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The campaign was launched in
Q1 of 201 1to usher Etihad into
the new year with a boosted
sales effort.

Magazine In Pictures Alsointhe News Editors’ Blog Have Your Say World Radioand TV = Special Reports

Choose your destination and way to fly.
Abu Dhabi & Dubai )- I Pearl Business Class ) | Frﬂm JUSt Inorder to make it easier for the

= audience to have access to as
£ 1 62 9 many promotional Etihad Fares
4 as possible. We created an
online tool within our banners

that would allow users to select

a destination and the class that
Yeans and Coreftions Apply they want to fly in and show the

corresponding fare in return.
_q ?]__‘JL-'” . Several region specific banners
=1 IHADLD were developed and advertised
L for a total span of 60 days,

generating a global revenue of
$1,524,389.
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Over 20 different video were produced to
target various regions that Etihad flies to.
The videos were advertised as web ban- ,

ners to support other richmedia and simple
flash banners to increase the effectiveness

of the campaign. Local revenue generated through online advertising
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“ In our spacious Coral Economy Class From just

\ G ] 1 y I Recline further. Choose from more meals — along
rO I l l I S 5 ¢ ] with a special café service. And over 600 hours
! = of entertainment on some of the largest personal

screens in the sky. All in Coral Economy Class.
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R etihad A
etihad.com © 800 2277 CTIBAD The campaign was further supported

by tactical Print and TV advertising.
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$1,524,385
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