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hﬁ:‘w.w:;.iﬂdm' The development will Bappen in two phases resulting in the comstruction of a clubhouse, a spa, an
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The resideseial developmest is nested between the Carbbean and the Nombee De Dios Mosstains, ' ' The features of the 3-bedroom, 2.5 bathroom villa ase the sume as the 2-bedroom. Nestled within a

. within the minfores of the Pico Bosito Natiosal Park The site is oaly 15 minutes from the beach and Tie Boskdesess @ forested lot quiet privacy s guarasecd and the 2,100 SF veranda allows for outdeor dining and liv-
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. . " acts and crafts ceater and 36 two- and theee-bedroom homses. These hames rnge in size from 2,000
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the towering patks of the Nombre de Dios Moustaln
Range. Upon archvl, you begin to faal a sensation of
- paace and reloation as yoo are grested with a wekoms
s  cocktall by our friendly and offictent statf.

Status: Marketing brochures & website complete

The Lodge at Pico Bonito, the first Wilderness Clubs development, 1s a luxury nature
resort located on Honduras’ Caribbean within the magnificent ramnforest of the Pico
Bonito National Park. Newwork was hired to recruit investors for the project and design
the print and online marketing matersal. I worked with both the client and the multimedia
team to develop an investment offering booklet. I managed the compilation of the book,
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collected all financial and project data, researched comparable projects, and wrote all the Uk Semt Ll
copy. The book included floor plans, buyer profiles, a comparable project analysis, artist’s e o
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sketches of the villas, and rendered site plans and maps that will be utilized for the print ToulAre cie
and web marketing of the project. ¥ i e & L By .
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D Ho Multiple scale maps developed for the booklet showing the regional location, site plan, and sample unit floorplan. All of these pud
graphics were custom designed by my firm’'s multimedia group. :
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and restoration of cur natural resources. + Professional / Managerial
il » Take an annual warm-weather vacation to an international destination, "~
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in the local economy will not anly limit energy waste but will pramote - e s
economic development and create jobs. e
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WILDERNESSCLUBS Chrg ophre, e Veberncs b ot s Nt Ao s Buopes b o e minded md e :
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e e As environmental awareness increases the Wilderness Clubs will be .
providing a green alternative to retirees and second-home buyers from Pcuhnull
both the Unitad States and Europe who are planning buy real estate . T&mmmmmnbum
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Cover and Development Principles outline written for the Wilderness Clubs. An outline of the target market buyer profiles identifying the most likely buyers (left). | prepared the ot
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financial proforma (right) that explains the financial structure to potential investors.






