MISSION STATEMENT
Our purpose is to maximize

the efficiency and reliability of
our vehicles while maintaining
the highest standards of

environmentally friendly

production. W

not only our dri

also

and welcoming to all our future

generations. We are constantly
arching new technologies and

to allow our vehicles to
d all industry and standa

safety regulations. Our values here

at Axis Motors are based upon

trust, loyalty and responsibility to

our drivers, passengers, and our

go farther.
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The AXIS type style communicates in a bold and R210Gas Bz
engaging way. Think about the hierarchy of information

together with your audience and design your layout

accordingly. Colors evoke a response that reaches beyond
culture and language. The consistent use of
color is important in building the AXIS identity.
Be bold with color.

Position of the AXIS signature

Two set positions have been chosen to
give consistency and recognition to all
AXIS print material. These positions reflect
the efficient and foward-moving position
of the AXIS lettermark within the primary

Aus

source.
Primary Color Palette Preferred Color Reproduction

The primary poistion an print material is at Our primary colors convey eneray,  Wherever possible, it is advised
the top right of the page. The secondary To communicate effectively the goveh and progress. Match o e tht sald colors should be dsed n
position at the bottom left of the page s AXIS signature must stand out o ytime.  preference to four-color pracess.
an accceptable alternative. on all backgrounds. Black and Supporting Color Palette

white are the only options for font. Thest colors can be used creatively  mportant: To assist with calor
The distance between the signature and  These colors are simple and direct, to generate appropriate moods mavching, AXIS primary cclor swatches
edges of the page is ¥2 the x-height, the portraying our idea of efficiency and and as dynamic background for our  are available to order from the Brand
same as the recommended clear space. reliabilty. lettermark. Centre at;wiwwaxi.com/brand
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