
Robert Burns website design 



This is the detailed design process 

For the outline of design process please refer to the headline 



 

Goals & Objectives 

 

 

Assume the role of both the client and the designer/developer. 

Design and creat the  Rabbie Burns – A Celebration website. 

 

 Mission statement  

 Suggest five ways of numerically measuring the success 
of  website.  

 Design a navigation map and t an initial paper based 
prototype for the site   

 Creat web site  used and integrated  with HTML, CSS, 
generic JavaScript and jQuery  

 Report about website test. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Mission Statement 

 

We are dedicated to helping companies set up an online advertise or sell 
services and providing native and overseas client access to unique and 
valuable information and resources from business service company concern 
with Robbie Burns or Robbie Burns Day, to expand Robbie Burns’ global 
influence. 

 

 

 

Numerical Measurements 

 Information content: The website provides the most comprehensive 
information of total relevant industry in terms of Robbie Burns or Robbie 

Burns Day  ( e.g. Tourist Information（95%）, souvenir shop（90%）, 

Celebration Hotel（85%），Food prices（70%） ) compare with the 

competitor. 

 

 Twitter and Facebook mention：The most been mentioned or 

recommended website in terms of Rabbie Burns on Twitter and Facebook. 
Being linked more than 2 or 3 times in every friends circle. 

 

 Reader numbers：The number of readers who visit the site will above 

0.5 million over the first year and will over 1.5 during the second year’s 
Robbie Burns day.  
 

 

 Industry coverage ： The website will cover 70% of industry which 

provide business service concern with Robbie Burns Celebration e.g. 
Hotel, restaurant, Tourist Attractions.  
 

 Booking/shopping cart rate：The number of readers who use the site to 

booking and shopping will account for 65% of client who visit this 
site to look for some information of Robbie Burns or Robbie Burns Day. 

 



Navigation map 

 

1. Home 

 Navigation Tabs 
 Sliding pictures  
 Sign in/up and like(twitter ,facebook) 
 

2. Biography 

 The man 
 Family background 
 Early years 
 Early manhood 
 Kilmarnock burns  
 Edinburgh 
 Travels &music 
 Final years 
 Legacy 
(Some tourist attractions link to place to visit) 

 

3. Works 

 A-Z ( search forms) 
 Themes (friendship, love, religion, poetry, song, farming .etc.) 
 Years 
 

4. Burns night 

 Events schedule 
 The Haggis 
 Recipes 
 Burns supper poems and toasts( link to Youtube) 
 Selkirk grace 
 Burns supper dress 
 Restaurant and hotel 
 

5. Festival  

 Themes 
 Events around Scotland (Ticket box) 
 Burns night 2011 around the world(Ticket box) 
 Media/press releases 
 

6. Burns Shop   



 Books 
 Souvenir 
(Pictures link to Ebay and Amazon) 

 

7. Follow in his footsteps   

 Scotland Maps and links 
 Table( place, price, route, etc.) 
 Forms(Tourist Attractions comments) 
 

8. Contact us 

 

Visual Style 

 

 Total web style is simple and using tag style box try to make user easy to 
identify every function. 
 

 Using Scottish flag color include:  
Powder blue, royalblue, deepskyblue, lavender, white (for background and 
navigation) 

Scarlet (for heading) 

Black, darkblue ( for text) 

 

 Navigation in every page on the top using tags. 
 

 More post style picture will be used to attract the client. 
 

 The text font is Arial 10px, 14px. Some pictures using font like Time New 
Roman. 
 

 

 In the Follow in his footsteps, there will be a Scotland map to visualize the 
footsteps of Robbie Burns. 
 

 Bar graph will be used to visualize not only when did Robbie Burns finish 
works but also the different number of his works in different years. 
 



 

 Some event and pictures are linked to Youtube to make content more 
clearly. 

 

 

Data will be stored 

Search information, different price, nationality, comment, booking, personal 
information and so on. 

 

STORYBOARD 

 

 



 

 

 

 

 

 

DESIGN AND REALIZATION 



 

 



 

 

 

 

 



 

 

 

REPORT 

1. A COHERENT SET OF REQUIREMENTS 

Target users： 

 Scotland native,   

 Scotland visitor  

 Burns fans overseas 

 



User requirement:   

1. Rabbie Burns information    

2.Burns Night information 

 

Market: 

1. Burns Culture relative   

2. Festival location 

 

Market parter:  

Ebay,  Amazon,  

hotel, restaurant 

 

Web visual style:  

Scotland blue, white, gray. 

Simple and Neat. 

 

Market and valuable information integrated together. 

 

2. A DISCUSSION OF THE WEB PAGES 

( for technologies detail please refer to the source file which been 

noted) 

 

The  main organizational navigation on the right of logo at all the 

page. 

(CSS  HTML  PHP) 



 

Elegant homepage sliding picture to attract user to clict. 

(Photoshop and filter) 

 

 Three sliding picture which have link to three most important part.  

( jquery  Photoshop javascript CSS) 

 

Three text box include three useful information on the bottom of 

the home page. 

(CSS  HTML) 

 

RSS  FACEBOOK TWITTER and login on the top of every page. 

(Photoshop  javascript  CSS) 

 

User get feedback about  their input timely when register and login. 

(PHP  javascript  CSS) 

 

Structure be broad and shallow, User click 3 times then they find 

the information  

they want. (CSS  HTML PHP) 

 

Short and easy-to-remember introduction and heading ,to 
accomodate for human memory  

(CSS HTML) 

 

3. SUCCESSFUL AND HAVE NOT ACHIEVE 

 

After user Usability testing the feedback are: 



Visual element is good, webpage is fair price. 

And people is easy to find information they want rather than be 

distracting from other element. 

Easy to link to FACEBOOK TWITTER AND YOUTUBE. 

Information is not overload easy to remember headline. 

The text have a clear typeface and  content is  readable 

 

Things to be improved are as follows: 

Need a search function to find information quickly. 

Festival  page is too dull. 

Together bagpipe and kilts barley-bree is a better way to expand 
Robbie Burns’ global influence. 

 

 

 


