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One on one question 
and answer session

Only the right questions 
can procure the right 

responses

Parts of an Ethnography 

Context The setting in which the work being studied 
takes place.

Focus The specific point of interest being studied.

Interpretation The assignment of meaning to observations.

Partnership A Master/Apprentice relationship between the
  participant and the interviewer.

 So We Can Learn

Why they do it

What people do
&A qualitative description of the human social condition based on field 

work and observation. 

Ethnography

Focus

Traditional Interviews

No work based
Context

       

Raw Data
collected from taking notes, 

recording, and/or videotaping the
Ethnographies and Interviews 

Affinity Diagram

The Affinity diagram is a tool used to 
create potential foci. It gathers large

amounts of language data and 
organizes it into groupings based 

on natural relationships. 

There are many ways for error to occur in
questionnaires. The participant could give

inaccurate data, the questions could 
not provide the necessary options, or the 
directions might be hard to understand.

These are just a few of the possible errors.

Can gather large amounts of generalizable quantitative data by 
distributing materials to a small sample of a much larger target population. 
However, the data is prone to error.

Questionnaires

Questionnaires

The total group of people in which the questionnaire attempts to represent.

Target Population

A randomly selected portion of the target population that will be studied
in order to learn about the whole.

Sample Population

Confidence level is how sure your answers from the sample can be 
generlized to the target. Confidence interval is the margin of error.

Confidence Level & Confidence Interval

Distribute a package with unique activities 
for participants to complete. The gathered 

information allows us to look into the 
emotional nature of their culture.

Provides inspiration to design
by understanding

How people feel

Styles people embrace

Values they have built

Cultural Probes

This model zooms in on each step that the
participant completes to create an

 extremely detailed chain of events that
 can point out inefficiencies in 

the user’s process.

Artifact Model

This is a portion of an artifact model.
An artifact model visually lists all of the

items that the participant interacts
with, or refers to. This model also lets

everyone know what was used. 

Truck Control Box Blade

Monitor Dumpster Spotlight

This is sample of the physical model that is
used in the Task Flow Diagram. This diagram

 focuses on one step, in this example,
 number 1 where the participant

starts the truck. 

Takes the large amount of “raw data” collected from the Ethnographies and
 Interviews and turns it into an organized visual  representation that is easy

 to understand, summarize and refer back to.

Work Modeling

Illustrates the movement of information 
between entities with no regard to time.      Flow Model

Illustrates the relationships between 
influencers and the scope of the influence.  Cultural Model

Orders the steps in a task, including the 
action, what caused the action, and 
the intention for the action.

Sequence Model

Visually represents the objects used
to conduct work.Artifact Model

Shows the environment in which work 
is conducted.Physical Model

The participant's actions are broken up
into 3 operators

I.E. User understands that he cannot enter
unless the door is unlocked

Includes processes such as attention, 
problemsolving and mental imagery

Cognitive

The process of acquiring sensory 
information

I.E. user sees that the door is locked

Perceptual

I.E. user grabs for his key ring on his belt

Attending to the physical use of the skeletal 
system and muscles

Motor

Task Flow Diagram
Task Flow Diagram

Contextual Research Methods
There are many different approaches to research. This 
board describes the various types of research, including: 
Ethnography/Inquiry, Interviews,  Surveys, & Cultural Probes.


