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In the summer of 2007, I worked as an intern in VIALINK, - szl __M'IK

a company which designs and manufactures off-road

vehicle accessories with the brand "SEIZMIK”, .
{8 3 oﬁf-road SsOf



During the internship, my job is to develop a new
bag accessory, which coodinates with the present

hood rack on utility vehicles. conce pt



color/material




Designed for small families as well as the urban life
- style, this barbeque grill provides a large cooking
o u td o o r b a r beq u e g a s g rl I I surface with compact footprint. The Burgundy red
painted hood comes with low profile, which provides
slim image and great performance for heat convection.

509 sq. in. cooking'strface
total of 32,000 8TU
10,000 BTU side burner

deep drawn steel hood
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s 630 £q. in. cooking surface
outdoor barbeque gas grill s i

stainless steel hood

o
The market of outdoor barbeque'ggill is
competitive, Every detail from the mate
functions to hardware makes decisions' £
design projects pop-up or not. Designed tg be'e
and simple, this grill specifically focuses on
‘and feedback during operation.




- Targets at the price point from US$149 to $199, this portable grill is designed
o) rt abl e ri I I to provide exchangeable module from gas version to electric version, The
p g material used for the hood is porcelain coated steel, which would be stainless
steel on future marine version,







Inspired by the jet engine design, "Revalution PUMP® is a brand new series

Revo I u ti o n P U M P of pond pumps an the market, The new design represents great performance

and powerful image for the product itself.

ariginal
structure




DRP (Direct Result Pumps) is an existent product line with complete new

D i rect Resu It P U M PS Corporate Identity design. From packaging, document template and

business card, this new CI design implants vital spirit into product series.

Direct Result Group

111 Corporate Blvd., Suite H, South Plainfield, N1 07080
p: 732.755.7777 f: 732.755.7777 info@directresultpumps.com




ol e =Pt project brief

In the personal communications field, the touchscreen has become bigger as
more functions rely on software control. After turning off the power, these
iPhone-like products look like black boxes without souls.

Instead of relying on a big touchscreen or software solutions only, this concept
focuses on the essential value of an easy-use cellphone:

o communicate interact

connect



concept ideation

product

reuse

“Luxury and Simplification”

Instead of putting jewelry for
decoration, I hope the cellphone
itself to become the jewelry. By
using mineral glass and metal
material, the cellphone could be
a great workmanship.

“Design to be Reused”

By the ability of disassembling
and reusing, this concept brings a
whole new system to the field.
Combined with the prepaid card,
this cellphone could be
disassembled as parts after
limited life cycle. Users could
refund these parts if they're still
workable. Then the manufacturer
reuse these parts to make new
prepaid cellphones.



concept ideation
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camera

touchscreen

interaction

the object in front of him/her.

The final proposal is a simple cellphone with an unique camera. By
the innovative camera viewfinder, the user can directly interact with

Vhat you se

is what you get.



final proposal
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S UPPORT

the purpose of this project is to develop an
efficient plastic crutch, which is easy to
manufacture, individualize and recycle.




ground and then
returns it

individualized




" co-molded
foam grip

X O X

armguard
the foam grip is flexible, but

durable; fits the hand easily

Qtvis S el -

armguards not only reinforce
the structure, but also keep
the wrist at a neutral position
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ground contact area
than traditional tips.










Heer Packaging

1g 2007.

This project is a cross-function team deployment of Innovation Mead WEStVEI co

- ents (pre gesports)
Soclal gatherings (parties, hanging out, beach/outdoor) *More pri_ce-s.ell"lsn':lv_e"‘”

Conclusions:

*Unwise to force reluctant bottle consumers to try audio*

brielf + dana |Y51 S *Decided to focus on cans*®




“"Blast” 1

transparent panel
NXT speaker stk

concept ideation
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From November 2004 to October 2005, [ worked for Netwark System Business Group of
FOXCONN Precise Industry Corporate as an industrial designer. The primary products
are cellphones and Set-Top Boxes, for both ODM and OBM.




cellphone DS 10

a compact dual mode (GSM/WIFi) phone for southern Europe region, such as Italy.
2 and is marketed through channels. Its primary customers are aimed at

‘cellular phone channels. However, because of the
 channels need a new solution for the youth market.




y
g
g
&
=
-y
§
U




celiphone 1157

| "DH-910A" is a dual-mode (GSM/WiFi) phone,

V especially for busines: . The main
of DH-910A is to me eeds of people w

fast-paced daily schi

For users, voice communication has become an
indispensable instrument in their everyday life.
Nowadays more and more companies are using the
Internet connected with WiFi to replace traditional
telephones.

The most critical issue of the dudl®mode phone is
its "mode switching in the move.” To copel i
"DH-910A" has a new UI, able to indicaté
network situation for users.

0s that present the focus

=

“Efficient on-the-go” *Office warrior”
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