
Client

GB (China)
China’s largest baby product retailer,  
GB (GoodBaby) has turned to Begin to  
bring a strongly branded and sophisticated 
approach to it’s full range of packaging.

What we did
Packaging Concept & System,  
Packaging Design.

Packaging Concept B - Natural Baby

Packaging Concept A - Simple Baby
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Concept B: NaturalBaby - Sketches - example of application onto current packaging, surface texture change on areas covered by nature graphics

ORIGINAL GB PACKAGE
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SHAMPOO
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200ml包含: 6 910806 300546

BABY
SHAMPOO
婴儿洗发水

CAMOMILE - ALOE
HYALURONIC ACID

BOTANIC ESSENCE

甘菊芦荟透明质酸

植物园的本质
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200ml包含: 6 910806 300546

BABY
SHAMPOO
婴儿洗发水

CAMOMILE - ALOE
HYALURONIC ACID

BOTANIC ESSENCE

甘菊芦荟透明质酸

植物园的本质

page 32: GB packaging concept - Directions

Concept B: NaturalBaby - Sketches - typical box on grey card, surface texture change on areas covered by nature graphics

120ml包含:
BABY
SHAMPOO
洗发

120ml包含:
BABY
SHAMPOO
洗发

120ml包含:
BABY
SHAMPOO
洗发
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Concept B: NaturalBaby - Sketches - typical gel dispenser, surface texture change on areas covered by nature graphics

嬰兒安全:
嬰兒安全提示嬰兒安全提示嬰兒安全
提示嬰兒安全提示嬰兒安全提示嬰兒,
安全提示, 嬰兒安全提示.

安全提示:
1 示嬰兒安全, 嬰, 兒安全提 示嬰兒
2 示嬰兒安全嬰兒安
3 安全嬰兒安全提示嬰兒

嬰兒安全:
嬰兒安全提示嬰兒安全提示嬰兒安全
提示嬰兒安全提示嬰兒安全提示嬰兒,
安全提示, 嬰兒安全提示.

嬰兒尿
50g植物精華

BOTANIC
ESSENCE

嬰兒尿布疹凝膠

BABY
DIAPER
RASH
GEL
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Concept B: NaturalBaby -  Sketches - apparel hanging pack with internal rough grey card, surface texture change on darker cloud

COTTON
T-SHIRT
短袖汗衫
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Concept B: NaturalBaby -  Sketches - carrier bag made from rough grey card
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Concept B: NaturalBaby - Sketches - giveaway environmental reuseable carrier bag 

COTTON
T-SHIRT
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Concept B: NaturalBaby - Sketches - soap packaging, soft grey paper & stitching

BABY
SOAP
短袖汗衫

BABY
SOAP

80g

这是假的文本 这是假的文本 这是假的文本
这是假的文本 这是假的文本 这是假的文本
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这是假的文本 这是假的文本 这是假的文本

短袖汗衫

包含:

这是假的文本 这是假的文本
这是假的文本 这是假的文本

这是假的文本
这是假的文本 这是假的文本

这是假的文本 这是假的文本
这是假的文本 这是假的文本
这是假的文本 这是假的文本

6 910806 300546
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HTF ARCHER
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890¥€£$

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890¥€£$

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890¥€£$

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890¥€£$

HEITI TC LIGHT

㐵㑀㑌㑤
㐵㑀㑌㑤㑳㑺㑽㑾㒓㒖㒥㒯㒼㓁㓈㓟㓤㓻㔆㔾
㕑㕓㕙㕡㕭㕰㕲㕷㕸㖄㖗㖘㖡㖥㖭㖿㗁㗅㗝㗱
㗲㗳㗻㗾㘉㘘㘚㘣㘭㘵㘹㘾㙇㙈㙉㙎㙟㙺㚁㚚
㚥㚪㚬㚰㚱㚵㚹㚼㛁㛃㛄㛅㛇㛈㛓㛔㛖㛝㛡㛢

IN NATURE, NOTHING IS PERFECT 
AND EVERYTHING IS PERFECT.
Alice WAlker

Concept B: NaturalBaby -  Moodboard
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嬰兒安全:

嬰兒安全提示嬰兒安全提示嬰兒安全

提示嬰兒安全提示嬰兒安全提示嬰兒,

安全提示, 嬰兒安全提示.

安全提示:

1 示嬰兒安全, 嬰, 兒安全提示嬰兒

2 示嬰兒安全嬰兒安

3 安全嬰兒安全提示嬰兒

嬰兒安全:

嬰兒安全提示嬰兒安全提示嬰兒安全

提示嬰兒安全提示嬰兒安全提示嬰兒,

安全提示, 嬰兒安全提示.

嬰兒尿

50g

with love
from gb

從好孩子愛

植物精華

botanic
essence

嬰兒尿布疹凝膠

baby
diaper
rash
gel

Concept A: SimpleBaby - Sketches - typical gel dispenser Care
Line
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Concept A: SimpleBaby -  Sketches - large item box with red top, made from grey cardboard
Large
Line
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Concept B: NaturalBaby - Sketches - large item box , made from grey cardboard
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HTF Gotham Rounded
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890¥€£$

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890¥€£$

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890¥€£$

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890¥€£$

LiHei Pro

㐵㑀㑌㑤
㐵㑀㑌㑤㑳㑺㑽㑾㒓㒖㒥㒯㒼㓁㓈㓟㓤㓻㔆㔾

㕑㕓㕙㕡㕭㕰㕲㕷㕸㖄㖗㖘㖡㖥㖭㖿㗁㗅㗝㗱

㗲㗳㗻㗾㘉㘘㘚㘣㘭㘵㘹㘾㙇㙈㙉㙎㙟㙺㚁㚚

㚥㚪㚬㚰㚱㚵㚹㚼㛁㛃㛄㛅㛇㛈㛓㛔㛖㛝㛡㛢

Simplicity is 
the ultimate 
sophistication.
Leonardo da Vinci

Concept A: SimpleBaby -  Moodboard
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嬰兒安全:

嬰兒安全提示嬰兒安全提示嬰兒安全

提示嬰兒安全提示嬰兒安全提示嬰兒,

安全提示, 嬰兒安全提示.

安全提示:

1 示嬰兒安全, 嬰, 兒安全提示嬰兒

2 示嬰兒安全嬰兒安

3 安全嬰兒安全提示嬰兒

嬰兒安全:

嬰兒安全提示嬰兒安全提示嬰兒安全

提示嬰兒安全提示嬰兒安全提示嬰兒,

安全提示, 嬰兒安全提示.

安全提示:

1 示嬰兒安全, 嬰, 兒安全提示嬰兒

2 示嬰兒安全嬰兒安

3 安全嬰兒安全提示嬰兒

6
9
1
0
8
0
6
3
0
0
5
4
6

嬰兒洗髮水

baby
shampoo

PROFESSIONAL

植物精華

botanic
essence

with love
from gb

從好孩子愛

Concept A: SimpleBaby - Sketches - squeeze container for shampoo with pull top dispensor & window to view product Care
Line
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12–18m

baby
shirt

嬰兒襯衫

100% 棉
cotton

with love
from gb

從好孩子愛

Concept A: SimpleBaby - Sketches - apparel hanging pack with internal rough grey card Apparel
Line
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Concept A: SimpleBaby - Sketches - giveaway environmental reuseable carrier bag 
Large
Line

Care
Line

Apparel
Line



Client

GB (China)
From Concept to Design.

Design Phase 2 - Explore patterns with natural shapes + more complex natural shapes

Design Phase 1 - Bringing both concept into one + natural shape studies

Final Design Phase, Develop a series/system of patterns based upon abstract natural shapes + apply it to the product range. 

Feeding Bottles Breast Feeding Skin Care Wipes Blisters Diapers
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嬰兒安全: 嬰兒安

全提示嬰: Q/LJD001-2007
兒安全提示嬰兒安全兒安   提示

嬰兒安全提示嬰兒安全提示嬰兒

安全: 0512-57871888
提示: 0512-57671558
嬰兒: 215300
安全提示.

安全提: 55兒

兒安全: 3安

全提示嬰: 兒全嬰

示嬰兒安兒:

安全嬰兒安(2003)全297兒

安全提: 全提示嬰兒安全提示嬰

全提示嬰兒: 全提示嬰兒安全提示嬰兒

示嬰兒安: 8008280000 (提示)

 4008280000 (全提)

嬰兒安: www.goodbaby.com

baby
shampoo

嬰兒安全提示

SimpleNature - Sketches - squeeze container for shampoo with pull top dispensor & window to view product
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嬰兒安全:

嬰兒安全提示嬰兒安全提示嬰兒安全

提示嬰兒安全提示嬰兒安全提示嬰兒,

安全提示, 嬰兒安全提示.

安全提示:

1 示嬰兒安全, 嬰, 兒安全提示嬰兒

2 示嬰兒安全嬰兒安

3 安全嬰兒安全提示嬰兒

嬰兒安全:

嬰兒安全提示嬰兒安全提示嬰兒安全

提示嬰兒安全提示嬰兒安全提示嬰兒,

安全提示, 嬰兒安全提示.

嬰兒尿

50g

with love
from gb

從好孩子愛

baby
diaper
rash
gel

嬰兒尿布疹凝膠

SimpleNature - Sketches - typical gel dispenser

page 11: GB packaging concept - Directions

baby
shampoo

嬰兒安全提示 嬰兒安全:

嬰兒安全提示嬰兒安全提示嬰

提示嬰兒安全提示嬰兒安全提,

安全提示, 嬰兒安全提示.

SimpleNature - Sketches - squeeze container for shampoo with pull top dispensor & window to view product
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www.goodbaby.com

rotatable
sponge
brush

0m+
嬰兒

可旋轉的海

可旋轉的海

可旋轉的海綿刷

with love
from gb

從好孩子愛

嬰兒安全:

嬰兒安全提示嬰兒安全提示嬰兒安全

提示嬰兒安全提示嬰兒安全提示嬰兒,

安全提示, 嬰兒安全提示.

安全提示:

1 示嬰兒安全, 嬰, 兒安全提示嬰兒

2 示嬰兒安全嬰兒安

3 安全嬰兒安全提示嬰兒

嬰兒安全:

嬰兒安全提示嬰兒安全提示嬰兒安全

提示嬰兒安全提示嬰兒安全提示嬰兒,

安全提示, 嬰兒安全提示.

安全提示:

1 示嬰兒安全, 嬰, 兒安全提示嬰兒

2 示嬰兒安全嬰兒安

3 安全嬰兒安全提示嬰兒

6 910806 300546

SimpleNature - Sketches - blister pack onto rough grey card
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嬰兒安全:

嬰兒安全提示嬰兒安全提示嬰兒安全

提示嬰兒安全提示嬰兒安全提示嬰兒,

安全提示, 嬰兒安全提示.

安全提示:

1 示嬰兒安全, 嬰, 兒安全提示嬰兒

2 示嬰兒安全嬰兒安

3 安全嬰兒安全提示嬰兒

嬰兒安全:

嬰兒安全提示嬰兒安全提示嬰兒安全

提示嬰兒安全提示嬰兒安全提示嬰兒,

安全提示, 嬰兒安全提示.

安全提示:

1 示嬰兒安全, 嬰, 兒安全提示嬰兒

2 示嬰兒安全嬰兒安

3 安全嬰兒安全提示嬰兒

6 910806 300546

www.goodbaby.com

feeding
bottle

嬰兒安全提示

feeding
bottle

嬰兒安全提示

120ml

feeding
bottle

嬰兒安全提示

嬰兒尿
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药品召强生安全

baby
shampoo

www.goodbaby.com

美容化妆
1  已成为现代妇女的一种时尚，孕妇也
2 不例外。尤其是妇女一旦怀孕，以前娇
3 美的面容、白皙的皮肤就会发生变化

在母亲节
很多时候我们忽略了对母亲表达我们的爱或者我们在心
里感激却不愿意说出口可是, 请定不要忘记

在母亲节
很多时候我们忽略了对母亲表达我们的爱或者我们在心
里感激却不愿意说出口可是, 请定不要忘记

在母亲节
很多时候我们忽略了对母亲表达我们的爱或者我们在
心里感激却不愿意说出口可是, 请定不要忘记

时候我 220ml

药品召强生安全

baby
shampoo

药品召强生安全

baby
shampoo
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feeding
bottle

仿真乳感

feeding
bottle

仿真乳感

feeding
bottle

仿真乳感

with love
from gb

從好孩子愛

6 910806 300546

120ml

Characteristics：
1.Feeding bottles are made of food grade，heat-resistant Polycarbonate 
introduced from Germany，which is safe and complied with the FDA.
2.With the pioneering injection-blow machine and production technique，
bottles are seamless，easy to clean.The extra-thickness of the bottle and the 
special design of the screw ring prevent the product from cracking and 
spilling.
3.All bottles come with a Flow-adjustable nipple. The cross - cut is especially 
designed to respond to baby's sucking strength and will provide exactly the 
right flow.Nipples do not need to be replaced as the baby grows.
4.Nipples are made of food grade，heat-resistant liquid silicone，which is 
Nitrosamine-free，non-sticky，odorless，safe and conformed to the FDA.The 
special vent design not only prevents the nipple from collapsing but also 
avoid baby from swallowing excess air during feeding.
5.Introduces lead-free，cadmium-free and non-solvent ink from Germany 
into clearly marked printed graphics and calibrations.
6.Patented Anti-Wind components balance the air pressure during 
babies’sucking action, enable continuous feeding and avoid hiccough, sore 
tummy causing from sucking into excess air during feeding.

注意事项：
1.清洗及消毒程序 - 购回及每次使用后，请以清水洗净并消毒。使用奶瓶消毒锅消毒时， 请参阅制造商使用
说明，或可置于煮沸的热水中消毒5分钟。煮沸消毒时如果锅内水量不够，奶瓶可能碰及锅缘，造成奶瓶变形。
过度的煮沸可能会对制品造成伤害。
2.使用说明 - 购回及每次使用前，应立即检视奶瓶及各组件，如有裂痕或破损等情形，请立即更换。奶嘴应
存放在干燥和有盖的容器内，避免阳光直接照射。顾及宝宝的健康和安全卫生，建议家长奶嘴每2个月更新一次
。
3.禁用微波炉 - 奶瓶不可在微波炉中使用，以免引起爆炸或奶瓶受损，而且使用微波炉加热奶水，因温度不
均匀，容易导致宝宝被烫伤。
4.切勿让婴儿在没有成年人的看管下自己喝奶。奶嘴不可充当玩具或安抚奶嘴使用。

CAUTIONS:
1.Cleaning and Sterilizing - wash and sterilize thoroughly all bottle parts before first and after each 
use.Sterilize according to sterilizer manufacturer's instructions.Alternatively，sterilize in boiling 
water for at least 5 minutes. Excessive boiling may damage the nipple and the bottle.
2.Warning - inspect bottles and other components immediately before and after each use and 
discard when worn，damaged or punctured by biting. When not in use，keep nipples in a dry，
covered container and away from sunlight. In any event，recommend replacing nipples after 2 
months use for safety and hygiene reasons.
3.No Microwave - do not heat feeds in the bottle by a microwave oven as it may cause burns and 
bottle to explode.Do not recommend sterilization by a microwave oven.
4.INFANTS SHOULD NOT BE BOTTLE FED WITHOUT ADULT SUPERVISION.FEEDING NIPPLES 
SHOULD NOT BE USED AS DUMMIES/PACIFIERS/SOOTHERS.

www.goodbaby.com

Craft paper concept as 
prepared for mock-up
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feeding
bottle

仿真乳感

feeding
bottle

仿真乳感

0-12m+

适用

with love
from gb

從好孩子愛

6 910806 300546

feeding
bottle

仿真乳感 120ml

奶嘴为柔性的特软硅胶原料，如母乳般柔软温和。
Nipples are made of food grade, 
heat-resistant liquid silicone, which is 
Nitrosamine-free, non-sticky, odorless, safe 
and conforms to FDA regulations.

Characteristics：
1.Feeding bottles are made of food grade，heat-resistant 
Polycarbonate introduced from Germany，which is safe and complied 
with the FDA.
2.With the pioneering injection-blow machine and production 
technique，bottles are seamless，easy to clean.The extra-thickness of 
the bottle and the special design of the screw ring prevent the 
product from cracking and spilling.
3.All bottles come with a Flow-adjustable nipple. The cross - cut is 
especially designed to respond to baby's sucking strength and will 
provide exactly the right flow.Nipples do not need to be replaced as 
the baby grows.
4.Nipples are made of food grade，heat-resistant liquid silicone，
which is Nitrosamine-free，non-sticky，odorless，safe and conformed 
to the FDA.The special vent design not only prevents the nipple from 
collapsing but also avoid baby from swallowing excess air during 
feeding.
5.Introduces lead-free，cadmium-free and non-solvent ink from 
Germany into clearly marked printed graphics and calibrations.
6.Patented Anti-Wind components balance the air pressure during 
babies’sucking action, enable continuous feeding and avoid hiccough, 
sore tummy causing from sucking into excess air during feeding.

注意事项：
1.清洗及消毒程序 - 购回及每次使用后，请以清水洗净并消毒。使用奶瓶消毒锅消毒时， 请参阅制
造商使用说明，或可置于煮沸的热水中消毒5分钟。煮沸消毒时如果锅内水量不够，奶瓶可能碰及锅缘
，造成奶瓶变形。过度的煮沸可能会对制品造成伤害。
2.使用说明 - 购回及每次使用前，应立即检视奶瓶及各组件，如有裂痕或破损等情形，请立即更换。
奶嘴应存放在干燥和有盖的容器内，避免阳光直接照射。顾及宝宝的健康和安全卫生，建议家长奶嘴每
2个月更新一次。
3.禁用微波炉 - 奶瓶不可在微波炉中使用，以免引起爆炸或奶瓶受损，而且使用微波炉加热奶水，因
温度不均匀，容易导致宝宝被烫伤。
4.切勿让婴儿在没有成年人的看管下自己喝奶。奶嘴不可充当玩具或安抚奶嘴使用。

CAUTIONS:
1.Cleaning and Sterilizing - wash and sterilize thoroughly all bottle parts before first and 
after each use.Sterilize according to sterilizer manufacturer's instructions.Alternatively，
sterilize in boiling water for at least 5 minutes. Excessive boiling may damage the nipple 
and the bottle.
2.Warning - inspect bottles and other components immediately before and after each use 
and discard when worn，damaged or punctured by biting. When not in use，keep nipples 
in a dry，covered container and away from sunlight. In any event，recommend replacing 
nipples after 2 months use for safety and hygiene reasons.
3.No Microwave - do not heat feeds in the bottle by a microwave oven as it may cause 
burns and bottle to explode.Do not recommend sterilization by a microwave oven.
4.INFANTS SHOULD NOT BE BOTTLE FED WITHOUT ADULT SUPERVISION.FEEDING 
NIPPLES SHOULD NOT BE USED AS DUMMIES/PACIFIERS/SOOTHERS.

www.goodbaby.com

LogoTag concept as 
prepared for mock-up

page 6: GB packaging concept - Directions

SimpleNature - Sketches - care line

baby
safety
tips

嬰兒安全提示 嬰兒安全提 ISO9001-2000嬰兒安全提示

嬰兒安全:

嬰兒安全提示嬰兒安全提示嬰兒安全

提示嬰兒安全提示嬰兒安全提示嬰兒,

安全提示, 嬰兒安全提示.

安全提示:

1 示嬰兒安全, 嬰, 兒安全提示嬰兒

2 示嬰兒安全嬰兒安

3 安全嬰兒安全提示嬰兒

55克 0m+
嬰兒

嬰兒尿布疹凝膠

baby
diaper
rash
gel

植物精華

botanic
essence

植物精華

botanic
essence

嬰兒洗髮水

baby
shampoo

PROFESSIONAL

www.goodbaby.com

rotatable
sponge
brush

0m+
嬰兒

可旋轉的海

可旋轉的海

可旋轉的海綿刷

page 8: GB packaging concept - Directions

100% 棉
cotton

安全提: 全提示嬰兒安全提示嬰

全提示嬰兒: 全提示嬰兒安全提示嬰兒

示嬰兒安: 8008280000 (提示)

 4008280000 (全提)

嬰兒安: www.goodbaby.com

baby
safety
tips

嬰兒安全提示

6910806300546

model L8008

baby
safety
tips

嬰兒安全提示

www.goodbaby.com

嬰兒安全提 ISO9001-2000嬰兒安全提示

嬰兒安全:

嬰兒安全提示嬰兒安全提示嬰兒安全

提示嬰兒安全提示嬰兒安全提示嬰兒,

安全提示, 嬰兒安全提示.

安全提示:

1 示嬰兒安全, 嬰, 兒安全提示嬰兒

2 示嬰兒安全嬰兒安

3 安全嬰兒安全提示嬰兒

55克 0m+
嬰兒

SimpleNature - Sketches - current  standard container with rough grey paper sticker Care
Line

冰水咬牙器－葡萄

baby cooling 
teether

客服热线：800-828-0000
www.goodbaby.com

www.goodbaby.com

model no: F8016

合格等级：合格品
执行标准：Q/RHL001-2006
上海好孩子儿童服饰有限公司  监制
地址：上海市黄浦区西藏中路66弄3、
5号B幢
制造商：卡迪婴童用品有限公司
地址：浙江省台州市黄岩区北城妙儿
桥工业园区                   
保存期限：十年
生产日期：                                      

材质说明：
EVA+蒸馏水 Distilled Water--耐热70℃

产品特性：
长牙期宝宝会出现发烧、情绪不定、牙龈胀肿发炎
等现象，所以要给宝宝选择合适的安抚工具。

1.冰水咬牙器一般状态下，内部是液态的蒸馏水，
非常的柔软有弹性，可提供宝宝舒适满足的安抚。
2.将咬牙器放入冰箱冷藏，让其呈冰水状，放入宝
宝口腔中可以帮助宝宝胀肿的牙龈消炎。
3.一体成型设计，没有组件脱落的危险，材质安全
，不含致癌物质，无味无毒。
4.色彩鲜艳，造型可爱，给宝宝更多的乐趣。

注意事项：
1.每次使用后请以清水洗净晾干即可，若发现有变
形、损坏的情形，请立即更换新品；
2.禁止冷冻。

6 910806 300546

冰水咬牙器－葡萄

baby cooling 
teether

www.goodbaby.com

304 310 318

297 2985290

317

656

冰水咬牙器－葡萄

baby cooling 
teether

www.goodbaby.com

冰水咬牙器－葡萄

baby cooling 
teether

客服热线：800-828-0000
www.goodbaby.com

www.goodbaby.com

model no: F8016

合格等级：合格品
执行标准：Q/RHL001-2006
上海好孩子儿童服饰有限公司  监制
地址：上海市黄浦区西藏中路66弄3、
5号B幢
制造商：卡迪婴童用品有限公司
地址：浙江省台州市黄岩区北城妙儿
桥工业园区                   
保存期限：十年
生产日期：                                      

材质说明：
EVA+蒸馏水 Distilled Water--耐热70℃

产品特性：
长牙期宝宝会出现发烧、情绪不定、牙龈胀肿发炎
等现象，所以要给宝宝选择合适的安抚工具。

1.冰水咬牙器一般状态下，内部是液态的蒸馏水，
非常的柔软有弹性，可提供宝宝舒适满足的安抚。
2.将咬牙器放入冰箱冷藏，让其呈冰水状，放入宝
宝口腔中可以帮助宝宝胀肿的牙龈消炎。
3.一体成型设计，没有组件脱落的危险，材质安全
，不含致癌物质，无味无毒。
4.色彩鲜艳，造型可爱，给宝宝更多的乐趣。

注意事项：
1.每次使用后请以清水洗净晾干即可，若发现有变
形、损坏的情形，请立即更换新品；
2.禁止冷冻。

6 910806 300546

607 374 376

107 148106

360°防漏360°全面呵护 360°干爽 360°亲肤 360°舒适 360°贴心

接近宝宝皮肤的P H值

减少异味

减少刺激,预防尿布疹

360°防漏360°全面呵护 360°干爽 360°亲肤 360°舒适 360°贴心

接近宝宝皮肤的P H值

减少异味

减少刺激,预防尿布疹

3层锁水；立体防漏侧

边，防止测漏；尾部

弹性腰围，防止背漏

高性能吸水珠，超强吸收；透

气呼吸外层，散出闷热湿气；

尿湿显示，帮助及时更换尿裤

弱酸芯体亲肤；无荧光

剂污染；芦荟滋润，呵

护宝宝皮肤

接近宝宝皮肤的PH值

减少异味

减少刺激,预防尿布疹

360°全面呵护

360°防漏

360°干爽360°亲肤

360°舒适

360°贴心

360度弹性腰围，合身自在；U型

裁剪，防止鸭屁股和罗圈腿；柔

软的绒毛芯体，温柔环抱宝宝

彩色的前帖，宝宝穿着更可爱；

魔术腰贴，可以反复粘贴；宝宝

活泼好动，自由自在

S3-8
kg

32片使用方法 KBLB0424
1、打开折叠的纸尿裤             
2、将纸尿裤放置在宝宝
 两腿之间   
3、揭开胶带两侧并将其紧
 按在纸尿裤前胶带表面
4、调整纸尿裤位置，
 以使宝宝舒适

注意事项 
1、避免胶带直接接触宝宝 
 的皮肤   
2、让宝宝远离火源              
3、请不要让宝宝撕扯尿裤         
4、请不要随意丢弃已使用
 过的尿裤 
5、如有过敏现象。
 请暂停使用

宝宝大小便后，建议先使
用好孩子卫生湿巾给宝宝
清洁PP，再更换尿裤。

产品批号及限用日期见包装标注
产品等级：一等品 合格
保存条件：请放置于干燥通风处，避免高温、阳光直接照
射、雨雪淋袭及受潮，并随时保持包装袋密封，以防止异物进入，
不得与有污染或有毒化学品共贮。

产品成分
1、表层—无纺布  
2、吸收芯体—吸水纸、绒毛浆、高分子吸收体 
3、防漏外层—透气PE膜+无纺布  
4、胶带—魔术扣胶带 

 上海好孩子儿童服饰有限公司 监制
地址：上海市黄浦区西藏中路66弄3、5号B幢
邮编：200001

生产商：好孩子百瑞康卫生用品有限公司 
地址：江苏省昆山市经济技术开发区富荣路
卫生标准号：GB15979
执行标准：QB/T 2493
卫生许可证：苏卫消证字（2002）第0018号免费服务热线：8008280000

www.goodbaby.com

婴儿纸尿裤
baby
diaper

S
3-8
kg

32片

S3-8
kg

32片

360°防漏360°全面呵护 360°干爽 360°亲肤 360°舒适 360°贴心

接近宝宝皮肤的P H值

减少异味

减少刺激,预防尿布疹

360°防漏360°全面呵护 360°干爽 360°亲肤 360°舒适 360°贴心

接近宝宝皮肤的P H值

减少异味

减少刺激,预防尿布疹

3层锁水；立体防漏侧

边，防止测漏；尾部

弹性腰围，防止背漏

高性能吸水珠，超强吸收；透

气呼吸外层，散出闷热湿气；

尿湿显示，帮助及时更换尿裤

弱酸芯体亲肤；无荧光

剂污染；芦荟滋润，呵

护宝宝皮肤

接近宝宝皮肤的P H值

减少异味

减少刺激,预防尿布疹

360°全面呵护

360°防漏

360°干爽 360°亲肤

360°舒适

360°贴心

360度弹性腰围，合身自在；U型

裁剪，防止鸭屁股和罗圈腿；柔

软的绒毛芯体，温柔环抱宝宝

彩色的前帖，宝宝穿着更可爱；

魔术腰贴，可以反复粘贴；宝宝

活泼好动，自由自在

产品批号及限用日期见包装标注
产品等级：一等品 合格
保存条件：请放置于干燥通风处，避免高温、阳光
直接照
射、雨雪淋袭及受潮，并随时保持包装袋密封，以
防止异物进入，不得与有污染或有毒化学品共贮。

产品成分
1、表层—无纺布  
2、吸收芯体—吸水纸、绒毛浆、高分子吸收体 
3、防漏外层—透气PE膜+无纺布  
4、胶带—魔术扣胶带 

 上海好孩子儿童服饰有限公司 监制
地址：上海市黄浦区西藏中路66弄3、5号B幢
邮编：200001

生产商：好孩子百瑞康卫生用品有限公司 
地址：江苏省昆山市经济技术开发区富荣路
卫生标准号：GB15979
执行标准：QB/T 2493
卫生许可证：苏卫消证字（2002）第0018号

免费服务热线：8008280000
www.goodbaby.com

使用方法 KBSB0810 
1、打开折叠的纸尿裤             
2、将纸尿裤放置在宝宝
 两腿之间   
3、揭开胶带两侧并将其紧
 按在纸尿裤前胶带表面
4、调整纸尿裤位置，
 以使宝宝舒适

注意事项 
1、避免胶带直接接触宝宝
 的皮肤   
2、让宝宝远离火源              
3、请不要让宝宝撕扯尿裤         
4、请不要随意丢弃已使用
 过的尿裤 
5、如有过敏现象。请暂停使用

宝宝大小便后，建议先使用好孩
子卫生湿巾给宝宝清洁PP，再
更换尿裤。

婴儿纸尿裤
baby
diaper

XL
12+ kg

适用

20片

XL
12+ kg

适用

20片
XL

12+ kg
适用

20片

植物隹精

botanic
essence

baby
lotion

婴儿润肤露

baby
lotion

婴儿润肤露

380 388 356

373 3827486

婴儿卫生湿
巾柑橘抗菌
citrus antibacterial
baby health wipes

80片

有效防止红屁股
刺激

弱酸性
无香精
无酒精

24小时
保湿因子

浪花柔织
超柔超厚

E D I超纯
电解水

条码

使用说明：
1、掀开盖子，然后撕开胶贴，从开口处抽出第一张湿巾后，
便可连续抽取使用
2、用完后，请及时合上密封掀盖，以免内部水分蒸发

爱心提示：
为避免宝宝误食，请放置于宝宝接触不到
的地方
置于常温处保存，避免阳光照射
产品不溶于水，请勿丢入马桶内
如有不适，请暂停使用

主要原料及有效成分：
柑橘精华（0.2%-0.3%）、24小时保湿因子、水刺无纺布
、EDI超纯电解水、十六烷基氯化吡啶（0.3%-0.5%）

规格：200mm×150mm

免费服务热线：8008280000
www.goodbaby.com

卫生许可证：浙卫消证字（2007）第112号
执行标准：Q/320583 YH029-2008  
检验合格
上海好孩子儿童服饰有限公司 监制
地址：上海市黄浦区西藏中路66弄3、5号B幢
邮编：200001
制造商：南六企业（平湖）有限公司
地址：浙江省平湖经济开发区新凯路2188号
邮编：314200
产品限用日期及批号见包装

婴儿口手湿巾 
Baby health wipes 
deep-sea water

80片婴儿口手湿巾
deep sea water
baby health wipes 

用卫生湿巾擦拭宝宝的嘴角和手部，可有效防止细菌入口；用卫生湿

巾擦拭宝宝的屁股，可有效防止红屁股。 

适用范围：用于婴儿的臀部、手足、身体，也可用于耳、鼻、嘴角、

眼角的面部清洁，并有抗菌和保湿的效果

使用方法：

撕开胶贴，便可抽取使用（本包装湿巾为连续

抽取式，使用更加方便）

使用后，请及时合上胶贴，以免内部水分蒸发

爱心提示：

为避免宝宝误食，请放置于宝宝接触不到的地

方

置于常温处保存，避免阳光照射

产品不溶于水，请勿丢入马桶内

如有不适，请暂停使用

您知道为什么要给宝宝使用卫生湿巾吗？

湿巾只有对大肠杆菌、金黄色葡糖球菌、白色念珠菌达到较强的抑菌

效果，且满足国家菌落总数要求，才可以称为卫生湿巾。好孩子卫生

湿巾正是这样一款湿巾，并且经过权威机构的检验和认证，确保宝宝

娇嫩的肌肤远离细菌的伤害。

主要原料及有效成分：海洋深层水、氨基酸、海藻精华、水刺无纺布、

EDI超纯电解水、十六烷基氯化吡啶（0.2‰）

规格：200mm×150mm×80sheets

免费服务热线：8008280000
www.goodbaby.com

卫生许可证：

浙卫消证字（2007）第112号

执行标准：Q/320583 YH029-2008  

检验合格

上海好孩子儿童服饰有限公司 监制

地址：上海市黄浦区西藏中路66弄3、5号B幢

邮编：200001

制造商：南六企业（平湖）有限公司

地址：浙江省平湖经济开发区新凯路2188号

邮编：314200

产品限用日期及批号见包装

条
码

婴儿口手湿巾 
baby health wipes 
deep-sea water

经过皮肤刺激试验
经过抗菌性能试验不含双酚A

6-12m
适用

240ml标准径握把
吸管奶瓶
standard
holder auto straw
feeding bottle

独特的防
胀气透气孔

标准径奶嘴

standard
nipple

包装盒作为储存奶嘴的容器，
并可以加水放入微波炉中作消毒容器使用。

快流量(流量图)
两个装

www.goodbaby.com 客服热线: 800-828-0000
www.goodbaby.com

标准径奶嘴

standard
nipple

6 910806 300546

生产日期： 
合格等级：合格品
执行标准：****
上海好孩子儿童服饰有限公司  监制
地址：上海市黄浦区西藏中路66弄3、5号B幢 
制造商：林哥婴儿用品（昆山）有限公司
地址：江苏省昆山市张浦镇港浦东路300号
保存期限：十年

model no: D8001

材质说明:
Silicone
耐热120度

6m+
适用

2562 2572 2582

2645 26652635

不含双酚A

6-12m
适用

240ml标准径握把
吸管奶瓶
standard
holder auto straw
feeding bottle

不含双酚A

6-12m
适用

240ml标准径握把
吸管奶瓶
standard
holder auto straw
feeding bottle

不含双酚A

6-12m
适用

240ml标准径握把
吸管奶瓶
standard
holder auto straw
feeding bottle

2982727 7446 272 2716



Girls Boys Babies

Client

Nononsense
The brand NONO has a great  
approach to kids clothing,  
beautifully designed collections  
and since 2009, it also has attitude.

What we did
Re-positioning, re-naming, identity,
visual style and system.

Re-brand launch material (B2B)

Fall/Winter 09 Consumer campaign magazines – photography (Concept+art direction: Begin – Photography: Achim Lippoth)



Client

Cook a Dream
Started in 2009, Cook a Dream is on a mis-
sion to generate original, creative produc-
tions for stage, television and other media 
for international audiences of all ages.

What we did
Branding, Identity, Visual Language,
Illustration Direction & Development,
Website Design, Identity Video & Spot 

cookadream.com

Cook a Dream office branding

The Cook a Dream Cast

Bloop

Skrewkat

Piro-SquirrelBuck

RockyTick & Tack



Client

WE
Northern European Sense of Style

We creates contemporary coordinated collections 
with a northern european sense of style that’s easy 
to combine with everything in your wardrobe.  

The visual identity reflects that northern european 
point of view in its simplicity and refinement.  
It also has  been developed to give an editorial look 
and feel that informs and advises  the consumer. 

What we did
New logo,  
new visual identity, 
tone-of-voice.

I FIT AS 
KIDS GROW. 
ADJUSTABLE 
WAIST INSIDE.

I
FIT. 

NO NEED 
TO IRON.
JUST WASH, 
WAIT AND GO.   

I’M
EASY.

LOOK
SHARP
FOR
LESS.
PAK 
6990

BLAZER     ¤	 9990

PANTALON ¤	4990

WRAP
UP 
IN 
STYLE.

WOOL
PON-
CHO
6990¤

THE 
FIVE
POCK-
ETS
This unisex denim icon has 
overcome generational, 
social and cultural barriers to 
conquer the entire planet.

FRESH
DAILY.

WE FUNDAMENTALS BLEND 
CONTEMPORARY DESIGN 

WITH BEST QUALITY 
FABRICS AND THE LATEST 

TECHNICAL DEVELOP-
MENTS. WE’RE MODERN 

CLASSICS, AND WE’RE 
BUILT TO LAST. GUARAN-

TEED. OTHERWISE BRING 
THE ITEM, THIS TAG 
AND YOUR RECEIPT 
TO THE SHOP, AND 

YOU’LL GET A NEW ONE

Brand Book

New visual identity on product and communications

WE Fundamentals identity, hangtags, packaging and POS communication

ECO 
COTTON
LANGE 
MOUW

ECO 
COTTON
KORTE 
MOUW

ECO 
COTTON/
ELASTAAN
LANGE 
MOUW

ECO 
COTTON/
ELASTAAN
KORTE
MOUW

ECO 
COTTON
LANGE 
MOUW

ECO 
COTTON
KORTE 
MOUW

ECO 
COTTON/
ELASTAAN
LANGE 
MOUW

ECO 
COTTON/
ELASTAAN
KORTE
MOUW

ECO 
COTTON
LANGE 
MOUW

ECO 
COTTON
KORTE 
MOUW

ECO 
COTTON/
ELASTAAN
LANGE 
MOUW

ECO 
COTTON/
ELASTAAN
KORTE
MOUW



Client

WE
New visual identity on product and communications

Store Signage System Sale Program Concept and Design

3

A

B

C

A. STREET LEVEL
SHOP CONTENT OVERVIEW
+ OPENING HOURS

B. LIFESTYLE AREA
SHOP DIRECTION OVERVIEW
(WHEN NECESSARY)

C. SHOPPING AREA
SHOP DIRECTIONS

FLOOR PLAN - TOP VIEW

VISUAL IDENTITY STYLE GUIDE  

STORE SIGNAGE SYSTEM

THE 3 AREA 
PRINCIPLE
OVERVIEW
THE SIGNAGE SYSTEM IS BUILT AROUND 
THE PRINCIPLE THAT THE STORE IS DIVIDED 
IN 3 AREAS REGARDING CONTENT:

A. STREET LEVEL
B. LIFESTYLE AREA
C. SHOPPING AREA

Retail applications



Client

Mexx
Between 2002 and 2008 most of the  
creative team members at Begin were put-
ting their full time efforts on the  
Mexx brand as part of the design team  
at the international HQ.  
They collaborated in setting the visual  
identity that became the signature of  
the brand for that period, developed  
the design systems that would support it  
and designed a multitude of programs,  
communication campaigns, shop floor  
material and publications.

What we did
Visual identity, Branding system,  
all consumer and corporate
communications between 2002 and 2008. 

Mexx Litterature

Mexx bags and boxes system

Product branding system and guidelines Store Signage Icons Men’s Jeans branding program

Youth Jeans branding program

+

06 Branding Example A

06.1 
General
When branding shoes, always 
consider sections 01 and 02.

06.2 
Typical Branding Zones
Typical branding zones include the Mexx 
branding zones described in section 02 
of this guide, as well as branding zones 
typical to other brands in the market (for 
example, the middle side). 
Branding zones may be crossed when 
artwork is large enough to not be 
confused with a branding statement.
There are no other restrictions on the ap-
plication of graphics on shoes. 
Graphics may be placed anywhere.

06.3  
The 180º Principle
Never use the word “Mexx” more than 
once within a 180-degree view of a 
product. This prevents the situation where 
“Mexx” can be seen multiple times when 
looking at a shoe.

06.4 
The Word “Mexx” vs.  
the Mexx Logo
Never use the special “e” from the  
Mexx logo in combination with type.
Avoid typefaces that resemble the  
Mexx logo.
Never use the Mexx logo in combination 
with (touching) graphics.

06.5  
Icons
Do not derive any icons from the logo for 
branding purposes. Only graphic or iconic 
elements related to the seasonal concept 
are acceptable. 

Branding Zones. 
See Section 02 of this guide.

Apply the Mexx corporate logo 
in one of the approved branding 
zones. See section 02.

Apply the logo more than once 
within a 180-degree view of a 
product. See 06.3.

Do

Don’t

100% cow leather / 100% cuir de vache M
CA07558
Made in India

CENTRED

03 Logo Positioning

03.0 General
Always follow these specifications 
when applying the Mexx corporate 
logo on belts.

25mm

20 x 5.1mm plate – 10mm (wide) logo

15mm (wide) logo

15mm (wide) logo
If the surface does not offer enough space to apply the logo 
without violating guideline 01.4, do not use the buckle as a 
branding zone.
Always align the logo with the inside edge for open buckles.

End tip of belts

Buckles

15mm (wide) logo
When applying the logo to solid buckles, always place it in the 
bottom right corner, at a distance of one M from the bottom 
and one-and-a-half M from the right edge.

25mm (wide) logo

03 Logo 
 Technical Specifications & Positioning

03.1 Technical Specifications & 
 Positioning − 
 Exterior & Interior

30m
m

 from
 b

uckle

9mm (wide) logo on upper right side 
of buckle. See 01.3.

5mm (wide) logo on upper right side
of buckle. See 01.3.

9mm (wide) logo centred on 
bottom half of dial. See 01.3.

5mm (wide) logo centred on 
bottom half of dial. See 01.3.

15mm (wide) logo
centred on the band

Choose only one zone on 
the watch interior. If the 
Mexx logo is applied on 
the interior of the band, do 
not apply it to the back of 
the dial.

The Mexx logo and 
technical block can be 
applied horizontally or 
vertically depending 
on the shape of the dial. 
See 04 for details.

9mm (wide) logo 
centred on the dial.
See section 04 for 
details.

05 Branding Example C

05.1 
General
When branding bags, always consider 
sections 01 and 02.

05.2  
The 180º Principle
Never use the word “Mexx” more than 
once within a 180-degree view of a 
product. This prevents the situation where 
“Mexx” can be seen multiple times when 
looking at a product.

05.3 
The Word “Mexx” vs.  
the Mexx Logo
Never use the special “e” from the  
Mexx logo in combination with type.
Avoid typefaces that resemble the  
Mexx logo.
Never use the Mexx logo in combination 
with (touching) graphics.

05.4  
Icons
Do not derive any icons from the logo for 
branding purposes. Only graphic or iconic 
elements related to the seasonal concept 
are acceptable. 

Branding Zones. 
See Section 02 of this guide.

Do

Don’t

Use the logo in one of the ap-
proved branding zones. 
See section 02.

Use the logo in combination 
with stripes unless they are 
clearly separated.
See 01.4.

Use branding stripes following 
the rules in section 04.

Mexx
Product
Branding
Women+Girls
On-Product
Branding &
Graphics

Mexx
Product
Branding
Shoes

Mexx
Product
Branding
Women+Girls
Corporate
Labels&
Hangtags

Mexx
Product
Branding
Jewellery

Mexx
Product
Branding
Watches

Jeans Program
Youth

Shelf Sign 2PP100
Youth Jeans Program
Date
March 2006

Page
011Jeans Program

Youth
Back Labelling Flasher 2PP100

Youth Jeans Program
Date
March 2006

Page
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Flasher to be made out of paper matching the 
consumer tags (not actual size)

reference

Jeans Program
Youth

Back Branding/Labelling 2PP100
Youth Jeans Program
Date
March 2006

Page
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01 Flasher
02 Pocket Stitching

Inside bottom

gloss laminate outside
mat inside

Inside bottom

HW313

EURO
 17,95

 CZECHREPUBLIC CZK 000

NORGE NOK199

POLAND PLZ 000

SUISSE/SCHWEIZ CHF 199

SVERIGE SEK 199

UK
GBP 17.95

CANADA CAD 39.00

Recommended retail price

Unverbindliche Preisempfehlung

Prix public recommandé

44 46/48 18 44D/NL F/I UK CA

Boat Neck
The wide neck of this garment gives it 

a fashionable look.

U-Boot ausschnitt

Der weite Halsausschnitt de
s 

Kleidungsst¸ ckes gibt ihm seinen 

modischen Look.

Encolure bateau 

Líencolure de  ce vÍ tement  lui donne 

son allure tendance.

Boat Neck 

001

RegularFit
RegularWaist
StraightLeg
ZipFly

RegularFitStyled
LowWaist
LooseLeg
ButtonFly

006

SlimFit
LowWaist
SlimLeg
ZipFly

010

ComfortFitStyled
LowWaist
FashionBootCut
ButtonFly

002RegularFit
RegularWaist
StraightLeg
ZipFly

001

RegularFit
LowWaist
StraightLeg
ZipFly

008 RegularFit
LowWaist
Bootcut
ZipFly

00X

001

RegularFit
RegularWaist
StraightLeg
ZipFly

002

ComfortFitStyled
LowWaist
FashionBootCut
ButtonFly

RegularFit
RegularWaist
StraightLeg
ZipFly

W33 L34

W33 L34

001

ComfortFitStyled
LowWaist
FashionBootCut
ButtonFly

W33 L34

W33 L34

002
RegularFitStyled
LowWaist
LooseLeg
ButtonFly

W33 L34

W33 L34

006

RegularFit
LowWaist
StraightLeg
ZipFly

W33 L34

W33 L34

008
SlimFit
LowWaist
SlimLeg
ZipFly

W33 L34

W33 L34

010

RegularFit
LowWaist
BootCut
ZipFly

W33 L34

W33 L34

00X 008

RegularFit
LowWaist
StraightLeg
ZipFly

010

SlimFit
LowWaist
SlimLeg
ZipFly

006

RegularFitStyled
LowWaist
LooseLeg
ButtonFly

00X

RegularFit
LowWaist
BootCut
ZipFly



Men Women 
Concept
Black is more than a Colour

DPP039
Corporate Special

Page
4

Date
�6/06/�007

Folded Poster
6 men, 6 women, 1 coiuple on the back.
Quotes show why black is more than a colour.

596 x 4�0 mm (A�)

Black is 

Sleek

Black is 

Sexy
Black is 

Sophisticated
Black is 

Smart

Black is 

Stunning

Black is 

Sensible

Black is 

Simple
Black is 

Sassy
Black is 

Sensational

Black is 

SoRight

Black is 

Striking

Black is 

Smooth

Black
is more
than a
Colour

mexx.com

Men Women 
Concept
Black is more than a Colour

DPP039
Corporate Special

Page
9

Date
�6/06/�007

Advertisement
3 months 

September/October November

mexx.com

Black
is more
than a
Colour

Client

Mexx

Page
5

Date
�6/06/�007

Window Communication

Men Women 
Concept
Black is more than a Colour
DPP039
Corporate Special

Page
6Men Women 

Concept
Black is more than a Colour
DPP039
Corporate Special

Date
�6/06/�007

Instore Communication

MexxSport campaign

Consumer campaign Mexx Litterature

Mexx Black Program

Fashion DNA exhibition - Identity, communications and exhibition signage

Page
�

Date
�6/06/�007

Hangtag
The ‘BlackCollection’ hangtag (93 x 50 mm) 
will envelope the regular pack of hangtags: 
Brandtag, (Optional) Consumer Hangtag, and 
pricetag.

Product info about ‘Deep Black’ will be on the 
consumer hangtag. Enveloping Hangtag 

Outside
Glossy varnish on black matte paper 

Fold

Enveloping Hangtag 
Inside
Red supporting colour 

Men Women
Concept
Black is more than a Colour
DPP039
Corporate Special

50 mm

93 mm

93 mm

50 mm

Deep Black

Deep Black
The high quality dye of this garment 
guarantees that it will stay as
black as when you first bought it, 
for the next 20 washes. 

Noir intense
La grande qualité de la teinture 
utilisée pour ce vêtement garantit 
que sa couleur conservera son éclat 
d’origine jusqu’à 20 lavages. 

Tiefschwarz
Dank der für dieses Kleidungsstück 
verwendeten, hochwertigen Farbe 
bleibt es auch nach der 20. Wäsche 
so schwarz, wie zum Zeitpunkt des 
Kaufs.

Consumers Hangtag 

Page
�

Date
�6/06/�007

Wholesale
Combination of regular showcards and 
corporate special accordeon card

Men Women 
Concept
Black is more than a Colour
DPP039
Corporate Special

Black
is more
than a
Colour
GPM110 GPM310 GPM320 GPM330 © 2007 MEXX EUROPE B.V.

mexx.com

Black
is more
than a
Colour
GPM110 GPM310 GPM320 GPM330 © 2007 MEXX EUROPE B.V.

mexx.com



BeginStudio bv
Nieuwe Prinsengracht 33
1018 EG Amsterdam
The Netherlands
beginstudio.com

Denis Bégin
Creative Partner
+31 6 38822887
denis@beginstudio.com

Bradley Wajcman
Creative Partner
+31 6 39113607
bradley@beginstudio.com




