


Inspirations

To start with, I took a look at a current Sephora store that is 
built into a JC Penney. My first impression was that it is an 
impressive, but crowded space. There is an overwhelming 
number of various brands crammed into this space, all 
competing for attention. The question is, how can we stand 
out amongst these other items, while staying with the brand 
image of Marc Jacobs? 
I spent a lot of time sketching to get out all my first 
impressions. This is still a new industry to me so I gave it 
intensive consideration. Eventually I came to the idea of 
standing out by being understated, not louder than the 
competing products. 

Marc Jacobs and Sephora: first impressions



In order to create an aesthetic distance from the competition, 
this installation is strikingly clean and simplified. The top 
level is the most important one to carry this theme, because 
it is the closest to eye level. The following levels are more 
crowded in order to display all of the product, but the first 
impression is strong enough to communicate the brand and 
stand apart. I also included an image from their recent print 
campaign to further strengthen the brand and mood. 

Brand Execution



From the customer’s point of view, looking downward at 
the display the shelves are all visible, but the rear spaces for 
backstock are hidden. 



The two lower levels repeat the theme of the first two. I used a 
larger image here because there is no brand logo on this level 
that could be overpowered by an image.  However, the brand 
image and the desired mood is communicated again, instead 
of the usual crowd of colors and shapes that would be seen on 
other gondolas. 



The Marc Jacobs brand is very understated by nature. As a 
result, the forms and inspirations that come through in the 
concept are deliberately very subtle, and may require a second 
look. 

Thank you all for your consideration. 

Final Thoughts


