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Certificate Program 
 
A Program Provided by The Center  
for Health Sector Management and Policy  
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Meeting a Vital Need 
In today’s increasingly complex health care environment, a 
sound compliance plan is a recognized best practice for 
every organization involved in health care. As a world 
leader in innovative, life-saving medical products, Johnson 
& Johnson has implemented a comprehensive health care 
compliance program.  

To bring these guidelines to life and mobilize Johnson & 
Johnson leadership around the hemisphere in their 
effective implementation, Johnson & Johnson seeks an 
executive education training partner. The University of 
Miami School of Business Administration will serve as an 
outstanding resource in this effort.  

A key academic and research unit of one of the nation’s 
top-tier institutions of higher learning, the School of 
Business Administration has an established track record in 
delivering high-quality executive education. We offer our 
clients a critical mass of advanced educational and 
research resources, including expert faculty, innovative 
teaching methods, and close collaborative relationships 
with prestigious sister schools at the University of Miami, 
including the world-renowned Miller School of Medicine 
and the UM School of Law. 

A dynamic center of globally oriented business education 
strategically located in the nation’s gateway to the 
Americas, the University of Miami School of Business 
Administration offers unique capabilities for helping 
Johnson & Johnson to achieve the goals of its Health Care 
Compliance Certificate Program. 
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A Global Leader  
in Business 
Education and 
Research 
The University of Miami School of 
Business Administration offers 
impressive facilities, an outstanding 
faculty, a truly global outlook, and a 
curriculum that integrates theory and 
practice. Under the visionary leadership 
of Dean Barbara E. Kahn, the school is 
building an international reputation for 
excellence.  

Over the past three years, the school has 
developed and launched groundbreaking 
impact conferences focusing on topics 
ranging from real estate to global 
business. The School of Business 
Administration is presently engaged in a 
strategic effort to develop and deliver 
initiatives that will support its vision of 
becoming a global leader in business 
education, particularly in the key areas of 
executive education, health care 
management, real estate, and 
entrepreneurship.  

In short, the school’s mission is to provide 
an environment in which the creation and 
dissemination of business knowledge can 
flourish. Together we will work with you 
to develop original and effective models 
for delivering quality professional 
development programs that meet specific 
organizational and industry needs. 

 
A Striking  
New Center  
for Executive 
Education  
The School of Business Administration 
will soon begin construction on the 
Miguel B. Fernandez Family 
Entrepreneurship Building, a striking, 
Michael Graves-designed, six-story 
structure adjacent to the school’s current 
complex. This new addition to our 
campus landscape will be home to a 
vibrant hub for executive education and 
lifelong learning programs as well as to 
innovative, cross-disciplinary centers of 
excellence in our key focus areas, 
including executive education. 

A large amphitheater-style auditorium 
seating 125 people will serve as a 
signature interior space. Larger executive 
classrooms will allow the classes to be 
run more efficiently, enhancing students’ 
educational experience of our students. 
The third floor will exclusively house 
visiting executives with luxury lodgings 
and breakout rooms. The sixth-floor 
penthouse floor will boast an outdoor 
terrace and the premier Penthouse 
Executive Boardroom.  

Once completed, the building could serve 
as the Health Care Compliance hub for 
Latin American professionals flying in to 
participate in the Johnson & Johnson 
Health Care Compliance program. 

 
Dynamic Diversity 
One of the nation’s leading research 
universities in one of the world’s most 
diverse and truly multicultural cities, the 
University of Miami mirrors the changing 
face of global society. 

Defining  
the Future of  
Health Care 
The School of Business 
Administration’s Center for 
Health Sector Management 
and Policy is one of the top  
such centers in the region. The 
Advisory Board to the Center’s 
Executive MBA for Health 
Sector Management and Policy 
consists of individuals from a 
broad spectrum of 
organizations in the health 
sector, including providers, 
payers, professional 
associations, health plans and 
pharmaceuticals. Working with 
the Center, these local, 
regional, national and 
international health care 
leaders share a spirit of 
innovation and excellence, 
have a strong interest in the 
community, education, and 
wish to influence health care 
policy locally and nationally. 
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Our nearly 1,700 international students 
hail from 100 countries all over the 
world, with Venezuela, Brazil, Colombia, 
and Mexico among the top-ten enrolling 
countries as of fall 2009. The majority of 
these undergraduate and graduate foreign 
students are found in the School of 
Business Administration (23.7 percent). 

When compared to all private research 
universities classified by the Carnegie 
Commission as universities with “high” 
or “very high” research activity, UM was 
ranked as “the most diverse” private 
research university. Among other 
highlights of these rankings, UM was 
noted as having the highest percentage of 
full‐time faculty who are Hispanic (18 
percent) as well as the highest percentage 
of full‐time tenure/tenure track faculty 
who are Hispanic (10 percent). 

 
 
 
 
Helping 
Companies in 
South Florida and 
Latin America  
To Succeed  
The school’s roster of 
executive education partners 
with a strong Latin American 
component or orientation 
include, among many major 
corporations: 

• Royal Caribbean  
Cruise Lines 

• VISA Latin America 

• Kraft Foods Latin America 

• Covidien Latin America 

• Baxter Latin America 

• IBM 

• American Express 

• Motorola 

• Siemens 

In Hispanic Business magazine’s 2009 
Diversity Report, the School of Business 
Administration was ranked No. 3 in the 
nation. The school’s full-time faculty is 
more than 20 percent Hispanic, and 
nearly a quarter of its full-time M.B.A. 
class of 2008 was Hispanic.  

The Princeton Review in 2009 ranked the 
University of Miami School of Business 
Administration No. 6 in the nation among 
business schools that provide the greatest 
opportunity for minority M.B.A. students.  

The University’s richly multicultural 
environment enriches the experience of 
our students in countless ways. It also 
informs the sophisticated education we 
offer executives representing enterprises 
from all over the world. 

  

• No. 1 EMBA program in Florida1 

• No. 3 MBA in the U.S. for Hispanic students2 

• No. 5 EMBA program for women students worldwide1 

• No. 6 MBA for minority students3 

• No. 10 EMBA program for women faculty worldwide1 

• No. 32 for business research worldwide1  

• No. 33 EMBA program in the Americas1 

• No. 35 for business school faculties in U.S.1 

• No. 40 for business school faculties worldwide1 

• No. 43 MBA program in the U.S. for return on investment4 

A Rising Star in  
Business Education 
Tracking with the dynamic 
trajectory of its parent institution, 
the University of Miami (now rated 
among the top 50 academic 
institutions nationwide by 
U.S.News & World Report), the 
School of Business Administration 
is rising rapidly in several 
influential rankings of business 
schools, programs, and curricula.  
1Financial Times, 2Hispanic Business,  
3Princeton Review, 4Forbes  
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University of Miami  
Global Business Forums 

In January 2009, the University of 
Miami School of Business 
Administration hosted its first Global 
Business Forum, bringing together 
nearly 700 leading business 
professionals for two days of 
discussions on the challenges and 
opportunities arising from the 
increasingly connected global world.  

The program featured keynote 
addresses and panel discussions 
featuring renowned thought leaders 
representing some of the world’s 
most prominent multinational 
organizations, among them Jack 
Welch and the CEOs of The Coca-
Cola Company and McDonald’s 
Corporation.  

Despite the depressed economic 
environment at the time, the event 
was a huge success, drawing more 
than 700 participants representing a 
broad variety of enterprises from 
across the region and beyond. 

 

 
The Business  
of Health Care: 
Defining the Future 
Building on the success of the first 
Global Business Forum, the school 
will host a multifaceted look at the 
complex issues surrounding global 
health care in its next Global 
Business Forum, to be held January 
12 – 14, 2011.   

The Business of Health Care: 
Defining the Future will draw on the 
University of Miami’s renowned 
expertise in medical education, 
leading-edge biomedical research, 
and clinical care as it examines health 
care delivery and business issues, and 
the many areas where health care and 
business intersect, from a 
collaborative, multidisciplinary 
perspective. 

The 2011 Global Business Forum 
will provide an unparalleled 
opportunity to explore and shape best 
practices for the administration and 
delivery of health care today and in 
the future. The school is currently 
developing content and would 
welcome Johnson & Johnson’s 
potential participation in the event, 
including a prominent role in a 
projected panel on Health Care 
Compliance. 
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Established 
Expertise  
in Executive 
Education 
The University of Miami School of 
Business Administration brings a global 
perspective to business education for 
senior executives. Our corporate 
education philosophy is based on a strong 
collaborative approach in which we 
develop close relationships with clients 
that evolve into long-term partnerships. 
Our executive education programs 
emphasize strategic thinking in rapidly 
changing business environment. 
Disciplines such as accounting, 
economics, finance, management, 
marketing, business law, and strategy are 
integrated into courses that enable senior 
executives to reflect upon and reexamine 
key issues and challenges in their daily 
business activity to deliver results in a 
changing environment. 

The University of Miami School of 
Business Administration welcomes the 
opportunity to become Johnson & 
Johnson’s executive education provider. 

 
Key Features 
Turnkey service: Johnson & Johnson 
will interact with a single team of 
professionals and will benefit from the 
collective knowledge and resources of the 
University of Miami. 

Outstanding faculty: The school’s 
professors are among the foremost 
authorities in their fields, frequently 
consulting with Fortune 100 companies 
and major consulting firms. 

Customized curricula:  
The faculty and executive education 
leadership at the school custom-design all 
our programs to ensure that they precisely 
meet our clients’ specific needs and 
requirements. 

State-of-the-art facilities:  
The School of Business Administration is 
currently housed in a modern 48,000-
square-foot complex that includes 
executive education classrooms, a 300-
seat auditorium, and the James W. 
McLamore Executive Education Center, 
as well as an executive dining room and 
full catering services. A future expansion 

will dramatically expand our executive 
education footprint. 

Convenience and flexibility:  
We offer flexible program times for busy 
professionals. Programs can be held at 
the school’s Executive Education Center 
or at an on-site location specified by 
Johnson & Johnson. Located minutes 
from the airport and just south of Miami 
in Coral Gables, the School is centered in 
a truly global environment—a hub of 
international business that is home to 
nearly 1,200 multinational firms. 

Outstanding value: Our customized 
programs offer short-term education 
yielding long-term results that deliver 
outstanding return on investment. 




