
          
What does it mean to 
be an athlete, a warrior, a hero or heroine? At what mo-
ment does one cease and the other begin? These questions and many more helped to 
begin my journey into the world of identity, the ego and the alter ego that exists—I would 
contest—within all of us. I elected to use the sport of fencing as a case study because of 
its peculiar tradition of having two anonymous masked combatants face off, void of any-
thing that could speak to the “self” of either individual. I chose the brand Fila, in part for 
their experience in the field of niche-markets—they pioneered the sport of tennis in the 1970’s 
and 1980’s, a sport that was largely unexplored by many sporting brands. The union of these 
two entities, both obscure in their own right, I felt would not only be desirable but lucrative for 
both. Fila would be able to emerge as a newer fresher version of itself, and fencing would receive 
recognition and global popularity as a result of Fila’s patronage.  Both fencing and Fila garner 
cryptic identities, fencing has received its obscurity because of its perceived elitism, whereas; 
Fila is considered mediocre as a result of its recent inactivity in the sporting arena.

FILA

Volaro embodies precision, grace, and 
irreverence. It presents these qualities to its patron 
in a youthful and progressive fashion. All the products 
that belong to the Volaro family push the boundaries of 
what it means to be an athlete.

Volaro by Fila awakens the ultimate athlete 
within all of us. The Volaro product family provides 
professional sportsmen and enthusiasts with the 
means to achieve and express athletic greatness. Volaro 
represents the pinnacle of performance, experience and 
interaction for the sporting goods arena. 
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Volaro is a product family that creates a holistic 
and expressive fencing experience for all levels 
of competition.
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