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The Core
East Berlin is unlike any other major tourist 
destination in Europe: it’s raw, creative, rebellious 
and constantly recreating itself. Now, finally, a hotel 
is coming into shape that celebrates Berlin’s rough 
edges and creative spirit. The Michelberger Hotel 
extends the Berlin experience within the hotel, in 
a freewheeling, low-cost solution that nonetheless 
features professional service and administration.

Tom Michelberger is the 31-year-old organizer, 
owner and central figure in a patchwork of young 
friends who came together to create the hotel. 
Michelberger and his crew are new to the hotel 
world, bringing a fresh approach to how guests 
experience a hotel. The result of their collaboration 
is a funky, communally organized social space 
that blends the best elements of hostel and hotel. 
It’s a budget hotel in price only: the amount of 
imagination and innovation involved exceeds the 
category’s expectations in almost every area.

MICHELBERGER 
H O T E L 
By: Michelberger Staff

Rather than pour their energies into design for design’s 
sake, the Michelberger brain trust has also done a rethink 
of what constitutes modern hospitality, from the point 
of view of the guest: what do guests actually want, as 
opposed to what hotels want to sell to them. Guests are 
truly guests, staying at the house of a group of friends 
– a house that happens to have been designed by the 
world-class designer Werner Aisslinger, but a house of 
friends all the same. Everywhere there’s a sense of play, 
rebelliousness, new textures, ingenious combinations, 
humour, using budget pricing as a creative tool to make 
things happen. As Tom Michelberger says, “Perfection 
does not create memories, because memories only result 
from movement, from a lively experience of interaction – 
with people, the surroundings and the atmosphere.”

The Michelberger Way
A cosmopolitan yet street-savvy hangout that expands 
on the formula of single and double rooms, giving 
people more options in the way they want to sleep. A 
Hotel that offers great bang for the buck. Created by a 
collaborative team who have built a hotel where they 
would love to stay – they know their guests, because 
they themselves are part of the target group. Every 
detail is thought through with playful execution and 
an abundance of personal, human elements from flea 
markets and antique stores are combined with a high 
level of room style.


