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The centerpiece of UTV Software Communications is its motion 
pictures business, bringing in about 45% of its revenues today. 
As important and as high-profile this business is to the company, CEO 
Ronnie Screwvala declares: “It is not our biggest driver.” That status 
is now reserved for gaming and new media (Internet). With four 
acquisitions in the last two years, an investment of about Rs 370 crore 
and the world as its target market, UTV is getting ready to make 
a splash in these two emerging businesses.
Screwvala has always held that, in terms of vision, UTV is at least five 

years ahead of other Indian media companies. It’s an audacious claim 
that will be tested by its gaming gambit. Ajita Shashidhar spent an 
afternoon with Screwvala at his plush office in Andheri in Mumbai, and 
quizzed him on his gameplan.

      In gaming, India
is not our target

market, the world is
Last year was great for UTV Motion Pic-
tures (the films division of UTV). Jodha 
Akbar and Fashion were blockbusters. 
Meanwhile, you have also been active in 
the gaming and the online spaces, mak-
ing several acquisitions last year. Are you 
looking at these new businesses to be ma-
jor drivers for UTV in the coming years?
Everyone looks at it from an Indian per-
spective until you have a Slumdog Million-
aire. Then, everyone wakes up to it like, 
‘hallelujah, what happened!’ It was always 
staring at you but nobody got it, and it took 
some Oscars for everyone to get it. 

Similarly, in the gaming business, it is 
critical that everyone understands the size 
and scale of the market here. We are in the 
gaming business because we believe that it 

is an automatic extension of us being in the 
content business. Gaming, as an industry 
worldwide, is double the size of the mo-
tion picture industry. Console gaming is a 
$30 billion industry. Online gaming is also 
growing very fast and people expect it to 
be another $10 billion industry. Of course, 
you have the mobile gaming industry. So, 
if you look at all three segments, we have 
it covered with three companies (Ignition 
Entertainment for console, True Games for 
online and India Games for mobile gam-
ing). I would see this as the major growth 
factor for UTV by 2010. 

In new media, it was natural for us to 
look at Internet and digital. New media is 
a platform, just like broadcasting. Under 
this segment, we have verticals such as busi-

       hot seat  Ronnie ScRewvala

65

PhotograPhs by soumik kar


