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THE PROJECT
Out and About 2007

“Large, busy public locations (e.g., airports, hospitals, museums, and stadiums) require individuals to locate
important information while screening out a constant sensory barrage to vision, hearing, smell, and touch. This
can be overwhelming for persons with cognitive, physical, or sensory limitations due to age, disability, stress, or
enuironment. In addition, the mobile environment contributes to situational impairments preventing all users from
interacting with a device. How can wireless technologies be used to mediate these problems and enhance the
exnperience of people diverse in ages and abilities?”

-Wireless RERC Inclusive Wireless: Out and About 2007



THE PROJECT

Visionary Blueprint

“Since the early days, when humans first figured out how to measure and determine time, we’ve relied and
managed to use time efficiently in regards to accomplishing our daily tasks. From the early days, we've used time
and telling devices to navigate, organize and masimize the use of daylight, coordinate an exact moment in our day to
possibly meet or accomplish tasks, and other time based efforts that has moued and euolued us from the primitive
world.

Because of this fact, the chosen type of brands for the visionary blueprint project will be based and inspired by a
time telling device: watches. “
- Uisionary Blueprint, Bryan Calo, design director
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THE HISTORY

2006, Marc Newson redesigned and updated every IKEPOD classic model
The Horizon collection is launched

200S, Adam Lindemann with Marc Newson acquired the entire IREPOD archive hoping to
relaunch the brand

1994, Swiss Businessman, Oliver Ike, joined Marc in a company building on the POD design
& n the watch industry

1986, Marc Newson completes his first prototype wristwatch: POD



THE COLLECTION
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HIS STYLE

Minimal Large radius curues Contemporary Frequent usage of pod shape Natural







THE QUESTION

How might we design a better tourism experience for
the blind and visually impaired?



THE FOCUS

Mass Transit Navigation  User Independence

Orientation | ocate Areas of Interest



design a product that:

assists the user in navigating around
local mass transit systems
orientates the user

alerts users to noteworthy locations
creates an experience that is
applicable to major cities worldwide

prouides space for traveling
essentials; water, phone,...etc.
offers 24/7 customer care
does not call attention to a
users disability



THE COMPETITION
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THE CONCEPTS
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THE FOUR CORE DIRECTIONS
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DIRECTION THREE - EXPERIENCE
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THE DIRECTION - SOFT GOOD=
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THE FINAL DESIGN
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Rental service cities provide for tourists,
purchase and information given prior to flight.
Arranged via phone, internet, or fax
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THE PATTERN
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THE PARDALOTE







RFID and GPS technology embedded into bag
Small unaticable earbud

Large holding capacity

Comfortable nylon strap

24/7 customer service available



THE DETAILS

Ear bud holder

Cambuckle

Fasy access to water bottle and bag
Front Pocket

Pull handle for bag front flap
Waterproof




Cordura ®




designer: Linda Angela H

cell: 650.861.0542
Palo Alto, CA
linda.angela@gmail.com
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