








RICKY JAY

Ricky Jay is considered by many the greatest

slight-of-hand magician in the world. This poster
for his NYC show, “Ricky Jay On The Stem” pres-
ents his likeness through 4 antique playing cards.

SECOND STAGE THEATRE

RICKY JAY

ON THE STEM

YAVID MAMET







RW JAMES & ASSOCIATES

As a provider of architectural damage
investigation RW James needed a top-down
graphic idenitity that included logo, online
components, and various print collateral.
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AMERICAN COMMERCIAL EQUITIES
Capabilities brochure
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TRANSTOCK.COM

Marketing collateral



Cnr grearest abnlip s DEPENDABILITY.

PRAM

Capabilities brochure.
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ENVIRONMENTAL INDUSTRIES

This 50 year anniversary book for the nations
largest landscape company, documents their SO

best projects.
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UCLA CENTER FOR THE
PERFORMING ARTS

1994-95 season catalog




UCLA CENTER FOR THE
PERFORMING ARTS

1995-96 season poster



ADLINK

As part of a large rebranding effort, Adlink, a
cable television advertising service required

all new print collateral including this 12-page
capabilities brochure.
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MARK RYDEN

Mark and I collaborated on his show entitled
Bunnies & Bees. This limited edition 9 X 12
catalog was sold at the galleries that exhibited the
work. It features the 8 paintings from the show
and background information on each, as well as
Mark’s bio and background.

BUNNIES &%p BEES







BRIANJACKSON brianjl400@dslextreme.com


mailto: brianj1400@dslextreme.com

