
 

 

  

 

 

In the internet era, email marketing is considered to be one of the 
most cost-effective ways to reach customers and prospects. Even 
though email marketing businesses are able to target the needs of 
the contacts.B2B on a whole would find ways to increase mailing 
lists. 

Hence B2B have found an effective way to reach contacts that goes 
viral for successful marketing. Email marketing offers variety of 
powerful and useful tools in a self-service web-based environment. 

The mail objective of this white paper is to provide you with a guide 
to email marketing, so that there is chance to increase the Return 
of investment (ROI). 
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What are the Benefits of using email service provider? 
 

 
The biggest challenge of any email service provider is the increased deliverable of the bulk 
emails. By sending through email server, the possibility of the emails reaching mail box is 
greatly increased.   
 
The major benefits of service provider are: 
 

• Maintaining strong relationship with ISPs 
 

• Providing authentication of emails to create stronger links between company’s IP 
address and others. 
 
Authenticating your emails sent through E-marketing servers by creating a SPF 
Record 

 

Introduction 
 

 
Reaching your contacts is vital to successful marketing. Sage E-marketing’s email marketing 
service offers Reporting and Analytics 
 
The benefit of using Sage E-marketing is to send emails, later provides reporting data and 
analytics. This data shows who and when exactly your message was opened and clicked.  
There are some servers that provide information about the rejected Individuals mails. The 
bounce data can help you maintain a quality database by updating email addresses that may 
be invalid or incorrectly entered.  
 
Sage E-marketing also allows for easy HTML email template creation making your email 
blasts more professional looking than even before. 
 
Sage E-marketing provides list management storage features so you can access your contacts 
and fulfil your e-marketing from wherever you are.  
 
Sage E-marketing creates email footers for each of your emails and inserts your physical 
address and ‘Leave this List’ option in order to comply with mass email CAN SPAM 
regulations. Sage E-marketing also manages 
 
Sage E-marketing brings the benefits of large-scale email marketing to small businesses in 
a self-service environmental 
 

How to create sage email account? 

 
Firstly is important for any individual to sign up for free account from Thomson data. 
 

             Visit http://www.thomsondata.com 
 

 

http://www.thomsondata.com/
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 Five Step Process of Permission Email Marketing 
 

 
 
 
 

 

 

Thomson Data pioneers in building and delivering lists that are permission based, used 
effectively everyday by thousands of organizations to build the value of their brands, 
increase sales and strengthen the relationships they have with their clients and subscribers. 
The key standalone point here is that these senders are only sending messages to persons 
who have requested to receive them. 

 

Sage E-marketing Interface 
 

 
The various sage tools available are: 
 

 
 

                                            

 

 

 

 

 

 

 

 

 

 

 

 

 

Click on sign-in, fill all the required details 

After filling-in, log in to get started 

 

 

 

 

 

Gather valuable new contacts or become more 
informed on your contacts 

Provides automated marketing with drip marketing 

o Select recipients 
o Choose your email template to send 
o Enter your subject line  
o Select the sender 

o Mail creation, editing and distribution 
o Import templates, publish and distribute templates 

View your online report for email blasts and individual 
sends 
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The Account details 
 

 
Your account details are displayed on the right side of the screen. Here you can view your 
Account and User ID, the service level of your account, your Drip Marketing service level and 
daily send limit. Below are few buttons that allows user to change account. 

 

Manage user Account 
 

 
With manage user account can change your service level and pay period, reallocate your 
send limit and user access among users, cancel or suspend your account, and add or delete 
users in your account. 
 

Edit User profile 
 

 
o It helps to change user information. 
o Update distribution list controls for copying templates 

 

Upgrade Account 
 

 
It allows changing your service level after you supply your account password.  

  

Creation of emails 
 

 
Sage E-marketing offers powerful options for how to create and edit your email template. 

 

Template Editors 

 
All templates within the template manager are defined by their editing capabilities.  

The three editing types are Read-only, basic or advanced. 
 

Creative Services 
 

 
The creative services division of Sage E-marketing is used to customize template. 
Bright Peak can design and build a template customized for your company and place 
it in your Sage E-marketing account.  
 
Bright Peak’s unique skills offer template creation for either the Basic or advanced 
editor so you can adjust and reuse them as needed. They offer a wide variety of 
affordable creative services as well so you can have them do as much or as little as 
you need. And you will not believe how quickly your designs are completed.  
Visit www.Brightpeak.com for more information. 
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Selecting template 

 
 It explains the selection of template technique. 

  

Adding Links 

 
It helps in addition of links. It can be hyperlink or cross reference. 

 

 

Sending the Written Mails 
 

 
There a few steps to send your email blast. There is plenty of strategy behind all of these 
options so we will go over the best practices we have found for each. 

 

Select contacts 

 
First you will want to select who to send your email blast to. Email marketing best practices 

tell us that list segmentation leads to stronger email relationships with: 
 

o Click on Send Email button. 
o Select your contacts, Current Contact, Current lookup, Group or All Contacts. 

o Select Send Email Blast button from the toolbar to access the send options. 
o Select your Contacts, Current Contact, Current Look Up, Group or All. 

o Select the email template that you would like to send out from the drop down menu. 
o To preview the email and ensure you selected the correct one, click the Preview

 button on the right. 
 

 

Write subject Line 
 

 
Here are a few tips you should consider when creating your email’s subject line: 

 
o Use your company or product name in your subject line so your contact can easily 

recognize your email. 
o Make sure your subject line relates to the content of your message, unrelated

 subject lines tend to trigger. 
 

Spam filters and are often blocked: 
 

o Your subject line should be less than 45 characters. 
o Make it catchy so the recipient wants to open your email to read more. 
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Test Effectively 

 

 
Once you have created a great first impression for your email, it is very beneficial to 
do some testing. Send your email to yourself and a friend or co-worker to determine 
how effective your messaging is.  
To do this, create email addresses in free email providers such as Gmail, Hotmail, 
Yahoo or other programs that your contacts may use. Then send your message to 
yourself at all of your email addresses, and a few friends or colleagues whose 
opinions you trust or who have preferences that may relate to those of your email 
audience. 
Notice how your email looks in different browsers, 

o Are your links still visible above and below the fold? 

o How does it look with images blocked? 
Use the information you have collected to edit your email to make it more effective. 
 
 

Smart way of sending 
 

 
There are three sending options available with Sage E-marketing. You can send your 
email now, schedule to send your email at a later date, or send your email as another 
Sage E-marketing User.  
Before sending your email, be sure to review all of the information in the Send an 
Email Blast window, such as your selected contacts, template, and subject line.   

 

Utilizing Reports 
 

 
If you want to schedule to send your email at a later date, after preparing your email 
to be sent, select the Schedule Send option in the Send an Email Blast window.  
You have now scheduled your email blast to be automatically sent at a later date 
without any further intervention necessary from you.  
You can confirm your schedule send status in Sage E-marketing Reports under 
Scheduled Email. 

 

Keeping Track of emails 
 

 
Keeping track of emails is very important. Once email is sent, need to access 
information about the content that is mailed. Data report will be provided 
immediately within span of 24hrs. 
If the mail gets bounced back, the mail bounce back with an error message “mail not 
delivered to the recipient.” 
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Conclusion 
 

 
One of the most important things an E-marketer can do is reflect on past email performance 
to adjust and improve future email campaigns. Remember that this is a process of trial and 
error to determine your contacts’ specific tendencies, so change it up and see if your reports 
fair better or worse after making these changes.  First, we will use the open rate to 
determine the effectiveness of your email’s first impression and timing.  Take a look at your 
subject line, sent time and date.  
 
Therefore to make the most out of your marketing campaigns Thomson Data advices you to 
follow the time tested email winning strategies, followed by increasing deliverability and 
open rates!! 

 

  

 

 

 

 

 

 

 

 


