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sensationals

capital of creativity
At the bi-annual BIG+BIH in Bangkok, Thailand’s largest  

fair exhibiting locally-made furniture, spa and home decor items, 
creativity comes in many surprising forms

Text & Photography Yuen Yi Ying unless otherwise stated 
Special thanks to the Department of Export Promotion (DEP) Thailand 
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Europe produces some of the 
world’s most classic furniture 
pieces. But if you’re looking 

for something exciting, innovative 
and bold, look a little closer to 
home. Thai designers are one 
of the region’s most creative, 
and at the Bangkok International 
Gifts and Bangkok International 
Houseware Fair (BIG+BIH), they 
came together to showcase the 
best of their wares.

The long-running event, 
held for the 35th time in April, 
was jointly organised by The 
Department of International Trade 
Promotion of the Ministry of 
Commerce and the Thai Lifestyle 
Products Association. Speaking 
at the opening, Mr Boonsong 
Teriyaopirom, Minister of 
Commerce, hailed the exhibition 
as “a world-class stage” to show 
Thailand’s creative potential to 
the world.

Coastal 
paradise
You might not get to 
live right by the beach. 
But, you can evoke a 
seafront lifestyle with 
minimal furnishing 
accessorised sparingly 
with weathered wood 
accents and pieces 
inspired by marine life. 

Where the wild things are
Animal lovers will love that the adorable critters 
seem to be popping up in all sorts of home 
accessories. They’re the perfect way to add 
warmth and bring laughs to any room.

Green life
Shut out the city life and seek 
respite “in the woods” with pieces 
inspired by nature and greenery. 
Featuring Trees cushion from Vis-art Co. Ltd 
& Magnetic board from Klear
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As a sign of Thailand’s 
promising design industry, 
BIG+BIH was expanded by 
20 percent to accommodate 
more new designers. Buyers, 
exhibitors and consumers 
from around the globe were 
spoiled for choice with about 
1,620 booths to explore spread 
across a massive 60,000sqm 
(about 12 football fields). 
Attractions included sections 
dedicated to showing off wares 
that have won the DEmark and 
Top of OTOP awards for smart, 
stunning and efficient design. 
With growing emphasis on 
being green, special accolades 
were also given to eco-friendly 
products, especially those 
meant for international trade.

After a thorough 
walkthrough, here are the 
8 burgeoning trends we’ve 
spotted at the fair:
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Fancy folds
Origami seemed to be a key inspiration this season 
with folds and geometric shapes adding visual interest 
and texture to mundane surfaces. 

All buttoned up
Tufted chairs are a little 
harder to clean, but 
they look so temptingly 
comfortable and instantly 
infuse your home with a 
touch of drama and luxury. 

Eclectic kitsch
The quickest way to step out of 
showroom territory is to add personal 
flair to your space. Make your home 
reflect your unique personality with 
quirky and bold conversation pieces.

Eco chic
With a heavy emphasis on 
eco-living, many of the items 
at the fair were made with 
recycled material, and we like 
their new incarnations better.
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Scandi fever
The bare bones 
Scandinavian 
aesthetic was a 
strong running theme 
at the show. But far 
from being stark, 
these pieces call to 
mind our childhood 
playroom furnishings 
with oddly endearing 
round edges and fun 
colours. Consider it 
kid furniture for adults.

Qualy
Visit: www.newarriva.com
deriving its name from the word “Quality”, 
the brand stocks plenty of unique and 
fun pieces from stationery to home 
accessories that are not just functional, 
but decorative as well. Standout pieces 
include a toilet brush which looks like 
a giant cherry and the polar bear ice 
bucket, where water from melted ice  
drips onto a polar bear in a larger  
bucket below, which makes a  
statement about global warming.

Break Out Brands from BIG+BIH

Ginger
Visit: www.thehousethailand.com
The Chiang Mai-based brand created by a danish designer 
successfully fuses simple Scandinavian designs with 
colourful and intricate Asian influences. The items are always 
fun, bold and surprising, making them ideal statement pieces.
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The next BIG+BIH will be in  
October 2013.  
For more information, visit  
www.bigandbih.com

FurnITure 
SHoPPInG  
in BKK

Siam Paragon
If you’re looking for exotic Thai-style 
furnishing, you’ll find plenty of stores 
located at the fourth floor. However, 
be prepared to pay as the stuff here 
is not cheap.

Chatuchak Weekend 
Market
Cheap clothes aren’t the only thing 
this touristy place is good for. As 
a hotbed of emerging designers, 
you’ll find plenty of exciting, unique 
and cheap house accessories and 
furniture here. Even locals flock here 
to furnish their homes.

Mega Bangna
Built like one of those low-rise 
American megamalls, this houses 
IKEA, but also has many other 
notable stores like Ginger, Chic 
Republic, which sells quaint country-
style furniture, HomePro, a haven for 
the DIY handyman, and lots of other 
bath and fragrance shops to pretty 
up your lavatories.


