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Steel

The Alliance for American Manufacturing (AAM) was forged 
out of Ben Franklin’s old adage: we must all hang together 
or we will most assuredly hang separately. Leo Gerard, the 
International President of the United Steelworkers, and CEOs 
of Steelworker-represented manufacturers understood that. 
These leaders launched AAM in 2007 to build on the success 
of the “Stand Up For Steel” coalition. 
Right away, we sought a diff erent course to break through 
the partisan stalemate and “manufacturing is dead” attitude 
that is all too prevalent in Washington, DC. We don’t endorse 
political candidates; we shape political discourse. We don’t 
take sides in every debate; we help to steer the conversation. 
We don’t divide lawmakers—our issues unite Democrats and 
Republicans with their voting base, which overwhelmingly 
supports our cause.
Here’s what didn’t happen by accident: Mitt Romney’s 
embrace of getting tough on China, Barack Obama’s sharp 
focus on manufacturing in a State of the Union address, 
House Democrats launching a “Make It in America” plan, 
thirty statehouses considering “Buy America” bills, and 
nearly a million political television ads in 2012 on jobs, 
trade, and outsourcing. 
Entering 2013, Made in America is back, fi ve years in the 
making. Tens of thousands of miles, dozens of town hall 
meetings, and a careful selection of polls, studies, books, 
and ideas that reshaped the manufacturing policy debate.
We’ve started the transformation. Now there is more work 
to be done.
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AAM’s Founding “It’s very important 
that America have a strong industrial 
base if it’s going to continue to be a 
strong and dominant force in the world…
We’ve come together now because we 
clearly have a mutual interest in having 
a strong manufacturing industry in 
America.”  Leo Gerard, International 
President of the United Steelworkers
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A Unifi ed Voice Argues the Case 
for U.S. Manufacturing “One of 
the fi rst issues that the group, the 
Alliance of American Manufacturing, 
plans to address is how American 
factory owners and workers have 
been hurt by what the group says is 
the Chinese government’s improper 
currency manipulation and industry 
subsidies.” New York Times 
4/26/2007

National Journal Named AAM a 
Key Interest Group As part of 
its series on President Obama’s 
policy agenda, National Journal cited 
AAM as a key interest group in US-
China policy-making, noting that 
AAM is critical on China’s currency 
manipulation and is “pushing for 
action” against Chinese industrial 
subsidies. National Journal 5/9/09

State of the Union Address 2012 
 “Tonight, I want to speak about 
how we move forward, and lay out 
a blueprint for an economy that’s 
built to last—an economy built on 
American manufacturing, American 
energy, skills for American workers, 
and a renewal of American values…
Now, this blueprint begins with 
American manufacturing.”
President Obama 1/24/2012

Prestigious Award for AAM 
Team AAM was awarded The 
2012 Campaign Excellence Award 
for   “Public Aff airs Campaign of the 
Year” together with our bipartisan 
pollsters and strategic advisors 
by the American Association of 
Political Consultants. The AAPC 
Awards recognize the best in 
political communication.

Factory Factor “One of the most 
popular images in 2012 political 
advertising was the American 
factory. Depicted as desolate 
through chained gates or shot 
from a brightly lit, busy fl oor, 
the factory starred in an air war 
dominated by debate over the 
health of the American economy.” 
Kantar Media’s Campaign Media 
Analysis Group 11/2012


