
‘0
1

P
A

C
KA

G
IN

G
D

E
S

IG
N

O
N

 A

To encourage successful
packaging designs through
the fundamentals 
of packaging

LASALLE COLLEGE OF THE ARTS DESIGN COMM. GRAPHIC
 Due to the increasing need 
of promotional packaging, the 
complusive need from 
companies to stand out from 
each other resulted in excessively 
designed packaging which lacked 
the fundaments of packaging 
design which were clarity and 
simplicity, honesty, authenticity, 
shelf impact, practicality 
and extensibility. 
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A packaging design concept should always leave allowance 

for an easy introduction of a new line extension or a sub-brand 

without loosing visual appeal was mentioned by Vukovic (2012).
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