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Executive Summary 

5/15/10 

This document provides a Heuristic evaluation, performed by Team 1 on the 

ShopVerucaSalt.com website. The evaluation took place between May 10th 

and May 15th of 2010. This document provides the findings of the 

evaluation and recommendations for improvement. 

The review was conducted based on User Interface Heuristics for the Web 

(adapted by partners of Adaptive Path from Jakob Nielsen’s Heuristic 

Principles) 

Discoverability 

1. Recognition rather than recall  

2. Match between system and the real world  

3. Consistency and standards  

Recoverability  

4. Error prevention  

5. Emergency exits  

6. Help users recognize, diagnose, and 

recover from errors  

Feedback 

7. Visibility of system status 

Context 

8. You are here  

9. Flexibility and efficiency of use  

10. Minimalist design  
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Executive Summary (continued) 

5/15/10 

This evaluation included the entire ShopVerucaSalt.com website. A total of 

12 recommendations are included, with severity ratings ranging from Low to 

High. Positive findings are also included. 

Assumptions 

Users of the site are familiar with the standards being used by other e-

commerce websites. The primary tasks for users on ShopVerucaSalt.com 

are browsing for products, purchasing products and finding store 

information.  
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Positive Finding – Engaging Imagery & Content 

The homepage uses engaging 

imagery to showcase designers 

and featured content.  
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Positive Finding – Flexibility of Product Results 

On a product results page users 

are given multiple options on how 

to sort the products as well as how 

many items to view per page. This 

provides flexibility for users to more 

efficiently find what they are looking 

for. 
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Positive Finding – Required Fields on Forms 

When users enter information 

on form pages, required fields 

are clearly defined with a pink 

icon. This will help users know 

which fields to fill out and 

prevent errors.  
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Issue #1 – Product Navigation  

The navigation to product categories is duplicated on both the top and left 

navigation. Many of the categories link to a no results page indicating there 

are no items available. 

The category “No Web” is confusing and users will not know what to expect 

from clicking on it.  

Recommendations:   

Remove duplicate links in product navigation. Create categorization which 

provides groupings that will always have products available.  
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Issue #2 – Shop By Designer  

Navigation to Shop by Top Designers 

and Shop all Designers is available as 

a great alternative way to browse for 

products. There is a lot of overlap 

between the 2 sections for Top 

Designers and All Designers since 

many of the designers are also shown 

in top designers.  

Recommendations:   

Combine Top Designers and All 

designers navigation to one section 

which shows Top Designers initially 

and provide an option to see all 

designers.  
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Issue #3 – Gift Card link broken  
Type: Recoverability – Error Prevention 

Severity: Medium 
The Gift Card banner on the site homepage  

goes to a no products found page. This is  

frustrating for a user who wishes to purchase a 

gift card.  

Recommendations:   

Correct the link to go to the Gift Card item page. If Gift cards are not available 

remove the banner so that users do not think they are able to purchase a gift 

card.  
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Issue #4 – Underlined Text 
Type: Discoverability – 

Consistency & Standards 

Severity: Low In the Customer Service section underlined text is used for text formatting. 

Underlined text should be reserved for text links in website copy.  

Recommendations:   

Use Bold text for section headers, such as the text in example 1. For text referring 

to another section of the page (example 2) use anchor links to link the text to to 

appropriate section of the page.  A consistent link treatment should be used, if pink 

is the link color (shown in example 1 on the e-mail address) use this text treatment 

for the anchor links.  

Example 1 

Example 2 
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Issue #5 – Store Information 
Type: Discoverability – 

Match Between System & Real World 

Severity: Low Since Veruca Salt has 2 physical store locations, customers may be visiting the 

website to find store information. Right now store information is on the Contact Us 

page which may not be where users will look for this information.  

Recommendations:   

Add a link to the header called Our Stores and make this information a separate 

section from the Contact page. This page could also provide a link to maps and 

directions to get to the stores.  
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Issue #6 – Contact Form 
Type: Recoverability – Error Prevention 

Severity: Medium 

The contact form contains a math problem which 

produces an error condition if not answered 

correctly. While this is a fun twist on filling out a 

form, it may confuse users and they will be 

frustrated if not answering the question correctly 

produces an error they have to correct. 

Recommendations:   

Remove the Math Problem to allow users to quickly 

provide contact information. 



13 ShopVerucaSalt.com Heuristic Evaluation 

DePaul HCI454 Interaction Design May 16, 2010 

Issue #7 – Login page  
Type: Recoverability – Error Prevention 

Severity: Low 
When an unregistered user visits the Login 

page both the Username and Password 

fields are pre-filled. While the email address 

text provides useful information on what 

information should be entered, having the 

password field filled makes it look like the 

password has already been entered.  

Recommendations:   

Change the label on the Username field to 

Email Address and remove the text from the 

input box. Remove the dots from the 

password box.  
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Issue #8 – Wishlist  
Type: Recoverability – Error Prevention 

Severity: Medium 
When adding an item to your wishlist, the Select an Existing List option is selected even 

when no lists have been previously created. This may be confusing to users and produces 

an error if they click Add to List without changing the selection to Create a New List. 

Recommendations:   

Do not show the Select an Existing List option unless there are already lists created. With 

no lists the default should be to create a new list. If there is an existing list the default should 

be to have the first existing list selected. 
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Issue #9 – Checkout Data Error 

On the Billing and Shipping information page an 

error message is appearing in the middle of the 

page where some data appears to be missing. 

Errors in checkout can make users less trusting and 

uncomfortable about making purchase. 

Recommendations:   

If the information that is supposed to load in this 

section is not crucial information for checkout 

remove it. If the information is important correct the 

issues to remove the error message that is 

appearing.  



16 ShopVerucaSalt.com Heuristic Evaluation 

DePaul HCI454 Interaction Design May 16, 2010 

Issue #10 – Checkout Error Messaging 
Type: Recoverability – 

Error Recovery  

Severity: Medium 

On the Payment page of checkout users may 

get an error message if they do not fill out all of 

the necessary information. These messages 

appear as a browser alert and the user may not 

know where on the page the mistake occurred. 

When there are multiple errors on the page 

only one error is shown at a time and users 

may have to make corrections multiple times. 

Recommendations:   

Display error messages on the page in the 

place where the error occured. In this example 

the message relates to the checkbox at the 

bottom of the screen, so an error message 

should be shown above the checkbox. Use a 

red text treatment for errors that will make the 

error message stand out from the rest of the 

page design.  

If there are multiple errors on the page, display 

all of the error messages so users can correct 

all errors at once. 
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Issue #11 – Checkout Security 

Although a Secured by GeoTrust graphic is displayed in the checkout process, 

the checkout pages do not appear to be on a secure server. This is typically 

indicated in the URL with the prefix https instead of http. The browser should also 

display a padlock icon to indicate a secure server but this does not appear in the 

checkout process. This lack of security confirmation may make users 

uncomfortable about entering their payment information. 

Recommendations:   

Implement a secure https server to make users more confident about using the 

checkout process. Make sure security certificates are recognized by web 

browsers. 

Consider adding other payment methods such as Paypal which allow users to 

make a payment without sharing their payment information with Veruca Salt.  

Example: Firefox padlock that should show up in bottom 

right corner of browser on a secure website checkout page.  
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Issue #12 – Checkout Navigation 
Type: Context – Minimalist Design 

Severity: Low 
The full navigation for the website is used during the checkout process. Having too many 

navigation links during the checkout process may allow users exit points which take them out of 

checkout and distract them from completing a purchase. Additionally, there is no information 

provided on how many steps are in the checkout process.  

Recommendations:   

Implement a checkout header and footer which only include necessary links such as the 

Shopping cart, privacy and policy links.  Provide a status bar which indicates the steps in the 

checkout process to show users they will be able to complete a purchase quickly. 

Example: Shopbop.com 

Checkout progress indicator 



19 ShopVerucaSalt.com Heuristic Evaluation 

DePaul HCI454 Interaction Design 

Summary of Issues 

5/16/10 

Severity Rating Scale Severity Description 

High Issues which severly impact a users ability to find products or information on the site. 

Medium Issues which negatively impact users but don’t keep them from completing their tasks. 

Low Issues which have minimal impact to primary tasks. 

Positive Positive observations  

Severity Area of Site Issue Found Recommendation 

High Navigation Duplicate Navigation, Broken & Confusing 
Links 

Remove Duplicate Links, Redesign 
Categorization to provide groupings that will 

have products available. 

High Checkout  Error message is appearing on Shipping & 
Billing page 

Fix the error by correcting or removing content in 
the section produces the error. 

High Checkout Security of checkout is unclear because of 
lack of https in URL and no padlock in 

Firefox browser 

Implement a secure server with an https prefix 
and make sure security certificates are 

recognized by web browsers. 

Medium Hompage Gift Card link goes to no results Fix link or remove banner for Gift Cards. 

Medium Contact Form Math problem can cause confusion and 
errors 

Remove Math Problem Field from Contact Form. 

Medium Wishlist List is defaulted to existing list even when 
no wishlists have been created 

Don’t show "Select an existing list" unless 
wishlists have been created previously. 

Medium Checkout Error messaging on Payment page is not 
shown in context 

Show errors on the page next to the field or form 
element causing the error. If multiple errors occur 

show all errors together. 

Low Navigation Shop by Designer navigation is provided 
through Top Designers and All Designers 

options which have a lot of the same links 

Combine the 2 sections to show top designers 
with an optoin to see all desginers. 

Low Customer Service Underlined Text used for non-linkable text Use bold text for section headers. Use anchor 
links for text referring to other sections on the 

page.  
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Summary of Issues (continued) 
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Severity Rating Scale Severity Description 

High Issues which severly impact a users ability to find products or information on the site. 

Medium Issues which negatively impact users but don’t keep them from completing their tasks. 

Low Issues which have minimal impact to primary tasks. 

Positive Positive observations  

Severity Area of Site Issue Found Recommendation 

Low Store Information No clear link in header for finding store 
information 

Add an Our Stores link to the site header. 

Low Login page Existing Customers fields are populated 
and may confuse users or cause errors 

Relable the Username field Email Address. 
Remove text from entry fields.  

Low Checkout Displaying full navigation may give users 
too many exit points that prevent them from 

completing a purchase 

Create a checkout specific header and footer to 
eliminate exit points. 

Positive Homepage Engaging Imagery & Content No change 

Positive Product Results Flexibility of Product Results No change 

Positive Form Entry Clearly Defined Required Fields No change 


