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WHAT IS REFINERY 29 MASTERCLASS?

An event platform showcasing REFINERY29’s online activities and taking them outside the virtual landscape for a reality experience. 
A series of live workshops, tutorial classes, style tutorials, celebrity, designer and blogger participation. Events will be open to the general 
public.
Live tutorials consists of make-up and hair classes, interviews with designers, showcasing of new designer collections apparel and accessories, 
lectures from top stylists on their recommendations for the season.
The entire program will be streamed live on REFINERY29.COM. Guests present at the actual event can participate and ask questions, but also 
the online viewers will have the ability to post live comments and questions through a special forum. 
The event will take place in four days in conjunction with New York Fashion Week. The days will be arranged with classes, tutorials and 
interviews throughout each day. 
The program will be moderated each day by one iconic and influential character in the fashion and beauty industry. 
The Masterclass can also tour to all the locations that REFINERY29 has a localized presence (LOS ANGELES, SAN FRANCISCO, LONDON, 
CHICAGO, WASHINGTON DC). 

Advertising spots that can be offered can include :
Product placement during makeup and hair tutorials
Video advertisement before and during streaming live videos.
Logo wall advertisements.
Billboard advertising
Alcohol and drink sponsorship during the program

Refinery29 products will be created as promotional perks. Such as REFINERY29 MASTERCLASS notebook and pencils as well as branded 
t-shirts with the phrases “I GRADUATED REFINERY29 MASTERCLASS” and “REFINERY29 MASTERCLASS ALUMNI 2013”

EVN agency will handle all aspects of creative direction and production, teaming up with PRODJECT - the producers of Milkmade. 
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A live event such as a Master Class will take REFINERY29 into the next level of communication,  
advertising revenue, branding and entertainment combining virtual and real life experiences.

The power of a live streaming physical event has the ability to :
 Grow your brands identity in relationship to the real world.
 Create a stronger level of celebrity status for REFINERY29 brand and personalities that are currently seen online.
 Entertain current members/customers as well as create new ones.
 Branch out in all forms of communication. 
 The creation of new original contents for REFINERY29 online. 

Who you reach through a masterclass
 Strengthen the relationship with the audience.
 Expand and create more relationships with celebrities, fashion designers and fashion editors. 
 Bloggers and trend leaders.
 Satisfy generation Y&Z that seek new forms of entertainment through online content and a
 highly publicized event.

GOALS
The creation of new streams of advertising revenue through live events and additional content.
To expand the REFINERY29 brand outside the virtual landscape.
Highlight the uniqueness of REFINERY29’s operations as a multi faceted fashion company going full circle from virtual and reality.

WHY A MASTERCLASS?
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Live @ LINCOLN CENTER  
Interview W/ ANNA WINTOUR

Frédéric Fekkai Salon  
Interview W/ Frédéric Fekkai

LIVE NOW

We, at REFINERY 29 Master Class, caught up with legendary the editor-in-chief 
of american Vogue, Anna Wintour. It should prove to be a memorable and 
revealing interveiw. 

M e m b e r s  c a n  p o s t  q u e s t i o n s  t h a t  w i l l  
b e  a n s w e r e d  a t  t h e  i n t e r v i e w e e ’s  d i s c r e t i o n .

We, at REFINERY 29 Master Class, caught up with Frédéric Fekkai who has 
impacted the international beauty landscape. With his seven Fekkai salons that 
service a total of 1.500 clients a day.

M e m b e r s  c a n  p o s t  q u e s t i o n s  t h a t  w i l l  
b e  a n s w e r e d  a t  t h e  i n t e r v i e w e e ’s  d i s c r e t i o n .

FASHION BEAUTY LIVING ENTERTAINMENT HOW T O NEWS MASTER  CLASS
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LIVE NOW

M e m b e r s  o n ly  l i v e  q u e s t i o n  b o x  |

Live @ LINCOLN CENTER Interview W/ ANNA WINTOUR 
-We at REFINERY 29 Master Class caught up with legendary the editor-in-chief of american vogue, Anna Wintour. It should prove 
to be a memorable and revealing interveiw. 
M e m b e r s  c a n  p o s t  q u e s t i o n s  t h a t  w i l l  b e  a n s w e r e d  a t  t h e  i n t e r v i e w e e ’s  d i s c r e t i o n .

Interview W/ ANNA WINTOUR

FASHION BEAUTY LIVING ENTERTAINMENT HOW T O NEWS MASTER  CLASS

february 7-14 2013
live interviews | LIVE CLASSES | LIFE LIVE

  D o  y o u  t h i n k  t h e  g l o b a l i z a t i o n  o f 
c l a s s i c a l  f a s h i o n  s t y l e s  h a s  l e s s e n e d  t h e 
i m p a c t  o f  h i s t o r i c a l  r e g i o n a l  s t y l e s ,  i . e . 
i t a l i a n  m e n s  s u i t s ,  a n d  f r e n c h  p a n t s  s u i t s ? 
2  m i n  a g o

  w h a t  i s  y o u r  i n t e r p r e t a t i o n  o n  t h e  e v e r 
m o r e  a w a r e  c o n s u m e r  i n  r e g u a r d s  
t o  c h e a p  o u t s o u r c e d  l a b o r ?  
1  m i n  a g o

 W h a t s  n e x t  f o r  A m e r i c a n  V o g u e ? !  C a n 
w e  e x p e c t  a n y  m a j o r  s h i f t s  i n  d i s p l a y 
o r  f o r m a t t i n g  w i t h  s u c h  a  p u s h  t o w a r d s 
d i g i t a l  p u b l i c a t i o n s ? 
l e s s  t h a n  1  m i n  a g o

D E V I N  E D W A R D S :  i s  a n y o n e  a  m e m b e r 
a l r e a d y ?  c o u l d  y o u  p u s h  a  q u e s t i o n  f o r 
m e .  i  d o n t  w a n n a  m i s s  t h i s  t o  r e g i s t e r . . 
l e s s  t h a n  1  m i n  a g o

C A M E L I A  D I A Z :  A n n a  a c t a u l l y  i s  v e r y 
n i c e !  M y  m o t h e r  w o r k s  f o r  R a l p h  L a u r e n 
a n d  o n e  t i m e  I  m e t  h e r  a t  a n  e v e n t : )
l e s s  t h a n  1  m i n  a g o

J E N N A  M O O N E Y:  I  c a n t  w a i t  f o r  t h e 
s p r i n g  c o l l e c t i o n s  t o  h i t  s t o r e s .  
l e s s  t h a n  1  m i n  a g o

C A R A  B R A G L I A :  A N N A  W I N T O U R  I S 
A M A Z I N G . . .  a n d  s c a r y 
l e s s  t h a n  1  m i n  a g o

M e m b e r s  o n ly  l i v e  q u e s t i o n  b o x  |
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