
Coleman | A campaign geared toward outdoor enthusiasts.  It highlights the 
fact that Coleman is one of the few brands that has replacement parts for all of 
their products.  Because of this, their products outlast you.



Coleman | Print

Only Coleman has replacement parts 
for all of our gear, so you can fix what’s 
broken and take it on another adventure.
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Kashi Mighty Bites Cereal | A relatively unknown children’s cereal that is 
scientifically proven to increase brain growth.  �e goal is to increase brand 
awareness by engaging parents and kids alike through an interactive campaign.



Kashi Mighty Bites Cereal | Interactive Bus Stop

An interactive touch-screen that is based on the memory game Simon.



Kashi Mighty Bites Cereal | Interactive Print Insert

To play simply match up all the pairs with one 
another. See how fast you can do it. Go solo 
or play with a group of people. 

Scientifically proven to increase brain growth

Kashi Mighty Bites cereal truly 
mak es  k i d s  m i g h t y .  I t  contains 
enough vitamins to fill this entire ad, 
so we’ll just give you a couple 
highlights like iron, choline, and 
zinc.   It helps grow strong bodies 
and even stronger minds. Not only 

that, we don’t use artificial 
ingredients or preservatives.

Feel good about what 
your k ids eat.

Inserts would be placed in popular kid magazines like Nick Magazine, J-14 and Teen People. �e insert would include an interactive memory game where you have to match the corresponding images 
to each other. Under each flap would be images of the vitamins found within Kashi Mighty Bites cereal. For example an image of spinach for iron, a banana for potassium, and so on and so forth.  



Kashi Mighty Bites Cereal | Interactive Billboard

Scientifically proven to increase brain growth

Use your bluetooth device to play.
Connect to “Food4Thought” Network.
FREE of charge, only IQ required.

PLAY
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?

Help New game

Bluetooth activated billboards would be placed at high-traffic train stations throughout the city.  Users would be able to start new games and change the difficulty level.



Kashi Mighty Bites Cereal | Direct Mail

Direct mail invitation to “Are You Smarter �an A Rocket Scientist” Traveling Game Show. It would be sent to 
a very select target audience. �e invitation also includes a growing toy that resembles the shape of the cereal. 
�e only part that actually grows is the head, so that it ties into the overall brand message of Food For �ought.

Scientifically proven to increase brain growth

1 Free
Box of
Kashi
Mighty
BitesV

IP
 ass

This ticket entitles you and your party to 
access all areas at the “Are You Smarter 
Than A Rocket Scientist?” Traveling 
Game Show on June 21, 2009 at Golden 
Gate Park in San Francisco. For more 
information visit Food4Thought.com.

[Please produce this ticket upon request]

Hey Mike!
 
We’ve Heard how smart you are, but can you prove it? 
we’re challenging you to beat “Are you smarter than a rocket 
scientist?” traveling game show.  We’ve provided a VIP pass for 
you and a parent, so you can go head to head with Other Kashi 
challengers. The winners will receive a free year supply of kashi 
mighty bites cereal and a $5000 scholarship to the school of 
their choice. It’s not for the faint of heart because the losers 
will be dunked in a giant bowl of cereal. We’re Ready are you?
 

      Kashi Mighty Bites
P.S.
We’ve given you a Free Box
of Kashi Mighty bites to help you out.

Mike Gonzales
55 Union St.
SF, CA 94111

warning: may increase brain growth

warning: 
may increase brain growth

Nø 13110



Kashi Mighty Bites Cereal “Are You Smarter Than A Rocket Scientist?” | Event

A traveling game show where opponents face-off against each other and the smartest parent/child team wins a scholarship to the college of their 
choice.  Contestants are asked pop quiz questions while suspended over a giant cereal bowl.  �e final team cashes in, while the losers get dunked.



Alt. | A new advertising agency was branding itself as the agency of alternative 
thinking. �ey wanted me to design a direct marketing piece for their clients 
to remember them by. A notebook was created that included crazy tasks, 
quotes and a flip-side personality.



Alt. | Direct Marketing
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