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Nevada Ballet Theatre recently launched their “Spread the Dance” 
fundraising campaign. SK+G assisted in everything from print to a microsite, 
eblast, t-shirts, PSA’s, testimonials and signage to help spread the word/
dance. Congratulations to the entire SK+G team who helped on this project. 
Check out all the twinkle toes right here in SKoop. Some of the faces may 
even look a little familiar to you…

Above: spreadthedance.org homepage
Left: Spread the Dance e-blast

Right: Spread the Dance promotional poster
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Spread the Dance campaign, cont.
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SPOT

OUR VP’S ARE THE FIRST TO TRY OUT THE 
BRAND NEW

 

Ellen Curtis, SVP Managing Director

Time at SK+G: 9 years

What would your chosen last meal be?
Caviar appetizer washed down with a Veuve Clicquot Rose followed by an 
Italian sausage and anchovy pizza washed down with a big Barolo, followed 
by rice krispy treats washed down with Nocello, yummy.

What would your personalized license plate read?
让我离开这里
Tweet your advertising philosophy – 140 characters or less.
No matter where you go or what you do, clients are the same the world over. 
Deal with it.

What is your best “only in Vegas” story?
Playing blackjack at Caesars Palace at 2 a.m. with Julio Iglesias and his money, 
surrounded by body guards. I lost $2,000 Julio dollars in 10 minutes, so 
embarrassing.

If Zombies attack, what would be your top 3 survival essentials?
My family, my dog and enough cases of wine to see me through to the end.

Jim Gentleman, SV Account Management & Strategy

Time at SK+G: 8 years

What would your chosen last meal be?
Penne ala vodka preceded by a Caesar salad and followed by apple pie with 
vanilla ice cream.

What would your personalized license plate read?
IML8AGN

Tweet your advertising philosophy – 140 characters or less.
Communicate a simple truth in a compelling way that the competition can’t 
claim. Understand your audience and listen to them. Take risks.

What is your best “only in Vegas” story?
Being pulled over by a bevy of cops in 1984 on Tropicana near I-15 after a 
group of friends and I were having fun spraying unsuspecting Strip tourists 
with water from a fi re extinguisher as they walked along Las Vegas Boulevard. 
The police made us get out of our car, put our hands on the hood of the 
patrol car, patted us down and all of that good stuff. We all thought we were 
headed for jail in the police van. They let us go, but took our fi re extinguisher. 
And as he handed us back our driver licenses, one fi ne Las Vegas policeman 
told us, “You’re not criminal criminals. You’re idiot criminals.”

If Zombies attack, what would be your top 3 survival essentials?
Sirius Satellite Radio, Zaba’s and a Smart Phone.
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Cabot Woolley, SVP Strategy and Development at Trialogue

Time at SK+G: 1 year

What would your chosen last meal be?
A large bowl of chocolate gelato.

What would your personalized license plate read?
1A

Tweet your advertising philosophy – 140 characters or less.
Engage the right message, at the right time to the right person.

What is your best “only in Vegas” story?
I was visiting SK+G from Arizona last winter when THE big snow storm hit. I had fl own 
in that morning and was fl ying right back out that afternoon. At the airport when it was 
announced that no more fl ights would be going out that day, I called my wife to tell her 
I was in Vegas and I wasn’t coming home due to snow. She didn’t believe me. In fact 
she didn’t actually believe me until she saw the story on the news that evening.

If Zombies attack, what would be your top 3 survival essentials?
Survival could only be accomplished by joining them. Thus: Mortician’s putty (to make 
fake scars); energy drink (to make sure I could keep up—who knows how long it would 
last); throat lozenges (after hours of tormented moaning).

Sandie Burke, Managing Director at Trialogue

Time at SK+G: 1 year

What would your chosen last meal be?
Cobb salad with bleu cheese.

What would your personalized license plate read?
BHAPPI

Tweet your advertising philosophy – 140 characters or less.
Know to whom you speak, before you begin speaking.

What is your best “only in Vegas” story?
I saw a woman playing blackjack in a bikini top, a thong and black leather chaps.

If Zombies attack, what would be your top 3 survival essentials?
Potato chips, my Bible and a zombie eradicator.

SPOT, cont.SPOP
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HR News with Kim NasutaHR News with Kim Nasuta
H

um
an

 R
es

ou
rc

es
H

um
an

 R
es

ou
rc

es

Account Management
Account Executive

Creative
Production Artist
Senior Designer
Junior Designer
Art Director 
Copywriter

Interactive
Interactive AD
Interactive CD
Account Executive
Flash/ PHP Developer

Broadcast/Mesmerize
Broadcast Assistant

Wanted!

Meet Evan Orgel

Evan joins SK+G as an Assistant Account Executive. 
He previously worked at San Francisco’s Doremis 
Advertising as an Assistant Account Executive. 
Evan is a TV nut, music lover and tennis buff. He 
looks forward to starting a new chapter of his life 
here in fabulous Las Vegas.
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This month's musings:
Check out http://agentlemansmusings.blogspot.com/ for Jim’s take on the 
late night talk show wars, the divergent paths of Macau and Las Vegas, happy 
baggage handlers and other musings.

The Coffee Table Library 
At the suggestion of former SKG’er David Wong, I recently purchased two 
books that I’m excited about, Advertising Next and Mesmerization. See their 
descriptions below and feel free to stop by my office anytime to take a look or 
chat about them.

Advertising Next by Tom Himpe

The days when branders could consult a staid formula again and again to 
reach their consumer are over. In the digital communications age, branders 
reluctant to embrace this new cultural landscape run the risk of becoming 
obsolete overnight. Big companies no longer dominate the public's 
consciousness by default; conversely small companies who think big now have 
the opportunity to be key players. Tom Himpe presents 18 new mantras for 
advertising communications and business in general to both overcome new 
obstacles and exploit new opportunities. His mantras are brought to life with 
150 exemplary campaigns from companies big and small all across the world.

Mesmerization by Gee Thompson

In Mesmerization, Gee Thomson deconstructs contemporary culture in a 
new and exciting way. From faith to fashion, psycho-babble to cyber-sex, the 
book examines the viral nature of “memes”, those ubiquitous “spells” and 
social prescriptions that drive and shape global behavior. These influences 
are fundamental in deciding what gets seen, what gets said and what gets 
made, affecting how we lead our lives, the look of our homes, cities and our 
natural environments. Designed by acclaimed design company Why Not, 
the publication uses a unique combination of graphic spells and formulas to 
decode the “spells” that control our age.

And if you’re interested in checking out some “Guerilla Marketing” case studies, 
take a look at Guerilla Advertising: Unconventional Brand Communication by 
Gavin Lucas and Michael Dorrian, also on the coffee table in my office.

Happy reading.

New Business Updates & Musings New Business Updates & Musings 
with Jim Gentlemanwith Jim Gentleman



Page 8 • Volume 43 • February 2010

Check out what the Design department is up to 
exclusively through SKoop!

Amore Patisserie at the Mandarin Oriental Las Vegas

Design Corner

Credits:
Design Director: Jeremy Bristol
Designer: Carl Medley
PPM: Rose Davis / Sophia Rosario
AM: Jeremy Chaffin / Jennifer Byers
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Happy BirthdayHappy Birthday
SKoop would like to extend birthday wishes to 

those who will be celebrating in March!

Amanda Goetz: March 2

Kayee Dredla: March 8

Dennis Bautista: March 11

Richard Brooks: March 13

Nelson Acosta: March 15

Andrew Costello: March 17

Jennifer Shelledy: March 22

Tory Kooyman: March 26

Monica Maccaux: March 27

Siow Wei Kay: March 30

Alex Smith: March 31

HAPPY 
BIIIIIRTH-DAY 
TOOOO YOU!!! 

And many 
more!!!
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Congratulations to those marking their 
anniversaries in March at SK+G.

Alex Smith: 6 years

Bryson Holland: 4 years

Katie Knoch: 4 years

Jennifer Shelledy: 3 years

Jennifer Byers: 3 years

Madeline Tremaine: 3 years

Stephanie Hillyard: 2 years

Michelle Payton: 2 years

SK+G Miles tonesSK+G Miles tones
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Question of the MonthQuestion of the Month
While celebrating the year’s most romantic month, SKoop asked you to reflect on 
your best and worst Valentine’s Days and your idea of a perfect date.

My idea of a perfect fi rst date is to go somewhere with a fun but quiet atmosphere and 
maybe have a small dinner... but defi nitely a fun/interesting/compelling conversation. 

– Michelle Payton

My idea of the perfect date would be anything involving wine, cheese and lots of giggles. 
But to be more specifi c, we would start at Parasol Down at the Wynn for a cocktail while 
catching the water show out on the patio, then head to Caesar’s for dinner at Joe’s Stone 
Crab and fi nishing the night at my favorite little piano bar, Don’t Tell Mama, downtown. 
– Katie Knoch 

My best (and worst) Valentine’s Day ever was in elementary school. I made chocolate heart 
lollipops to give out to everyone in class. I never passed them out. Instead I kept them under 
my desk and ate them throughout the year. My idea of a perfect date would be one where 
the girl liked me. – Evan Orgel

My best Valentine’s Day ever has to be when I was going to school up in Reno and my 
boyfriend was still living in Vegas, we had planned that he would come up and visit for the day 
but at the last minute he had to cancel because he had to work. I was so disappointed that all 
I wanted to do when I got off work was to go lie in bed and sulk. Prepared to do so, I walked 
in the room to fi nd my boyfriend waiting for me! It was probably one of the best surprises I 
ever had. My idea of a perfect date would probably be to go to a really cool and delicious 
restaurant and then go out dancing. –Kristin Weddingfeld

My worst Valentine was in the fi fth grade when I gave this girl who I thought liked me a candy 
gram. Turned out I was wrong. My idea of a perfect date is some good pizza, good beers and 
video games with my wife. – Carl Medley 
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Question of the Month, cont.

My ex-husband told me he wanted a divorce on Valentines Day – not quite the same as 
chocolates! My idea of a perfect date would be a quiet dinner, a good glass of wine, some 
good music and conversation with that special someone. – Sandie Burke

My best Valentine so far was the fi rst Valentine with my husband, then fi ancée. He 
proposed to me on February 5th at Red Rock. One of his brothers took pictures of the 
engagement day while hiding up in the rocks somewhere. On Valentine’s Day, my husband 
gave me the pictures as a surprise. My perfect date would be one where I’m so happy 
that neither time nor days are noticed. Where whatever is being done is an ultimate bliss. 
– Belle Larson
 
Best ever started out as worst ever... My fi rst year in high school that I was allowed to date 
(junior year), I had a boyfriend who broke up with me day before Valentine’s day so my 
sister told my parents what happened that night. My dad felt so bad that I was upset that 
he ordered and sent me four dozen multi-colored fl owers, roses and balloons with a nice 
note. It was the best and it really cheered me up. Every year after that, until I got married, 
he would send me fl owers or something on Valentine’s Day. It was our little tradition. 
My perfect date would be my husband making dinner, cleaning the house, mixing the 
perfect drink, watching a scary movie and just hanging out at home.– Nikkiy Johnston
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SKoop’s Guide onSKoop’s Guide on
 What to Do What to Do

What: Hawaiian Marketplace 
 Luau Performance
When: February 25 from 4 p.m. to 9 p.m. 
Where: Hawaiian Marketplace
Ticket Price: Free

What: World Trade Center 
 Artifact Dedication
When: February 27 at 1:00 p.m.
Where: Atomic Testing Museum
Ticket Price: Free

What: Nascar: Las Vegas 400
When: February 28
Where: Las Vegas Motor Speedway
More Information/Price: www.nascar.com

What: Circus Couture, 
 benefi ting St.Baldrick’s Foundation
When: February 28 
Where: Rain inside The Palms 
More Information/Price: 
 www.circuscouture.com 

What: The Donny Clay Experience 
 with Jason Alexander
When: Now through March 14 
Where: Planet Hollywood CHI Showroom
Ticket Price: $55

What: SK+G St. Patty's Day Lounge
When: March 17 @ 4:30pm
Where: 3rd Floor Lounge
Featuring: Green Beer & Snacks


