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Welcome Ya’ll!
Come and visit and  you’re sure to hear that good ol’ southern  

phrase at least once. Get a taste of our unique cuisine,  
enjoy some ACC Basketball, a quiet evening on the front porch and 

experience the southern hospitality we’re famous for.  
It’s the southern lifestyle that makes you want to come back! 

Our landscape is beautiful and diverse. You can be at the beach or the mountains in 
a short period of time and traveling between the two is always pleasant as you drive 

through beautiful, lush green countryside. Besides the fertile soil, many available farms 
have good fishing and hunting opportunities on them.

The southeast’s historical and cultural environment is rich and diverse.  With cities like 
Charleston, Savannah, Atlanta and New Orleans, there is no shortage of cultural activities 
and architectural beauty to enjoy while the small towns and villages scattered throughout 

the countryside can transport you back to a simpler time.

If you’re a sports fan, we’ve got you covered with professional football, baseball and 
basketball teams scattered throughout the southeast. Whether you’re cheering for the New 

Orleans Saints or chopping for the Atlanta Braves, you’ll find that sports are a big part 
of our culture. The Southeast also has two of the best college conferences in the country 
with basketball’s Atlantic Coast Conference and the Southeast Conference for football.

Look our markets over and we think you’ll be impressed! From the mild climate, to the 
best milk prices in the country, you’ll find the Southeast to be 

 A Fantastic Place to Dairy and Live!
Don’t be left out!  When we reach 300 new loads of  

milk per day, we will not be adding any more, so give us a call soon!

Jim Howie - SMA
704-534-7958

jhowie@smadairy.com

Jay Bryant - MDVA
800-552-1976 x401

jbryant@mdvamilk.com

Jim Baird - Lone Star: 817-228-2514

Grayson Robinson - DFA
800-735-6455

grobinson@dfamilk.com



The southeast United States provides unique 
opportunities for the modern dairy industry. 
We enjoy the highest milk price in the coun-
try. Recent analysis of our pricing shows 
milk prices up to $5.07 higher than Class III. 

The Southeast has very fertile soils, a con-
stantly growing Class I market, many cultur-
al and sporting opportunities, and access to 
mountains, beaches, 
and open spaces. The 
summers are hot, but 
we have very manage-
able winters, and new 
technology allows 
us to better deal with 
the heat and humidity. 
Proper cooling, tunnel 
ventilation, and more diet options make the 
summers reasonable.

The Southern Marketing Agency (SMA) be-
lieves the Southeast is the next budding area 
for dairy. After many years of feeling the 
effects of decline, new state initiatives are 
providing a boost for our industry. Local, re-
gional and state governments are looking for 
ways to maintain “green space” and insure a 
local supply of food. Southeast states are ac-

tively encouraging dairy growth through 
new state initiatives and programs. Many 
dairy farmers are surprised to learn envi-
ronmental permits for dairies are obtainable 
in less than twelve months – in many cases 
as few as four to six months. Land prices 
may be higher than other parts of the coun-
try but are more than offset by the higher 
milk price. We have good dealers for feed, 

seed and fertilizer and for 
dairy and farm equipment. 
In most areas there is quite 
a bit of row-crop farming, 
providing opportunities 
for contract growing of 
feed. In several states cur-
rent and pending renew-
able energy bills require 

power companies to purchase a certain per-
centage of their power from renewable en-
ergy sources. A dairy equipped with a new 
style methane digester fits this bill well.

Please read through the enclosed information 
and call us to set up a visit. If you are inter-
ested in an area that is not outlined, we will 
be happy to research it and set up a visit.

Welcoming New Dairies

Opportunities Await the
Southeast Dairy Farmer

Southern MarketingAgency, Inc.

Southern Marketing
Agency, Inc.

• In 2006 South Carolina implemented 
the Dairy Tax Credit of $1.00/cwt  on 
South Carolina produced milk,  
stimulating production.

• North Carolina’s recently initiated  
Dairy Advantage program will benefit  
dairymen by helping them sharpen  
their management skills.

• State and power-industry personnel  
favor the possibility of methane 
digesters incorporated into dairy 
operations.

• Environmental permits for dairy  
are obtainable in all states, usually  
in less than a year.

The Southeast has milk shortages twelve months of the year and current demands call 
for importing an average of 4400 loads per month. State governments are committed 
to bringing new dairies into the Southeast. 

New government programs to improve the outlook for dairymen are now in place 
with more to come. States are excited about the economic boost that is expected to 
come from expanding the dairy industry.



Virginia, one of the 13 original colonies, of-
fers the charm of southern hospitality along 
with a cooler climate than other southern 
states. Virginia is really a state of two dis-
tinct areas. Northern Virginia is more met-
ropolitan while southern Virginia is more 
rural.

Agriculture is still very important to Vir-
ginia. The legislature is attuned to agricul-
tural needs and has an open ear to us. Dairy, 
poultry and tobacco are 
leading industries. The 
military is also a big in-
dustry to Virginia.

Virginia is steeped in 
Revolutionary and Civil 
War history. Colonial 
Williamsburg, Rich-
mond, the Washington 
DC area, Mt. Vernon, 
Monticello and Manassas all played big 
roles in our national history. They have been 
maintained and offer wonderful short trips 
for the Virginian. There are many cultural 
opportunities through out the state.

Virginia has one of the two remaining state 
run Milk Commissions. Dairy farmers have 
the opportunity to own Milk Commission 
Base but it is not a requirement. For those 
who choose to purchase the base (Currently 
running about $1.88/ daily pound) the milk-
price is $2.00/cwt higher than the “regular” 
price. It is noted that producers in other states 
can own VA Milk Commission Base.

Virginia has an active Dairyman’s Associa-
tion, Farm Bureau and 
Agri Business Council. 
All represent the inter-
est of dairymen both in 
Richmond (state capi-
tal) and in Washington. 
They have a lot of sup-
port from the coops.

Environmental permits, 
as in most southern 

states, are easily obtainable with the correct 
work done ahead. They can be obtained in 
6-12 months. State agencies are poised to 
help. Equipment and feed, seed and fertilizer 
dealers are readily available.

For more information on 
Dairy opportunities in

Virginia
please contact

Jim Howie, SMA
704-534-7958

jhowie@smadairy.com

Virginia
A FAntAstic PlAce to DAiry AnD live



Virginia
the sMA ADvAntAge

If you live in Virginia, you’ll know why visi-
tors spend billions of dollars each year to en-
joy our beautiful state. Boundless outdoor 
and cultural activities, and one of the nation’s 
highest concentrations of historic resources 
all combine to provide limitless opportunities 
for recreation and relaxation. Add Virginia’s 
variety of amusement parks and countless lo-
cal attractions, and you and your family will 
discover just how rewarding living in Virginia 
year-round can be. 

Blessed with beautiful mountains, rivers and 
beaches Virginia offers abundant outdoor op-
portunities in 34 state parks, 40 natural areas 
and 32 national parks. Our highways and 

towns are filled with historic markers and 
attractions, including those at Colonial Wil-
liamsburg, the Jamestown Settlement, York-
town National Battlefield Monument, Mon-
ticello, the National D-Day Memorial and 
numerous Civil War sites.

Virginians also enjoy a wide array of cultural 
activities, through institutions such as the 
Virginia Museum of Fine Arts, the Chrysler 
Museum, the Virginia Opera and the Barter 
Theatre. 

Come join us and see why we’re so passion-
ate about life in Virginia!

Lifestyle text is courtesy of the  
Virginia Economic Development Partnership
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North Carolina is blessed with 3 distinct re-
gions-the mountains, piedmont and coastal 
plain. You can be at the beach or mountains 
from anywhere in the state within a few 
hours. It has some of the fastest growing 
counties in the country and a major bank-
ing center in Charlotte. Some of the largest 
banks in the country call North Carolina 
home. While Charlotte offers big city con-
veniences, you can also be as “in the coun-
try” as you would want. Agriculture is still 
the number one industry, 
employer and revenue 
generator for the state.

North Carolina released 
their new Dairy Advan-
tage program in 2007. 
Passed by the legislature 
and funded by many 
industry sources, the 
program seeks to help 
dairymen sharpen their 
management skills and grow their business. 
It also provides help to new dairies looking 
to relocate to North Carolina. A new aggres-
sive renewable energy bill requires power 
companies to buy an increasing amount of 
their power from renewable sources. A dairy 

equipped with a modern methane digester 
fulfills this requirement. Power companies 
are looking for ways to capitalize on this bill 
and make it positive for both the customer 
and company.

In the Greensboro, Winston Salem, High 
Point area are 3 fluid plants located within 20 
miles of each other processing over 90 mil-
lion pounds of milk a month. Coupled with 
another large plant about 100 miles west and 

several smaller plants 
makes North Carolina a 
mecca for an expanding 
dairyman. 

Land is available and 
row crop farmers are 
ready and willing to 
grow feed. In the east-
ern part of the state 
there is plenty of open 
fertile land and fewer 

people. Both of these areas are waiting for 
new growth opportunities. 

North Carolina is looking forward to you 
joining us. Look over the sites we have found 
and see what opportunities they offer.

North Carolina
A FAntAstic PlAce to DAiry AnD live

For more information on 
Dairy opportunities in
North Carolina

please contact

Jim Howie, SMA
704-534-7958

jhowie@smadairy.com



liFestyle

North Carolina
the sMA ADvAntAge

Our moderate climate is characterized by mild 
winters, warm summers, and long pleasant pe-
riods of spring and fall. The state is renowned 
for its natural resources that include scenic 
mountains and 300 miles of coastline.
Cultural and educational experiences are 
plentiful.  The nation’s first state-supported 
symphony and art museum continue to flour-
ish in the state.  Along with celebrated Native 
American and Civil War roots, we also com-
memorate the Wright Brothers’ first moments 
of flight.  
Recreational opportunities range from cel-
ebrated golf courses to outdoor sports to col-
lege and professional athletics. The state’s 

beaches, national and state parks and moun-
tains offer boating, kayaking, fishing, hiking 
and skiing. Outdoor recreation areas include 
the Blue Ridge Parkway, Cape Hatteras and 
Cape Lookout national seashores and 36 state 
parks.
North Carolina’s Pinehurst, established in 
1895, is considered the home of American 
golf, while four universities in the ACC pro-
vide plenty of sports rivalry. In addition, North 
Carolina boasts an array of professional foot-
ball, hockey, basketball and baseball teams. 
Our state is also home to nearly 50 racetracks 
and is the birthplace of stock car racing as 
well as many of its legends.
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South Carolina offers a unique oppor-
tunity to dairy farmers with its Dairy 
Tax Credit. This bill, approved in 2006, 
offers an incentive to local dairymen 
to produce milk in the state. It looks at 
the “local” price compared to the price, 
(including transportation) of alternative 
supplies of milk. If the local price falls 
below the production price in any one 
month in a quarter, 
the incentive kicks in 
for the whole quarter. 
For example in 2009 
the program paid out 
over $1.00/cwt on 
milk produced in the 
state. The program is 
funded by the legisla-
ture. This bill will not 
have to be reauthorized in the future. 

South Carolina, while home to only 
about 60 dairies, is home to 3 moderate 
sized fluid milk plants. Just a few miles 

into Georgia is Atlanta with its large vol-
ume of fluid production and North Caro-
lina plants are also close by.

Environmental permits are easily obtain-
able. It is a very Ag Friendly state. Like 
most southern states permits can be ob-
tained in less than12 months, most likely 
in the 6 month range. The current Com-
missioner was one of the largest dairy-

men in the state. 

Equipment dealers 
are poised to expand 
their territory in the 
state. There are al-
ready good farm 
equipment dealers as 
well as seed, feed and 
fertilizer suppliers.

While the Palmetto state may be small 
on size and on dairy production it is 
huge on potential. Come see what South 
Carolina has to offer!

South Carolina
A FAntAstic PlAce to DAiry AnD live

For more information on 
Dairy opportunities in
South Carolina

please contact

Jim Howie, SMA
704-534-7958

jhowie@smadairy.com



South Carolina
the sMA ADvAntAge

South Carolina offers a diverse mix of cultur-
al experiences with festivals and performing 
arts evident in many forms across the state. 
From the world-renowned Spoleto Festival 
in Charleston to the Columbia City Ballet 
and the Newberry Opera House to the Peace 
Center for the Performing Arts in Greenville, 
the Palmetto State has an abundance of op-
portunities.

With ACC and SEC sporting events the Pal-
metto State has much to offer any sports 
enthusiasts. Additionally, the state is home 
to the annual Family Circle Cup in Charles-
ton, which attracts top ranked women tennis 

players on the WTA Tour, and to NASCAR’s 
legendary Darlington Raceway, known as 
the track “Too Tough to Tame.”

With the Blue Ridge Mountains to the north, 
the Atlantic Ocean to the south and east and 
tons of rivers and lakes in between, resi-
dents and visitors enjoy a world of choices. 
With South Carolina boasting more than 200 
miles of coastlines, 45 state parks, four of 
“America’s 50 Hottest Cities” according to 
Expansion Management magazine, the op-
portunities to enjoy, relax and experience 
are endless.

Lifestyle text is courtesy of  the SC Department of Commerce
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Georgia possesses a combination of charac-
teristics that has enabled it to remain one of 
the major milk producing states in the Deep 
South.  With a demand for milk which will 
only increase along with its growing popu-
lation, four major milk processing facilities, 
and among the highest federally regulated 
milk prices in the country, Georgia’s dairy 
industry is poised for growth. Mild tem-
peratures, long growing seasons, and the re-
search and extension support of the Univer-
sity of Georgia’s College of Agricultural and 
Environmental Sciences 
combine to make Geor-
gia the new opportunity 
for dairy farm families.
Milk pricing through-
out much of the United 
States is regulated by 
Federal Milk Marketing 
Orders. This integrated 
system is designed to 
set minimum prices for 
milk based on prevailing supply and de-
mand conditions and to provide financial in-
centives for supplying milk to deficit areas.
Georgia is included in the Southeast Federal 
Milk Marketing Order, which represents 

one of the most milk deficit areas of the U.S. 
A comparison of selected “mailbox” milk 
prices compiled by USDA’s Dairy Programs 
Division for 2008 shows that producers in 
the southeast, including Georgia, received 
an average of $20.94 per hundredweight - 
the second highest in the country. With over 
order premiums, volume and quality incen-
tives this pay price goes up considerably. 
The highest, at $22.50, was Florida, which 
receives about half of all milk produced 
in Georgia and returns that higher price to 

Georgia producers.
Agriculture remains 
Georgia’s largest in-
dustry, generating more 
than $5.1 billion per 
year in cash receipts 
to the state’s economy. 
Despite all the changes 
in society, farming re-
mains the foundation 
of the state’s economic 
well-being. 

Environmental permits are easily obtainable 
in Georgia.  They can be obtained in less than 
12 months and in most cases 4-6 months. 

For more information on 
Dairy opportunities in

Georgia
please contact

Jim Howie, SMA
704-534-7958

jhowie@smadairy.com

Georgia
A FAntAstic PlAce to DAiry AnD live



Georgia
the sMA ADvAntAge

Georgia’s affordable cost of living lets you 
maintain higher standards for the way you want 
to live, work and play. An outstanding quality 
of life also gives companies here – including 13 
on the Fortune 500 list – a distinct advantage in 
attracting and keeping quality employees. 

More than 100,000 people move to the state 
each year, making Georgia among the top 10 
fastest-growing states in the U.S. They come for 
the state’s excellent location, hospitable people, 
and warm climate, as well as superb health care, 
education and career opportunities.

Georgia’s university system is the fourth-larg-
est in the country, totaling 13 state universities, 

four research universities, seven state colleges, 
two regional universities, nine two-year uni-
versities, plus an integrated network of 34 tech-
nical colleges with multiple campuses. To help 
ease tuition costs, Georgia sponsors the ground 
breaking HOPE Scholarship program for its 
deserving students. This access to education as-
sures that businesses in Georgia are fueled by 
skilled and knowledgeable employees. 

But Georgia isn’t all work and no play; the state 
is a true center for art and entertainment. Most 
recently, the world’s largest aquarium joined 
world-class museums, ballet companies, the-
ater groups and sports teams throughout the 
state to entertain residents and visitors alike.

liFestyle

Lifestyle text and photos are courtesy of Georgia Departments of Commerce and Tourism
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Tennessee is known as the country music 
capital of the world.  Nashville, the capital, 
is located in the center of the state.  Many 
of the country music stars call Tennessee 
home, as does the legendary Grand Ole 
Opry.  Along with this come many cultural 
opportunities.  Nashville, Knoxville, Mem-
phis and Chattanooga all have good airports 
providing domestic and in some cases, inter-
national access.

Tennessee is an ag 
friendly state, as  agri-
culture is still a large 
part of the economy.  En-
vironmental permits are 
obtainable in less than 
12 months and general-
ly within 6 months.  The 
Tennessee Department 
of Agriculture is very 
willing to work with existing and new op-
erations to help them move forward and suc-
ceed.  There are new incentives in place to 
aid both new and existing operations.  Ten-
nessee Agricultural Enhancement Program 
(TAEP) provides cost share funds for long 

term investments in livestock and farming 
operations. Participation allows producers 
to maximize farm profits, adapt to changing 
market situations, improve operation safety, 
increase farm efficiency and make a posi-
tive economic impact in their communities. 
TAEP is a direct result of Tennessee’s com-
mitment to supporting farm development 
and Tennessee’s agricultural community.

Tennessee has an abundance of fluid pro-
cessing capacity that is 
in need of a more plen-
tiful local supply.  There 
are four major fluid 
plants in the state bot-
tling close to 100 mil-
lion pounds per month.  
Tennessee has a good 
interstate highway sys-
tem that provides access 

to all plants and the markets in AL, GA, NC, 
SC and FL.

Tennessee has dealers for dairy equipment, 
farm equipment, feed seed and fertilizer that 
are poised for growth.  

Tennessee
A FAntAstic PlAce to DAiry AnD live

For more information on 
Dairy opportunities in

Tennessee
please contact

Jim Howie, SMA
704-534-7958

jhowie@smadairy.com



Tennessee
the sMA ADvAntAge

From the Mississippi River to the Great Smoky 
Mountains, Tennessee is a place to discover the 
best of great musical styles, America’s riveting 
history, exciting outdoor adventure, Southern 
hospitality and mouth watering food. Cities 
such as Memphis, Nashville, Knoxville, and 
Chattanooga provide numerous opportunities 
for outdoor and cultural experiences.

Tennessee has some of the finest collections of 
art museums in the country, offering a world 
of visual pleasures. History is everywhere with 
more than 700 monuments, battlefields, leg-
ends and other impressions of America’s past. 
Outdoor enthusiasts can take a hike through the 
deep forests of Big South Fork, kayak through 
the roaring rapids of the Ocoee River in the 

Tennessee Overhill, follow pioneers’ footsteps 
through the Cumberland Gap and the Great 
Smoky Mountains, or catch a glimpse of the 
nesting American bald eagles in the cypress 
trees of Reelfoot Lake.

From Beale Street blues and Elvis’ rock ‘n’ 
roll in Memphis, to Nashville’s Grand Ole 
Opry and the bluegrass of Appalachia, Ten-
nessee has endless opportunities for block-
buster entertainment. World-famous events, 
like Bonnaroo, America’s no. 1 music festival, 
and the Memphis in May World Champion-
ship Barbecue Cooking Contest, take place in 
Tennessee each year.

Lifestyle text is courtesy of  the TN Department of Tourism
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In the 1990’s Kentucky embarked on what 
is now praised as a national model of educa-
tion reform. The state has gained much suc-
cess in raising the standards for its citizens 
and the effects are a higher standard of liv-
ing. Substantial gains were made in water 
quality, internet access, and economics. 

Kentucky has many different business tax 
incentives that new dairies can qualify for. 
As a whole, these add up to a good deduc-
tion for a dairy farmer. 

The Kentucky Dairy 
Development Council 
is a proactive organiza-
tion with much support 
from industry, state gov-
ernment and other farm 
organizations. It has 
enacted a production 
incentive program for 
all dairy farmers. A new dairy farmer would 
build a base line production in his first year 
of production. In subsequent years, if his 
production in any one month increases by 
10% or more, he would receive an addi-
tional $0.50/cwt through this program. For 

Kentucky
A FAntAstic PlAce to DAiry AnD live

For more information on 
Dairy opportunities in

Kentucky
please contact

Jim Howie, SMA
704-534-7958

jhowie@smadairy.com

existing dairy farmers 2006 was used as the 
base line. There are also some quality and 
management requirements associated with 
this program. 

There are now acres upon acres of wide open 
fertile crop land much like the mid-west. 
Row crop farmers are ready for an increased  
demand for feed. The feed, seed and fertil-
izer dealers as well as farm and dairy equip-
ment dealers are poised to grow with an ex-

panding Kentucky dairy 
industry. 

Kentucky welcomes all 
sizes of dairies from the 
very small to the very 
large. Infrastructure 
is in place to accom-
modate any size dairy.  
Kentucky also provides 
quite a bit of milk to the 

large volume plants in the Nashville, Ten-
nessee area.

Opportunities abound in Kentucky. Let us 
help you research the location that will be 
the right spot for you!



Kentucky
the sMA ADvAntAge

Kentucky offers a unique and diverse mix 
of fascinating history, intriguing people and 
travel-worthy destinations. From bourbon to 
bluegrass music, and horse racing to a rich 
arts heritage, the Bluegrass State is full of 
entertaining travel options. Located within a 
day’s drive of over half the U.S. population, 
a visit to Kentucky -- and a guaranteed great 
getaway -- is just a short drive away for fam-
ily to visit. 

Known as the Bluegrass State because of 
the abundant growth of a grass with bluish-
purple buds, Kentucky has more miles of 
running water than any other state except 

Alaska. Bluegrass thrives on Kentucky’s 
rich limestone soil. Its 51 State Parks and 
five National Parks offer abundant opportu-
nities for the outdoor enthusiast.

Scenic roads lead to some of the country’s 
most unique destinations. Travel our land 
marked by gentle, rolling hills, champion-
producing horse farms and miles of natu-
ral marvels. Season your experience with 
mouth-watering meals, exciting outdoor 
adventure and the extraordinary talents of 
Kentucky’s renowned artisans. Follow the 
rhythm of our lives, set to bluegrass music 
and the beat of racing thoroughbreds. 

liFestyle

Lifestyle text and photos are courtesy of the Kentucky Department of Tourism (www.kentuckytourism.com)
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Mississippi
A FAntAstic PlAce to DAiry AnD live

For more information on 
Dairy opportunities in

Mississippi
please contact

Jim Howie, SMA
704-534-7958

jhowie@smadairy.com

Mississippi dairy production in 2006 
brought $207 million in economic impact to 
the state and produced approximately 40.4 
million gallons of milk from 23,000 head of 
dairy cattle. The majority of this milk is cur-
rently shipped to the state’s two processing 
plants in Kosciusko (LuVel) and Hatties-
burg (Dairy Fresh) and eventually to stores, 
homes, schools and restaurants throughout 
the nation.

Mississippi State Uni-
versity, the state’s larg-
est land-grant univer-
sity, has a very active 
dairy program. With a 
research farm located 
near campus,  research 
projects are conducted 
to address challenges 
for dairymen in the state 
and region. An active 
dairy group within Farm Bureau strengthens 
and supports the state’s dairy industry. The 
Mississippi State Department of Health ad-
ministers the dairy sanitation program and 
strives to enforce laws dealing with milk 
production, while being user friendly to its 

clientele. Permits are required for irrigation 
and are easily obtained from the state’s De-
partment of Environmental Quality. 

The ample room for growth in Mississippi’s 
dairy industry began with the freedoms giv-
en to farmers in recent farm bills. Hundreds 
of thousands of acres once part of a “cotton 
only” economy are now used to produce 
grain crops such as corn, soybeans, grain 
sorghum, and wheat. The two most fertile 

soil areas of the state, 
the Delta and Brown 
Loam Regions offer op-
portunities for acquisi-
tion of large tracts of 
tillable farmland. Abun-
dant water allows for ir-
rigation to produce high 
yielding crops. A wide 
variety of commodities 
used in dairy rations are 

readily available in Mississippi.

Consider Mississippi as an opportunity for 
dairying in America’s agricultural producer-
friendly Southeast… a region where supply 
will never meet demand.



Mississippi
the sMA ADvAntAge

Mississippi’s rich culture and heritage can be 
found in the state’s museums, historical homes, 
Civil War sites and landmarks. You can also see 
it reflected in the impact of the Mississippi River, 
in the unfolding of the Civil Rights Movement 
and in Mississippi’s contributions to literature 
and fine arts and crafts. 

From the Gulf Coast to the Delta, Mississippi 
has produced many of the world’s most re-
nowned musical artists of all time. The Delta, 
birthplace of Blues music is a flat fertile area, 
along the river in the northwest, rich in cotton, 
catfish and music.  

Mississippi’s various topographies produce a 
diverse range of outdoor activities. Our lakes, 

rivers and streams have more than 175 different 
species of freshwater fish.  Deep-sea fishing in 
the Gulf of Mexico is spectacular.  Equestrian, 
hiking, and biking trails provide an inspir-
ing journey for the serious outdoor enthusiast. 
Camping, hunting, golfing, and kayaking are all 
favorite pastimes in Mississippi. 

Native Americans have made an indelible mark 
on the state’s history. “Mississippi” itself, is 
Choctaw, and means “Father of Waters.” Rich 
in plants yielding roots, nuts, berries, and herbs, 
as well as a plentiful population of deer, bear, 
and fish, Mississippi was a comfortable home to 
many tribes. 

Lifestyle text and photos are courtesy of the Mississippi 
Department of  Tourism (www.VisitMississippi.org)
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“The Natural State” nickname best fits 
Arkansas as its mountains, rivers, natural 
springs, caves, caverns, and breath taking 
views, as well as its friendly, welcoming 
people, make it a great destination at any 
time of the year.

A wide variety of agriculture industries, as 
well as mineral and petroleum-based prod-
ucts are mainstays of the state’s modern 
economy. New manufacturing businesses 
are on the rise, and ma-
jor corporations such as 
Tyson Foods, Riceland 
Foods, Wal-Mart, and 
J.B. Hunt Transporta-
tion Co. are based in 
Arkansas.

Arkansas ranks 14th in 
the nation in harvested 
acreage. Nationally, Ar-
kansas is #1 in rice and poultry production, 
#5 in grain sorghum and #6 in cotton. The 
state produces all crops normally grown in 
the temperate zone.

Although the state beverage is milk, Arkan-
sas, with its population of 2,673,400 people 

Arkansas
A FAntAstic PlAce to DAiry AnD live

For more information on 
Dairy opportunities in

Arkansas
please contact

Jim Howie, SMA
704-534-7958

jhowie@smadairy.com

(2000 census) is a milk-deficit state. It is 
home to 156 grade A dairies, and has three 
large fluid milk plants, one large cheese 
manufacturing, and several smaller ice 
cream and novelty plants.

The dairy farms are located primarily in the 
Northwest and North Central part of the 
state; however, there are also several dairies 
in the Ark River Valley and Western Arkan-
sas. In the last legislative session, the Arkan-

sas Milk Stabilization 
Board was created. The 
Board, made up of dairy 
farmers, processors, 
and consumers is ex-
ploring ways to attract 
new dairies and sustain 
existing dairies in the 
state.

Arkansas is blessed 
with two of the best aquifers in the south-
east. The Alluvial Aquifer, fed by the Mis-
sissippi River and the aquifer around the 
Arkansas River both are replenished yearly 
by the respective rivers. Water is in abundant 
and plentiful supply. 



Arkansas
the sMA ADvAntAge

Arkansas is home to diverse cities and commu-
nities, each with something unique for visitors 
to discover. With an assortment of activities 
for people of all ages, both outdoor adventure 
sports and Arkansas retirement communities 
are abounding.

The people and towns in the Delta have been 
shaped by a long tradition of agriculture -- a 
bit of the “Old South” is still alive here. On 
the state’s western edge, Fort Smith was once 
a military outpost on the nation’s frontier. To-
day visitors can explore its “Wild West” his-
tory. The world’s largest retailer, Wal-Mart, is 
headquartered in Bentonville, and nearby Rog-

ers, Springdale and Fayetteville make up one of 
America’s fastest-growing metropolitan areas. 
Eureka Springs, in the Ozark Mountains, and 
Hot Springs, in the Ouachita Mountains, are 
two “spa” cities that have long drawn vacation-
ers in search of healing and relaxation. Arkan-
sas retirement and relocation opportunities run 
the gamut of choices. 

From larger cities to small towns in Arkansas, 
from metropolitan areas to agricultural set-
tings, from action-packed Fayetteville night 
clubs to rejuvenating Hot Springs spas, there’s 
something for everyone in Arkansas.

Lifestyle text and photos are courtesy of the  
Arkansas Department of  Tourism
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The Mississippi River delta of Louisiana of-
fers several advantages for milk production. 
Located on the east side of Louisiana next to 
the Mississippi River, the Delta is a natural 
flood plain of the river.

The state of Louisiana passed a statewide 
tax credit program which provides a maxi-
mum $30,000 per year in tax credits (pay-
able in tax rebates if no state taxes are owed) 
to milk producers when milk prices fall be-
low a specified cost of 
production level.

Abundant high quality 
ground water and water 
from perennial streams 
provides 2.5-3 million 
acres of highly fertile 
farmland. Non-irrigated 
corn yields are 150-175 
bushels per acre, while 
irrigated fields yield 
around 200 bushels per acre.

Thousands of row crop farmers are inter-
ested in growing feed for new or expand-
ing dairies and enormous supplies of locally 

grown grains and by-products exist.

Louisiana is an agricultural state with sev-
eral strong supportive agencies working on 
behalf of farmers. The sparsely populated 
Delta area is primed for large animal agricul-
ture operations. Delta residents are familiar 
with and supportive of the dynamics of large 
scale animal agriculture. 

Louisiana’s Department of Environmental 
Control is willing to 
work with new dairies. 
With acceptable nutri-
ent management pro-
grams, a new dairy farm 
can anticipate easily 
being approved for the 
proper permits.

Louisiana allows busi-
nesses that generate 

power to sell it back to the power grid at 
market prices. This opens new doors for a 
dairy equipped with methane generators. 
With state and local tax incentives and com-
petitive utility costs, Louisiana should be at 
the top of your list to consider.

Louisiana
A FAntAstic PlAce to DAiry AnD live

For more information on 
Dairy opportunities in

Louisiana
please contact

Jim Howie, SMA
704-534-7958

jhowie@smadairy.com



Louisiana
the sMA ADvAntAge

When you make a list of all the unique things 
Louisiana has to offer, you quickly see the long-
lasting influences of our French, Spanish and Afri-
can ancestry – a past preserved today through our 
architecture, music and food. Visit during Mardi 
Gras when costumed riders parade and magnifi-
cent balls are thrown from Lake Charles to Hou-
ma and beyond. Peek back across the centuries, as 
you walk under lavish ironwork and through the 
lush courtyard gardens of a meticulously-restored 
French Quarter hotel. Touch history with a tour 
of a plantation where the ways of the past are re-
created. Let nature’s mysteries astound and amaze 
with a boat ride through a cypress studded bayou.

The birthplace of America’s only indigenous art 
form – jazz – Louisiana is home also to the world’s 

best-known Cajun and zydeco musicians, as well 
as  a variety of other styles including country, gos-
pel, blues, hip hop, rockabilly and rock ‘n’ roll.

With year-round hunting, fishing, golf and more, 
it is easy to see why the state’s nickname is 
“Sportsman’s Paradise.” With thousands of hik-
ing and biking trails, nearly 20 State Parks, and 
one of the largest game preserves in the United 
States, Louisiana is the ultimate playground for 
all outdoorsmen. Our vast expanse of coastal wet-
lands and countless birding trails make our state a 
habitat for many rare and endangered species and 
a natural paradise for bird watchers as well. Come 
step in to the wild!

Lifestyle text and photos are courtesy of the  
Louisiana Office of  Tourism
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