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What is the Helios Tech company vision?

For our marketing strategy, we are initially launching our 
product with Vision Australia and also via an E-commerce 
website. In 3 months after our initial launch, we plan to carry 
out an advertising campaign promoting our product and 
creating awareness of Braille using current trends such as f
acebook, twitter and foursquare in combination with radio
advertising. After 12 months from intial launch, HeliosTech will 
feature a landmark exhibit. A city-circle tram will be turned into 
a sensory experience Braille playground. Our concept is to 
cover the entire interior with Braille, with translation beside the 
words and our device on display but chained to the walls of the 
tram. This exhibit’s purpose is to raise the awareness of Braille 
and the to promote the usability of the TouchBraille.

To maintain our current customers and to create a unique 
brand experience as well as maintaining our ecosystem, it is 
vital for us to constantly update and add new features via
software updates that can be downloaded easily via the 
internet. Promotions such as invitations to Audio-Descriptive 
Movie Screenings could be sent to existing customers via email 
or have current news and latest blog posts sent as a newsletter 
to the TouchBraille to be easily read. A virtual FAQ for common 
questions or an online help guide to help customers or their 
families to use our products better. Our product the 
TouchBraille also has the unique ability to teach the user 
Braille.
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 Our product the TouchBraille also has the unique ability to 
teach the user Braille, by listening to the inbuilt audiobook, 
the user can learn braille by hearing the audio teacher and 
feeling the Braille keys physically at the same time.

For HeliosTech, the desired values that our brand should 
project to customers is, the ease of use, ergonomic design 
built with them specifically in mind, technologically advanced,  
reliability, that we are the trendsetters, the pioneers into a 
new digital frontier.


