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O
ne of the most influential and unusual figures in 
the history of graphic design, Milton Glaser has 
been producing memorable images and objects 

for more than four decades. A New York native born in 
1929, Glaser attended Cooper Union Art School and later 
trained with painter Giorgio Morandi in Italy. From the 
famous Bob Dylan poster of 1967 and the universally 
imitated “I Love NY” logo up to the cutting-edge de-
sign of his new websites and his masterful illustrations 
for Dante’s Purgatory, Glaser has created some of the 
most powerful and enduring visual art of our time and 
has been called “the Picasso of the graphic arts field.” It 
includes his posters, magazine and newspaper designs, 
interior designs, corporate logos, record albums, maga-
zine illustrations and typography, as well as watercolors, 
drawings, prints and illustrated books, toys, textiles, 
jewelry and home furnishings.
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Pushpin Studios

In 1954, Milton Glaser, along with 
Reyonld Ruffins, Seymour Chwast, 
and Edward Sorel, founded Pushpin 
Studios. For twenty years Glaser, 
together with Seymour Chwast, 
directed the organization, which 
exerted a powerful influence on 
the direction of world graphic 
design, culminating in a memorable 
exhibition at the Louvres Museum 
of Decorative Arts in Paris. In an era 
dominated by Swiss rationalism, the 
push pin style celebrated the eclectic 
and eccentric design of the passé 
past while it introduced a distinctly 
contemporary design vocabulary, 
with a wide range of work that 
included record sleeves, books, 
posters, logos, font design and 
magazine formats. Unapologetically 
drawing from the entire history 
of visual culture, from German 
woodcuts to Art Nouveau to 1930s 
comic art, Push Pin created a fresh, 
witty, surrealist, and thought-provok 
ing style that (re)united illustration 
with typography and design. Many 
of today’s edgiest graphic designers 
owe it all to Push Pin, whether they 
realize it or not.

Glaser’s poster for CBS records depicting Bob Dylan: in 
this work, which became a cultural icon, he used contoured 
lines and flat colour to create an emblematic image. This 
poster is included in Dylan’s greatest hits album (1966).
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The Push Pin partners started sending mailers to 
promote their services early in their careers. Where 
others sent brochures and desk blotters, these young 
designers created the Push Pin Almanack, a sort of 
Farmers’ Almanac collection of miscellany that they 
could illustrate and lay out in creative ways. In 1957 
the Almanack was succeeded by the more freeform 
Monthly Graphic, and that’s what really became iconic. 
The Graphic endured, in various forms, for eighty-six 
issues over twenty-three years; in 1961, with issue 
number 35, its name changed to the Push Pin Graphic, 
so the readers wouldn’t howl so loud if it didn’t show 
up in their mailboxes every month.

ABOVE    Part of a page 
of ads in issue no. 7 
(1957) designed by 
Push Pin for their sup-
pliers.

RIGHT   Couples
Number 83, 1980

Getting Attention
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“ I have a recommendation. 
We eliminate the word art 
and replace it with work 
and develop the following 
descriptions. ”  

Work that goes beyond its functional intention and 
moves us in deep and mysterious ways 

Work that is conceived and executed 
with elegance and rigor 

Work that meets its intended need 
honestly and without pretense 

Everything else, the sad and shoddy stuff of daily life

1. Great work

2. Good work

4. Bad work

3. Work



10

MILTON GLASER 

11

Later Endeavors 

New York Magazine
In 1968, Glaser and Clay Felker 
founded New York Magazine, where 
Glaser was president and design 
director until 1977. The publica-
tion became the model for city 
magazines, and stimulated a host of 
imitations.

WBMG
In 1983, Glaser teamed with Walter 
Bernard to form WBMG, a publica-
tion design firm located in New York 
City. Since its inception, they have 
designed more than 50 magazines, 
newspapers and periodicals around 
the world. WBMG has been respon-
sible for the complete redesigns of 
three major newspapers: The Wash-
ington Post in the U.S., La Vanguar-

dia in Barcelona, and O Globo in Rio 
de Janeiro. 

It has consulted on design 
projects for The Los Angeles Times, 
The Boston Globe, The Dallas Times 
Herald, The East Hampton Star, 
the New York Daily News and the 
National Post (Canada). Magazine 
clients in the United States include: 
Time, U.S. News & World Report, 
Adweek, Brill’s Content, Crain’s 
Chicago Business, Family Circle, 
Golf Digest, The Nation, Autoweek, 
Biography, USA Weekend, PC Maga-
zine andWine Spectator.

WBMG has created original 
prototype designs for Manhattan, 
Inc., Windows, The Journal of Art, 
and ESPN, the Magazine. In Europe, 
WBMG has developed and created 

the original format for Alma (a 
women’s service magazine) and Zeus 
(a cultural newspaper). The firm has 
redesigned L’Express, Lire (a French 
literary magazine), Jardin des Modes 
(women’s fashion), L’Espresso in 
Rome and Business Tokyo in Japan. 

WBMG has also designed the 
American Express Annual Report 
for three years, as well as several 
books, including Steve Salmieri’s 
Cadillac and Muhammad Ali: 
Memories for Rizzoli and ESPN’s 
SportsCentury for Hyperion. Walter 
and Milton are co-creators of “Our 
Times”, an illustrated history of the 
20th century.

Milton Glaser Inc. 
Milton Glaser, Inc. was established 
in 1974. The work produced at this 
Manhattan studio encompasses a 

wide range of design disciplines. In 
the area of print graphics, the studio 
produces identity programs for cor-
porate and institutional marketing 
purposes, including logos, stationery, 
brochures, signage, and annual 
reports.

In the field of environmental and 
interior design, the firm has con-
ceptualized and site-supervised the 
fabrication of numerous products, 
exhibitions, interiors and exteriors of 
restaurants, shopping malls, super-
markets, hotels, and other retail and 
commercial environments.

Glaser is also personally respon-
sible for the design and illustration 
of more than 300 posters for clients 
in the areas of publishing, music, 
theater, film, institutional and civic 
enterprise, as well as those for com-
mercial products and services.N
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TheaTre for New 
audieNce New buildiNg 
facade//2003

TraTToria del’arTe: 
aNaTomical 
sTudies//1989
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In 1977, William S. Doyle, Deputy Commissioner of 
the New York State Department of Commerce hired 
advertising agency Wells Rich Greene to develop a 
marketing campaign for New York State. Doyle also 
recruited Milton Glaser, a productive graphic designer 
to work on the campaign, and created the design based 
on Wells Rich Greene’s advertising campaign. Glaser 
expected the campaign to last only a couple months 
and did the work pro bono. It was possibly inspired in 
part by the state tourism slogan Virginia is for Lovers 
which had featured a “Love” theme and red heart sym-
bol since 1969. The innovative pop-style icon became 
a major success and has continued to be sold for years. 
In the popular mind (though this was not the origi-
nal intention) the logo has become closely associated 
with New York City, and the placement of the logo on 
plain white T-shirts readily sold in the city has widely 
circulated the appearance of the image, making it a 
commonly recognized symbol.

Set in a rounded slab serif typeface called American 
Typewriter, the logo and advertising campaign have been 
used for decades to promote tourism in New York State — 
not just New York City, as many believe. The trademarked 
logo appears in souvenir shops and brochures throughout 
the state, some licensed, many not.

The Beloved Logo
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Graphic and architectural 
commissions include...
 

OppOsITE pAGE   the world 
health orgaNizatioN’s iNterNa-
tioNal aids sYMbol aNd poster, 
1987

ABOVE  logo for toNY kushNer’s 
pulitzer prize wiNNiNg plaY, 
aNgels iN aMerica, 1993

The lisT goes oN aNd oN. aT preseNT, milToN 
acTs as a desigN coNsulTaNT for various 
compaNies such as brooklyN brewery aNd 
TargeT corp. ABOVE  a varietY of dishes 

desigNed for restauraNt 
wiNdows oN the world, 1995

ABOVE   corporate ideNtitY for 
brooklYN beer, 1987 

TOp RIGHT   origiNal desigN 
for a boMbaY giN MartiNi 
glass. the idea was to have aN 
iNsulated glass that kept the 
MartiNi cold siNce everY oNe 
hates a warM MartiNi, 1992

RIGHT   re-desigN of priNcipal 
aMericaN superMarket chaiN, 
the graNd uNioN coMpaNY
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one-man shows at: 
the Museum of Modern Art, New York 
(1975)
the Centre Georges Pompidou, Paris (1977)
Lincoln Center Gallery, New York (1981)
Houghton Gallery, The Cooper Union, New 
York (1984)

+ The Society of Illustrator’s Gold Medal
+ St. Gauden’s Medal from The Cooper 
Union
+ The Prix Savignac for the World’s Most 
Memorable Poster of 1996
+ The 1992 Honors Awards from the Ameri-
can Institute of Architects (AIA)
+ 2004 Lifetime Achievement Award from 
the Smithsonian Cooper-Hewitt, National 
Design Museum, for his profound and 
meaningful long-term contribution to the 
contemporary practice of design.

represented in the permanent collections 
of the Museum of Modern Art, New York; 
The Israel Museum, Jerusalem; The Chase 
Manhattan Bank, New York; the National 
Archive, Smithsonian Institute, Washing-
ton, D.C.; and the Cooper Hewitt National 
Design Museum, New York.

Exhibitions   

Awards

Collections
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“ Computers 
are to design as 
microwaves are to 
cooking ”


