
The challenge was to capture market share by developing a new model that would fill a void in the product line up and help Hallett reach more customers.  The 

new boat needed to have fresh styling to capture the brands trademarks and established better cohesiveness within the product line.  The result was a fully 

designed and hand built “plug” for manufacturing that debuted in early 2012 and has become a best seller. 

THE CHALLENGE:

Exisiting design...

give it a nice 
profile..

spray some color..

reconfigure the
floorplan..

add trademark
windscreens..

make it a dual 
console..

add trademark
vent surfacing..

Main Product
line...

CONNECTING

THE

FAMILY

GROWTH

OPPORTUNITY
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