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its economy
will be larger
than the UK’s
by 2040

INDIA
Expected to
be in the top
five retail
grocery
markets

by 2015,
accounting
for almost
£1.8bn along
with the
other BRIC
countries

Politics

2011, driven
mainly by
demand for
British fish

£1.8bn along
with the
other BRIC

market, up
55% in 2010-
11, with a
doubling of
fish/seafood
and dairy
and meat
products at
220.5%

HONG KONG
Third highest
export market
in terms of
growth, with
soft drinks

up 86.8%
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up-and-coming food and : X biggest
drink export markets . N drink
around the world

export
market,
worth
nearly £3bn

POLAND
The UK’s
second
highest
growing
food and
drink
export
market,
up 49.5%
in 2010-11,
driven by
a 1731.5%
increase in
rape seed

BELGIUM
Is in the top
five fastest
growing
markets,
due mostly
to 132.5%
increases in
butter

RUSSIA
Expected
to be in
the top
five retail
grocery
markets
by 2015,
accounting
for almost
£1.8bn
along with
the other
BRIC
countries

almost
44% in
2010-11

LATVIA
Food

and drink
exports
grew by
almost 50%
in 2010-11

RUSSIA
Overall UK
exports

to Russia

in 2011
increased
by 39% from
2010, and
equalled
£4.78bn

and drink
exports
growing
by

66.2% in
2010-11

non-alcoholic
drink exports

In 2011, food
and non-

and non-
alcoholic
drink

exports
increased
11.4%
in 2011 to
£12.15bn
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