
BRAND 
ELEMENTS

OHIO’S OPTIONS
ADULT DIPLOMA PROGRAM

BRANDING GUIDE

The core colors for the Ohio brand 
are Pantone 186 red and Pantone 284 
blue. These colors are warm, energetic 
and straightforward; they reinforce the 
distinctiveness of the brand. These core 
colors are strong tools to effectively 
communicate the brand in advertising 
and collateral materials.

CMYK    00 : 100 : 81 : 00
RGB       242 : 000 : 023
WEB      EF1217

CMYK    55 : 19 : 00 : 00
RGB       115 : 165 : 204
WEB      73A5CC

CMYK    00 : 00 : 00 : 37
RGB       161 : 161 : 161
WEB      A1A1A1

CMYK    00 : 02 : 00 : 68
RGB       82 : 80 : 81
WEB      525051

TYPOGRAPHY

PRIMARY

SECONDARY

CMYK    29 : 00 : 100 : 00
RGB       181 : 220 : 16
WEB      B5DC10

CMYK    00 : 100 : 60 : 55
RGB      112 : 00 : 23
WEB      700017

PREFERRED

Serifa
Roman

Serifa
Bold

Univers
Roman

Univers
Bold

Typography is a strong extension of the brand personality. Two 
typefaces are used for Ohio’s Options: Serifa (Bold and Roman) and 
Univers (Bold and Roman). Serifa is used primarily for display and 
headline copy, while Univers is used primarily as body copy. 

ALTERNATE

Rockwell
Roman

Rockwell
Bold

Arial
Roman

Arial
Bold

LOGOTYPE

The color of Ohio’s Options Adult Diploma Program core mark can be 
treated in three ways, depending on its use. Color provides a quick and 
powerful means of recognition and is the preferred version. When the 
three-color mark cannot be used, the one-color mark or grayscale mark 
may be applied.

THREE-COLOR

GRAYSCALE

ONE-COLOR


