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The market has deep connections and relationships with the surrounding communities that reach 
far beyond the physical boundaries of the site.  We are taking the position that the Tsukiji Wholesale Market 

needs to remain on its current site to maintain these deeply established connections and re-

lationships.  In order for the current market location to remain viable, the site must be optimized to 

create more efficient circulation and use of land.  Optimization of the site requires densification 
of the market functions to allow community, commercial, residential spaces to be integrated.  
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