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Although AAM is not a traditional membership organization, 
we have attracted tens of thousands of activists—left and 
right, management and labor—willing to make calls, write 
letters and spread our message. Our activists helped pass 
over 500 “Buy America” resolutions across America in 2009, 
persuaded the House to pass China currency legislation in 
2010, and the Senate to do the same in 2011. Thousands 
of postcards poured into the Capitol in 2012, prompting 
President Obama to launch a trade case to preserve 
American auto parts jobs.
We make sure our activists, voters, and leaders know the 
facts about the importance of manufacturing to the U.S. 
economy, the current state of U.S. industry, unfair practices 
by America’s trading partners, and the need for Congress 
and the Administration to enforce U.S. trade laws. AAM’s 
interactive campaigns have motivated tens of thousands 
of concerned voters to speak up for manufacturing jobs.
AAM’s fi eld team connects with federal, state and local 
elected representatives throughout the United States to 
advocate on behalf of American manufacturing. And, our 
fi eld team is authentic: they all worked in factories before 
joining the AAM team.
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In The States. In 2012, AAM-backed legislation to 
provide a preference for American manufacturing 
in state-funded procurement was introduced 
in 30 states across the country. The bills passed 
overwhelmingly in state legislative bodies in 
several parts of the nation. This continues AAM’s 
strong track record of grassroots advocacy for 
manufacturing jobs.

500+
Alliance for American ManufacturingBlueprint for the Future

Factories and Football AAM has 
partnered with NFL players from 
the Green Bay Packers, Baltimore 
Ravens and Philadelphia Eagles 
to encourage young people to 
learn more about manufacturing 
in America. 

Buy American, please. In 2009 
AAM activists succeeded in adding 
more than 500 cities, towns, and 
local units of governments to an 
eff ort to “Buy American” with our 
tax dollars to recover from the 
Great Recession.

Get on the bus. Covering 32 stops 
in 10 states over 4 days in May 2009, 
AAM’s “Made in America” bus tour 
highlighted the importance of our 
auto and auto parts sectors to local 
communities in the face of possible 
plant closures and bankruptcies of 
Chrysler and General Motors. The 
Obama Administration stepped in 
with a rescue plan.

Keep It Made In America Town  
Hall Tour 2010 Our tour hit 12 cities 
in 10 states over 17 days, traveling 
more than 6,000 miles to talk about 
the tough issues revolving around 
reviving American manufacturing, 
lowering unemployment, and 
getting the U.S. economy back 
on track.

We got the cards. AAM activists 
poured thousands of postcards 
into Congress ahead of an Obama 
Administration decision to tackle 
China’s unfair trade practices in 
the auto parts sector. Once again, 
AAM’s research opened the door 
and our grassroots advocacy 
helped to make the diff erence.


