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LAURIE SCARBOROUGH was busy 
making jewelry and selling it through 
Etsy.com and a few boutiques. But she 
wanted to be busier.

Last summer, the former model and 
cheerleader with enough enthusiasm 
to fill Reliant Stadium took a chance 
and found a way to get worldwide no-
tice for her engraved jewelry designs.

Following the lead of other fledging 
designers, Scarborough sent one of her 
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cept gifts from commoners they don’t 
know - but it wasn’t long before Pippa 
Middleton was spotted wearing the 
necklace, which retails for $680. Scar-
borough’s phone started to ring.

She paid $400 for the rights to one of 
the images of Pippa wearing the en-
graved necklace set with a tiny dia-
mond; it turned out there were sev-
eral from which to choose because she 
wears it so often. That photo of Pippa 
carrying a cup of coffee became an in-
tegral part of Scarborough’s advertis-
ing campaign. “I didn’t know how this 
whole thing works,” Scarborough said.

Scarborough, 29, worked for six years 
as a catalogue model before devoting 
herself full time to her jewelry making, 
which she had taken up initially as a 
creative outlet.

She made jewelry for friends but then 
started receiving requests to sell extra 
pieces for graduation and hostess gifts. 
A friend who owns a boutique suggest-
ed she sell some of her jewelry there. 
Her designs were featured in a widely 
circulated local email that focuses on 
eye-catching items. Sparkle Jewelry of-
ficially launched in 2010.

“A lot of it started by friends of a friend,” 
said Scarborough, who credits much of 
her success to her religious faith. But 
it didn’t hurt that Pippa’s style choic-

es caused others to take note. InStyle 
magazine included one of the photos 
of Pippa wearing her necklace in its 
“Found It” section.

Scarborough, who was on vacation 
with her family in Colorado, was 
stunned when she received a text about 
it from a friend.”I couldn’t believe it,” 
she said. “It was such a long shot.”

Later that month, People’s Style Watch 
magazine took notice and asked Scar-
borough if she could offer a discounted 
necklace for its holiday gift guide. It 
ended up featuring a 16-inch necklace 
with a single gold block letter for $40.

“We got so much business off that 
piece,” she said, because it was more 
affordable than the $7250 diamond 
necklace worn by Pippa.

Two weeks after her third child was 
born in December, the “The View” 
called and asked if she could offer a 
deeply discounted price for its “Great 
Deals” segment around Valentine’s 
Day. Scarborough called on friends 
and family to help make, box and ship 
the jewelry. She taught her husband, a 
C.P.A., to run the engraving machine 
so they could keep it humming 24/7. 
Scarborough is overjoyed with her 
good fortune. 
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engraved necklaces to each of Britain’s 
famous Middleton daughters, who fa-
vor dainty gold jewelry.

Pippa Middleton and her sister Kate, 
now the Duchess of Cambridge, are 
global style icons. Their outfits are dis-
sected by blogs such as whatkatewore.
com and outfitidentifier.com, which 
tell fashion followers where to find the 
same dresses, shoes and handbags.

Buckingham Palace sent Kate’s back 
- apparently the royal family can’t ac-
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