
Battle Plan Blueprint

Design
We envision and then create a dynamic advertising and 
follow-up sales model into motion for you within 72 business 
hours of you becoming a client with Megalodon. We ensure all 
of our strategies, ideas and execution plans align with your 

company's internal goals.

Develop
The creation period. We're going to be executing on the 
strategy development and idea sessions that are now coming 
to life in this period. As a client, you're going to be getting visual 
and verbal updates throughout this process as a variety of 
creation milestones are achieved. This development phase is 
also known as the approval phase to ensure our creative aligns 
with your objectives and brand positioning desired. After 
everything is tested for lead flow optimization, it's time to 

launch the assets created into the marketplace.

Analyze
During the advertising and marketing period, there is a heavy 
focal point on the analytics being generated every day. We 
graph the data collected to pinpoint 'bottle-necks' in the 
customer flow, to then make real-time changes to all assets 
including the ads, the landing pages, sales pages, up-sell 
pages, email follow-up and dynamic ad retargeting models. 
Every lead has the highest probability for conversion when 

advertising and marketing with Megalodon Marketing.

Optimize
Everything that we design and conceptualize is going to be 
optimized for your success based on historically successful 
advertising campaigns and marketing funnels from 
competitors and similar industry tactics. We will then take this 
data and use it for optimizing the campaigns and ideas brought 
forth to a refined point before the coming phase of action.

Deploy
We've loaded the canons and now it's time to fire! We take the 
everything that we've created in the days before, and launch 
the advertising model(s) into the market. We ensure that the 
budget is calibrated appropriately for the maximum amount of 
qualified results.

Strategize
As each phase of these real-time changes are made, everything 
is documented to calibrate and optimize future campaigns for 
the highest probability of success. This means all of the failures 
and successes achieved will be recorded for future usage when 
building out the next advertising and marketing system.


