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comp & target market data .
Clients: Gale Construction/Belmar Seaport Village LLC, Wilderness Clubs LLC, Liberty { o,
Realty, Casablanca Development, Communipaw Lofts LLC, Richardson Building Lofts = ~ o
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At the beginning of each development project, I compiled information on our target = E
market group and comparable real estate projects both locally and nationally. Using de- e I-U
mographic data and working with a local realtor, we determined the target markets and L E a
their age range, famuily structure, income level and consumer habits. I also collected data - - N SRR I SR [N A S ——— ’0
on square footage amounts, amenities, interior and exterior finishes, appliances, and price RSN =S S SN || SEEDEE S| = es i Bl e R =
per square foot. This research was then used to determine what prices and finishes would oo == == =z T T = - == a S R -t
be most successtul for the target market and location. _ o - = o - = L S ?
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Compilation of comparable interior finishes & appliances for the Belmar Seaport Village Development. e e e : ———
v l = Ty saage —— e an - whorese —2an
e — =g e E T el L e Bl e = T F = :
g mi%’nm.m- (STO®)] Sorieet s o] [z m‘niu-.-%cufi{ S0 | s 00 D000 Ea o :’_“' s RS ” s -
. ——— AEi - s o R | e = = = e S e
e o o i o et m——" S R == . = - <
e — STREN | SRS =" _1 Lq e " stamesim e = ™ i o sy, peackd [
SELE | SaT0 L _-' -2---“.-,\-—-‘% s =teun | a )_‘.
== EEE=" 5 | B === SN (S S e R . e
- — = i o e I S N N N N 2)
=R R R R R o i o = 8
%W il ngy v‘; ey ey é
P — e %
e
 NewworkE Example of data matrixes of comps for mutliple local development projects in the Jersey Shore region =
Target market matrix outlining key income levels and age groups (left); Demographic data and ‘ and the Jeeedy. Cy:arca.

consumer habits for target groups and resulting design/marketing strategy outline.





