
ETIHAD GLOBAL TACTICAL CAMPAIGN
Medium: Integrated

Online Expandable Banner (Collapsed)

Online Expandable Banner (Expanded on mouseover)

The campaign was launched in 
Q1 of 2011to usher Etihad into 
the new year with a boosted 
sales effort.

Inorder to make it easier for the
audience to have access to as 
many promotional Etihad Fares 
as possible. We created an 
online tool within our banners 
that would allow users to select 
a destination and the class that 
they want to fly in and show the 
corresponding fare in return. 

Several region specific banners 
were developed and advertised 
for a total span of 60 days, 
generating a global revenue of
$1,524,389.

Overall local 
ROI.

$9.36 



Over 20 different video were produced to 
target various regions that Etihad flies to. 
The videos were advertised as web ban-
ners to support other richmedia and simple 
flash banners to increase the effectiveness 
of the campaign.

ETIHAD GLOBAL TACTICAL CAMPAIGN
Medium: Integrated

Online Video Banner

Local revenue generated through online advertising

$441,123



ETIHAD GLOBAL TACTICAL CAMPAIGN
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Global revenue generated through online advertising

$1,524,385

The campaign was further supported 
by tactical Print and TV advertising.


