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A Concept for Lago Italia
B ra c k e t

The final workshop included 

a one-day charrette that 

paired each student with an 

italian brand.  The company 

with which I was paired, 

Lago Italia, is known for 

fun, colorful marketing 

that is at times, a bit risque. 

The simple wall bracket I 

designed for this exercise 

allows for the conveyance 

of Lago’s spirit through 

simple means. I would later 

make this presentation 

to several other groups, 

including  Ty Pennington 

and Hildi Santo-Tomas of 

HGTV’s “Trading Spaces”.


