
the
IKON
Gallery
The IKON gallery is an art gallery, located in Brindleyplace, 
Birmingham, UK. The main idea behind the construction of this 
gallery was to introduce and raise public awareness about 
contemporary art. Originally the building was constructed for Oozells 
Street Board School, architected by John Henry Chamberlain in 1877.  
The gallery was rebuild in 1997 with the cost of approximately 5 
million GBP, and in the early 1998 IKON exhibition moved to its end 
location. Refurbishment of the building was done by Levitt 
Bernstein. IKON gallery is very famous for its form, space, and order 
of the rooms for the exhibitions. IKON is one of the most visited and 
important contemporary art galleries in the UK.
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First Impression
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The building looks very interesting from 
outside and customer wants to enter to 
the “see through” ground floor. Public 
is getting attracted by “shiny lights” of 
IKON logo, on the entrance and 
psychologically they want to go in. 

The building was wonderfully redesigned, 
so that when the user enters IKON, there 
is a helpdesk straight ahead that is also 
underlined with some text on walls 
behind it (giving some info about the 
place and people working there). Same 
font used on the website, in café menus.  
and everywhere else in the building.

When firstly customer sees the building, he 
thinks that IKON is a hotel, because from the 
front gallery has mixed facade – 
modern and antique. The play with steel, 
glass, bricks, colours and lights create an 
environment of artistry and modernism that 
underlines the purpose of the gallery. 

IKON is located in business area of 
Birmingham, and the ground floor, entrance 
is designed to fit business people. The 
entrance is clearly underlined by IKON logo 
and the building on the sides is decorated 
with different signs and advertisements of 
IKON art gallery. 
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Interior Design

[1]
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The furniture (colour, shape, style) 
plays a big role in this connection, 
however the banquette seating that is 
connected to the back wall adds 
friendliness, hospitality, comfort 
ability, warmth to the environment, 
especially near by huge arced windows. 
The designers even thought through 
the colours of umbrellas outside, 
designing them to be warm colours, so 
even during cold days, customers will 
be attracted to sit outside for a cup of 
coffee.  

Gallery interior is minimalistic, 
containing mainly two colours: 
wooden and white, perfect
environment for works presentation. 
Simplicity of the rooms’ layout adds a 
lot to the style of IKON. Multi use of a  
natural light.

Café Opus at IKON has one of the most 
interesting interiors. The furniture and 
colour choice by the designers 
(Suzanne Barnes Design Partnership) is 
a key point of the interior design of the 
ground floor of the IKON gallery. SBDP 
carefully considered IKON brand, and 
underlined that Yellow is the main 
colour for the logo and therefore was 
used as the main colour, when the 
furniture was chosen. Grey chairs were 
chosen to produce a modern interior 
colour choice palette and once again 
underline the purpose of the gallery. 
The designer carefully thought of 
combining the colours and 
“connecting” outside with inside areas, 
combining old looking brick building 
with modern looking glass showcases, 
steel structural elements and bright 
lights.
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Styling and Branding
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Styling and Branding is very important for 
the IKON gallery. The unique style of the 
interior and café, a really close connection 
between website and the gallery builds up 
one complete product.  Any sign in IKON 
represents the brand (the layout of the 
signs, the type of font used, colour and even 
the size of the font).

IKON style represents and creates artistic 
environment, where paintings and designs 
especially stand out and show their insights 
the best.

Also they are  producing a few design 
products to sell for charity reasons. 
They are using their logo on the 
products they are selling in the book 
shop. Their products could be found 
online as well. All the products are 
under ipr and could not be copied or 
changed.  

IKON is being very serious about their 
brand, because customer could see a 
lot of ipr signs around the 
building and the website. 
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Art and Design
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By introducing contemporary arts to public, IKON 
became one of the most famous art direction schools not 
only in Birmingham, but also around all England.

The gallery features different exhibitions covering 
different areas of art (drawings, paintings, photography, 
sculpture, installation, sound and film).

Visitor can find very interesting the structure of the 
building. It was considered carefully by the designers to 
fit the style of IKON, but also create safe and long 
lasting construction.  “The Spider Web” that is covered 
with glass from outside, perfectly fits into the environ-
ment of the gallery and allows natural light to go through.

IKON is very keen on visitors comfort and there are 
foldable chairs hidden on every floor that are not acting 
as a view pollution.

IKON is an art gallery and it has some really interesting 
designs “build in”. For example “an ear to outside”, user 
can enjoy the silence inside and compare it with every-
days noise pollution outside, by placing his ear over the 
end of the tube. User can also enjoy a “musical trip” with 
the elevator, that produces one song with higher/lower 
tambor. 
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Issues and Comments
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The IKON gallery was well designed, 
however there are still a few issues that 
should be considered. One of the most 
important one is the comfort of 
handicapped people. It will be impossible 
to go to the “tower” for wheel chair users. 
To go further signs and information about 
painting are hanging 1.5 m above the floor 
that makes them really hard to read. Also 
negative white space and small writing 
causes some problems in finding the 
information signs. 

The re-design of the building was one of 
the most interesting interior design 
solutions for IKON. There are a few small 
issues like it is hard to understand what 
is written on the windows or there is only 
one rest room for all of the building and 
the doors with “staff only” could have been 
just hidden by covering them with white 
paint fully, so user would not see them, 
but an interesting design of the shelves in 
the group room, open white spaces, easy 
psychological human traffic direction and 
easy to understand signs (very interesting 
edged design to represent the floor the 
user is on) all of these points make IKON 
a truly well planned art gallery. 

Overall IKON gallery is an interesting 
place to visit, however it will be more 
exciting to be there when lots of different 
works are exhibited.
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Web Design
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The IKON’s website has a purpose of 
introducing IKON to public. The website is 
promotional campaign site, consisting of 
marketing, branding, styling and positioning,
also demonstrating the products available 
from there. IKON’s strategy was to represent 
the gallery, but also to promote all the services 
available through them. 

Every page has different picture in the top of 
the page (educational – students, shop – books, 
etc.). Contact information is easy to find. IKON 
is keen on IPR, all the pages are under     ©
Copyright. 

The website is focused on presenting the art gallery. 
It includes latest news about the event happening, 
educational fares, visit information, contacts, 
information about artists and book shop 
information. 

The website fully shows the style and personality 
of the IKON gallery. The styling is shown through 
the colours of the website, font and style of editing 
of the text. A lot of visual provide the visitor with a 
lot of information about the place. The gallery, café 
and website are all integrated into one marketing 
plan, that makes the overall product complete.
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