


I WAS LOYAL,

BUT NOT HApPPY,

I WAS DISGIPLINED,

BUT RIDIGULED,

I WAS PATIENT,

BUT ANONYMOUS,

I WAS STILL,

BUT THE WORLD MOVED ON,
1 PLEDGED,

BUT 1 SUFEERED,

I KILLED AND NoW, T AM LIBERATED




GONSUMER PROFILE:

GEOGRAPHIGAL REGION: INDIA

GITY SIZE: URBAN, METROPOLITAN

AGE GROUP: 12 TO 25 YEARS

GENDER: MALE AND FEMALE BoOTH

EDUGATION: STUDENTS IN HIGH SCHOOL OR GOLLEGE, HIGHLY QUALIFIED AND
SKILLED

OGGUPATION: STUDENTS OR YOUNG PROFESSIONALS

EARNINGS: MOSTLY DEPENDENTS BUT WITH ENOUGH MONEY AT THERE
DISPOSAL To BUY AT THERE WHIM AND FANGY.

ATTITUDE: SPORTY, HUMOROUS, NAUGHTY, WITTY, GOURAGEOUS, FUN LOVING,
ABSOLUTELY L[IBERAL AND DESPISES THE RIGIDITY IN SOGIETY, NON-

GONFORMIST,

PERSONALITY: GARE FREE, GONFIDENT, GASUAL, FUNNY, '0UT OF THE OBVIOUS'




MESSAGE AND OBJIEGTIVE oF THE BRAND:

DONT TAKE YOUR LIFE Too SERIOUSLY, YoU WILL DIE ANYWAY l...

THE IDEA OF THE BRAND IS TO GAPTURE THE SPONTANEITY AND FIND
HUMOR IN INAPPROPRIATE SITUATIONS,

REBEL AGAINST SOPHISTIGATION AND ORDERLY BEHAVIOR

A SATIRE ON THE WAY OF LIFE




CONGEPT oF THE BRAND:

IRONY

THE BRAND GONGEPT IS IRONY, To:
GONFORMITY

ORDER

SOPHISTIGATION

GONTEMPORARY

METICULOUS

IT THRIVES ON '0UT OF PLAGE' SCENARIOS WHIGH ARE EXTREMELY INAPPROPRIATE
AND RANDOM THAT GAUSE EMBARRASSMENT.













OFFIGE STATIONERY

1 WAS LOYAL,

BUT NoT HAPPY,

1 WAS DISGIPLINED,

BUT RIDIGULED,

1 WAS PATIENT,

BUT ANoNYMoUS,

1 WAS STILL,

BUT THE WORLD MOVED ON,
1 PLEDGED,

BUT 1 SUFFERED,

LONDON REHABILITATION GENTRE
12 TH FLEET STREET, LONDON,
ENGLAND

1 KILLEDumuwren AND NoW, T AM LIBERATED
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