff has helped usher 
in what Newsweek calls “a new age of numbers in corporate America.” 
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  Shar VanBoskirk 
Vice President, Principal Analyst, Forrester Research, Inc. 
 
Shar VanBoskirk is a leading expert on how businesses can leverage interactive marketing  
channels and technologies to drive sales and deepen customer relationships. During her 12  
years with Forrester, Shar has been instrumental in the development of many of the company’s 
interactive marketing program evaluation methodologies, training courses and marketing  
planning tools, and has also been part of Forrester’s sales and consulting organizations. 
 
Shar’s research focuses on overall interactive marketing strategies; crafting efficient, effective 
interactive programs; organizing for interactive marketing; and integrating interactive channels 
into the rest of the marketing mix.  
 
A popular speaker, Shar has been seen on stage at ad:tech, MITX, DMA and the Email Service 
Provider Coalition events, among others. She is on the board of SEMPO — the search engine 
marketing professionals organization — and is also widely quoted in the press including such 
media outlets as BusinessWeek, Fortune, The New York Times and The Wall Street Journal and  
is a frequent guest on CNBC and National Public Radio. 
 
Shar is a graduate of Harvard University.

  Steve Beatty 
SEO Director, Covario 
 
As SEO director, Steve Beatty works with the firm’s Fortune 500 and Internet 1000 clients. Steve 
has been a thought-leader in the online marketing space since 2002, serving in such roles as 
project manager, SEO strategist and online marketing manager. 
 
Steve has also worked in a variety industries, including the mobile sector, e-commerce, real  
estate, restaurants and health supply.
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  Donna Bedford 
Global SEO Lead, Lenovo 
 
Donna Bedford is the global SEO lead for Lenovo, driving SEO in 60-plus countries worldwide, 
using Lean Six Sigma best practices. As part of her role, Donna also drives awareness through 
non-traditional marketing, including blogger outreach, Twitter and Facebook. Prior to her current 
role, she worked on Lenovo’s Design and User Experience team. Donna has more than 17 years 
of web experience, including multiple Fortune 500 companies both in the US and UK.

  Mary Bettinson 
Search Marketing Manager, Guthy-Renker 
 
As search marketing manager, Mary Bettinson is part of the Guthy-Renker Digital team.   
 
Prior to coming to Guthy-Renker, Mary worked as SEO strategist and analyst at The Designory, 
an Omnicom digital agency in Long Beach, Calif. There she developed strategies, search engine 
guidelines and best practices for rich media websites. 
 
Mary’s digital career began in 1997 designing websites for a local publisher. Mary quickly found 
her passion in search engine marketing and website optimization, where she helped more than 
100 small to medium-sized businesses optimize their online presence. From 2001 to 2011,  
Mary worked with automotive clients, both on the client and agency side of the industry.   
 
Passionate about SEO, Mary approaches each project looking for opportunities to make sites 
more search-friendly from both a content and a technical perspective. Mary’s expertise also  
includes site audits, keyword research, competitive analysis, usability testing, CMS integration 
and staying on top of the ever-changing search industry.
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  Collin Cornwell 
Vice President, Global Client Services, Covario 
 
Collin Cornwell serves as vice president of global client strategies. He leads a global team  
working with Covario’s search marketing and digital advertising clients, driving strategic program 
development. He also provides thought-leadership in the areas of search, social, mobile and  
content marketing. Collin is responsible for ensuring the successful integration of earned, owned 
and paid media practices in order to produce measurable client results, ROI and customer  
satisfaction. He is widely recognized as a search marketing thought-leader. 
 
Previously, as senior vice president of SEO at iCrossing, Collin was responsible for the agency’s 
SEO division and strategic accounts. His award-winning client work has encompassed SEO  
programs, in addition to paid search and mobile campaigns that have helped clients connect  
with customers and prospects at critical junctures throughout the search marketing funnel. 
 
Collin also has creative and web design experience. He studied at Fort Lewis College, where  
he majored in computer science information systems.

  Pete Dudchenko 
Vice President, Product Management, Rio SEO 
 
Pete Dudchenko is the vice president, product management at Rio SEO. Pete originally joined  
Rio SEO’s parent company Covario seven years ago, at the inception of the company. Since then, 
he has been involved in the entire software development lifecycle. Currently, Pete manages the 
roadmap and strategic direction for Rio SEO’s lineup of software modules and automation tools. 
He has more than 12 years of software development experience, and has spent the last six years  
in online marketing and advertising.
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  Mike Gullaksen 
Senior Vice President, Managing Director, Covario 
 
As senior vice president and managing director, Mike Gullaksen leads Covario’s Paid and  
Earned Media teams in delivering the industry’s most forward-thinking search and social  
solutions. Mike has more than 12 years of specialized experience in SEO, paid search, social 
media and analytics. He has built a reputation for creating award-winning search teams, and  
developing proven search strategies that have helped numerous Global 1000 clients grow  
their online business and strengthen their online strategy. 
 
Mike serves on the Board of Directors for SEMPO (Search Engine Marketing Professional  
Organization) helping drive clarity for today’s digital marketing professionals, and was recently 
named as one of the Top “40 Under 40” Marketing Executives by DM News. 
 
Mike is a regular speaker at events such as SMX, SES, Search Insider Summit, Social Media 
Strategies Summit, Search Marketing Now, ad:tech and numerous customer events. Mike is often 
quoted as an expert on search and social in major publications, including Bloomberg, The San 
Francisco Chronicle, San Jose Mercury, DM News, Target Marketing and BtoB Magazine. 
 
Prior to joining Covario, Mike was the senior vice president of search at iCrossing, where he 
worked for nine years with a variety of advertisers including Bank of America, Coca-Cola,  
Fairmont Hotels and Resorts and Williams-Sonoma. 
 
Mike earned a BS in Business Management from Arizona State University.
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  Dixon Jones 
Marketing Director, Majestic SEO 
 
Dixon Jones became the marketing director of Majestic SEO, the world’s largest link analysis 
engine, in 2009, transforming the search engine industry by providing link intelligence on a scale 
not previously open to the industry. Bringing the technology to the search marketing industry has 
resulted in two best SEO technology awards and a user base of thousands, from WordTracker to 
Microsoft. The data provides users with detailed link data from anchor text to crawl date. 
 
He has worked at the forefront of search marketing since 1999, since he set up the U.K.  
based search marketing consultancy Receptional. During that time, Dixon has been a consistent  
presenter on the search conference circuit all over the world, and has helped clients in all sectors 
– including national papers and international search engines themselves to understand their  
own search strategy. His consulting clients come from a wide variety of sectors, from travel  
to gambling.  
 
Dixon was awarded the U.K. Search Awards 2012 SEO Personality of the Year.

  Matt Kropp 
Vice President, Global Client Services, Covario 
 
As vice president, global client strategies, Matt Kropp leads Covario’s global client service team  
in providing the industry’s finest search and social account management. Matt has more than  
15 years of digital marketing experience in SEO, paid search, local search, social media and 
web analytics. He has built a reputation for creating award-winning client engagements that have 
helped numerous Global 1000 clients grow their online business. 
 
Matt joined Covario in March 2010 as senior director, client services to leverage his experience in 
implementing search-centered solutions to help clients get the most value from their engagement 
with Covario. Prior to joining Covario, Matt was the managing director of iCrossing’s Chicago 
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office, where he led the development and deployment of integrated SEO strategies for clients like 
Bank of America and Best Buy, two of the most searched brands on the web. 
 
Matt earned a BA in Communication from the University of Dayton. 
 
Matt was born in and raised around Chicago, is a Cubs fan, and graduate of Chicago’s famed 
Second City Theater. He likes to sing in the office, but doesn’t have a good voice. In his spare 
time, he likes to ride motorcycles and battle wits with his ten-year-old daughter Abbey.

 Scott Linzer 
 Head of Search Agency Development, Quantcast
 
  Scott Linzer is charged with educating search marketers and their agencies about the evolution  

of real-time bidding platforms and how they can be complements to search. Before joining  
Quantcast, he was the global director of search and performance marketing at AKQA, one of the 
largest global digital agencies (acquired by WPP in 2012), and was responsible for the strategic 
growth, execution, and thought leadership for the practice. Prior to that, Scott was the director  
of search marketing at Universal McCann and the director of media at iCrossing. Scott has 
worked with many of the largest brands in the world, helping them understand how to leverage 
performance-based advertising that drive client results.  

 Julio Loredo 
 Senior Manager, Digital Marketing and Integrated Media, SolarCity 
 
  Julio Loredo is SolarCity’s senior manager, digital marketing and integrated media, responsible 

for developing and executing the company’s paid media strategy and driving qualified leads, 
while reducing the cost of acquisition.  
 
Julio has been with the company since 2012, helping to transform the way in which consumers, 
businesses and government organizations switch to cleaner energy. He has more than 15 years 
of media and ad sales experience. Earlier in his career, Julio worked for Egghead.com, CNET 
Networks, Creative Labs and Covad Communications.
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  LuRae Lumpkin 
Vice President, Global Paid Media Services, Covario 
 
LuRae Lumpkin is a dynamic interactive marketing professional with over 12 years of online  
marketing experience. She is a thought leader in the paid media space and writes, as well as 
speaks, for various publications and events. LuRae has worked with Fortune 500 brands across 
multiple verticals including Disney, Marriott, Sprint, Revlon, Warner Bros., Volkswagen and  
many others. 
 
LuRae has an extensive marketing background with a foundation in traditional media (i.e.  
television, print, radio, direct mail). In addition to owning her own search agency, she has held 
numerous senior positions including senior partner, head of search for MediaCom in New York;  
vice president, marketing for Qwest Communications; vice president, client and partner marketing 
for Click Action; and director, strategic planning for iCrossing. 
 
LuRae holds a Bachelor of Science degree in Advertising from the University of Oregon School  
of Journalism.

  Jeff MacGurn 
Vice President, Earned Media Services, Covario 
 
As vice president of earned media services, Jeff MacGurn leads Covario’s SEO team, providing 
strategic search marketing and social media services to clients, which include Fortune 500  
companies and Internet 1000 clients. Jeff has managed online search and social media  
marketing programs for Wells Fargo, Sony, Samsung, T-Mobile and Research in Motion,  
among others. 
 
Jeff began working in SEO in 2000 in the financial industry. He also has more than a decade of 
software and web development experience for companies such as NBC, UFC, The Discovery 
Channel and the NBA. 
 
Jeff holds a BA in Communication from the University of California, San Diego.
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  Jessica Martin 
Senior Manager, Paid Media Services, Covario 
 
Jessica Martin is a senior paid search manager at Covario. With over five years experience in 
online marketing, she has worked with Fortune 500 clients, as well as some of the largest direct 
response marketing companies in the world. Prior to joining Covario in 2009, Jessica held roles  
in email marketing, graphic design, SEO and online marketing, providing her with a strong  
understanding of digital integration, but also a growing passion to think outside of the box to 
achieve one-voice across all marketing channels. Jessica has worked on organic and paid  
integration for both B2B and B2C clients, as well as direct response.

  Michael Martin 
SEO Manager, Covario 
 
Michael Martin is an SEO manager at Covario. He is recognized throughout the search marketing 
industry as one of the leading authorities on mobile SEO. 
 
In his 10-plus years of Internet marketing experience, Michael has spearheaded online marketing 
campaigns for such global industry leaders as Research In Motion, Dell, T-Mobile, Samsung, IBM, 
SC Johnson and IGN. 
 
Michael teaches the accredited SEO course at San Diego State University, and is a frequent 
speaker at SES and other industry conferences. 
 
Michael graduated from the University of Massachusetts Dartmouth with a Bachelors degree in  
computer engineering, with a minor in German. He also attained a PMP certification from the 
Project Management Institute.
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  Johnathan Powell 
Senior Director, Marketing Analysis and Insights Group, Covario 
 
Johnathan Powell leads the Marketing Analysis and Insights (MAI) group for Covario, focusing  
on strategy and measurement of the user experience, marketing mix and multi-channel analytics 
performance.  
 
With 20+ years in technology, consulting and online marketing – and having worked both  
agency and client side – Johnathan clearly understands service-provider and client stakeholder 
perspectives. He continuously creates results-oriented and implementable marketing solutions.  
 
Johnathan produces insightful analysis and recommendations across a variety of industries 
including healthcare, financial, automotive and retail. He tirelessly evangelizes the importance 
of web analytics and marketing insights to drive business decisions, which help to reduce costs 
and/or drive revenue to increase overall performance. 
 
Johnathan is an expert in management and process development, measurement strategy and 
implementation, user experience analysis, and cross agency integration and collaboration.  

  Ben Straley 
Vice President, Social Technologies, Rio SEO 
 
Ben Straley is vice president of social technologies of Rio SEO’s product and technology  
division. Prior to this position, Ben was chief executive officer and co-founder of Meteor Solutions, 
a leading sharing and social ad tech company acquired by Rio SEO in November 2012. Before 
launching Meteor Solutions, Ben co-founded Spring Creek Group, a global social media market-
ing agency acquired by IPG in 2011. Ben has over 17 years of online marketing, digital advertising 
and social media experience with startups and global media brands including Real Networks, 
Disney and ESPN. 
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Ben is the lead instructor of Advanced Interactive Marketing at the University of Washington’s 
Continuing Education program. He earned an MBA from the Kellogg School of Management and  
a BA with Distinction from Colorado College.

  Claudia Virgilio 
Senior Director of Sales, Kenshoo 
 
Claudia Virgilio has more than 19 years of revenue-generating experience that includes expertise 
in SEM, SEO, software, technology, ecommerce, consulting and CRM/loyalty channels. 
 
Claudia has been at Kenshoo for more than three years, heading up sales efforts on the West 
Coast, inclusive of direct deals and agency. Some of her more notable deals include Expedia, 
Hilton, Legalzoom, Walmart, Shutterfly, HP, Zazzle and Telefora, as well as partnerships with all 
major global agencies. Currently focusing on leading the agency team nationwide at Kenshoo, 
Claudia is focusing her team on agency needs – from pricing and packaging strategies to support 
and growth. 
 
Prior to Kenshoo, Claudia was in charge of West Coast sales for Performics/DoubleClick/Google/
Publicis for seven years, managing a team and instrumental in building the Western region,  
including accounts like HP, Patagonia, Norm Thompson, Safeway, Wells Fargo, Walmart,  
Disney, Countrywide and Adidas. Claudia has also held sales positions at Xpedite, Netcentives, 
Creditland and Naviant. 
 
Claudia graduated from the University of California, Irvine with a BA in Political Science and minor  
in Spanish.
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[ SPONSORS ]
Covario would like to extend a special thank you to this year’s  

sponsors. We appreciate your continued support.
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MARCH 11-13, 2013

SAN JOSE
Conference March 11-13 

Expo March 11-12
Workshops March 14

Program by

smxwest.com

3 Days,
50+ Sessions

on search engine
optimization, paid search,

mobile, social media
and more.

Save 10% with code 
covarioWest13
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[ ACTIVITIES ]
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[ HUMMER CANYON TOUR ]

Hop in a thrill seeking vehicle with  
eight others to venture into the third 
largest Palm Oasis in the world. Learn 
about the San Andreas Fault, visit  
a goldmine and wind through the 
canyons. The fault line formations 
and wilderness is sure to impress.

[ 9-HOLE GOLF ]

Play nine holes at the beautiful  
Escena Golf Course! Escena has 
been named one of the top ten golf 
courses in California and features a 
Jack Nicklaus design.

[ HORSEBACK RIDING ]

Enjoy a leisurely trail ride through  
the historic Agua Caliente Indian  
Canyons that offer year-round 
streams and beautiful palm oases. 
Get ready to “Cowboy Up!” and get 
your boots dirty!

[ YOGA CLASS AT PSYC ]

Gentle on the joints yet effective for  
toning, flexibility, balance and relax-
ation. Yoga also has an incredible 
calming effect on the body. Please 
join us for a 60-minute yoga session.

[ PSYC SPA ]

You are about to indulge and enjoy 
the “Good Life” at the Palm Springs 
Yacht Club, where they look forward to  
pampering you. PSYC has a gender 
separate eucalyptus steam and dry 
sauna. They have a co-ed 84-degree 
saline dipping pool and two whirl-
pools, as well as a fitness center that 
is open 24 hours a day.

As an attendee of the INFLECTIONPoint 
2013 conference, you are invited to par-
ticipate in a variety of afternoon activities 
on Wednesday, February 6th. Please refer 
to your conference badge to check which  
activity you have signed up for!



30

[ THE PARKER PALM SPRINGS ]

A desert estate that redefines luxury as Happy Chic; 5 stars and no attitude. Originally opened in 1959 as the first  
Holiday Inn in California, then Gene Autry’s Melody Ranch and Merv Griffin’s Givenchy Resort and Spa, the property was 
redesigned by Jonathan Adler in 2004 and reopened by hotelier Jack Parker as LeParker Meridien Palm Springs.  

The grounds of the lush 13-acre Parker Palm Springs resort offer two distinct personalities; playful days and magical 
nights. The Parker Palm Springs has 144 rooms, including 12 very private villas – each named for Jack Parker’s grand-
children. The property also includes a two-bedroom home that was built and habitated by Gene Autry.

A variety of gardens can be found surrounding the property. Each garden provides a different feeling and function.  
An array of plants and flowers, along with hammocks, Croquet lawns and Petanque courts are all present.

[ PALM SPRINGS ]

Palm Springs is a unique oasis and sanctuacity in Southern California. Nestled at the base of the majestic San Jacinto 
Mountains, the City of Palm Springs is the ancestral home of the Agua Caliente Band of Cahuilla Indians. The first visitors 
came around the turn of the 20th century to soak in the hot-mineral spring baths and recuperate from respiratory  
ailments in the dry desert air. The real action began in the 1920’s when Palm Springs became a Hollywood hideaway 
filled with Mediterranean villas and became the iconic place to get away from it all – and to get away with anything. By  
the time it was incorporated in 1938, the Village of Palm Springs had become world-famous as a winter playground 
for Hollywood stars like Frank Sinatra, Marlene Dietrich, Bob Hope and Loretta Young. By the 1970’s it had become a 
movie-star retirement home, a collision of old Hollywood with new bohemia. Today, Palm Springs is the ultimate desert 
playground for outdoor adventure, arts and culture, gaming and entertainment.
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inflectionpoint 2013 is brought to you by

9255 towne centre drive, ste 600

san diego, ca 92121 / 858.397.1500

covario.com / @covario / facebook.com/covario


