
Just some of what I have been working on for the last 18 years.



Examples of extending the bold primary and secondary packaging design to promotional sku’s where

they are very effective without harming the timeless identity of the 12 oz iconic glass bottle

Budweiser

Standard Packaging

Promotional Packaging



Alternative expressions of the Budweiser brand to engage new consumers

Budweiser



Bowtie exploratory with concepts to tie to advertising campaigns, and secondary

Budweiser



Budweiser

Exploring if the bowtie can work on the secondary 
graphics (quietly or more prominent)



Bud Light Redesign
Current packaging and some concepts leading to the final design



Alternative expressions of the Bud Light brand

translated to promotional packaging

Bud Light



Point of Sale executions that mirror the packaging

Bud Light



Bud Light Lime
Current primary and secondary packaging



Examples of outdoor and POS

Bud Light Lime



Bud Light Golden Wheat
Current packaging and some concepts leading to the final design



Budweiser Select and Select 55
Packaging and POS executions



Michelob ULTRA
Current Packaging



Michelob ULTRA
Michelob ULTRA Values Based Positioning model guides 

the design of the Visual Key Principles



Michelob ULTRA
Visual Key Principles give clear direction to agencies for photographic 

techniques, color palette, and cropping techniques unique to the brand.  

These principles then guide the way to the development of the brand block.



The Visual Key Principles were then used to guide the design of the brand block, 

which acts as inspiration for any agency to use in creating POS, print, outdoor, 

and digital executions while allowing for some creative license.

Michelob ULTRA



Michelob ULTRA
Proposed packaging design



Executions based on brand block and visual key principles

Michelob ULTRA





























Careful attention needs to be paid to hand holes, 
flaps, code bars, scores, etc.

Secondary Proofing



Careful attention needs to be paid to hand holes, 
flaps, code bars, scores, etc.

Secondary Proofing



Packaging and POS executions

LandShark



New Design

2010 Redesign and competition

Tilt



POS executions utilize the packaging for inspiration

Tilt



Current Bacardi Silver Mojito and new Light line extension concepts

Mojito Line Extension



A sampling of just a few of the new products I’ve directed

New Product Introductions



Comparing and contrasting designs informally with the brand manager

Typical Informal Design Review



Ad Hoc logo projects



Ad Hoc projects
Vehicle graphics, Busch Stadium signage, Brewery lobby artwork



Corporate Identity System
All print materials and signage converted system-wide



Package Project Tracking System
Co-developed a domestic packaging project management system used by  the North American zone



Packaging Promotional Calendar



Secondary Packaging Artwork Checklist
I developed this hard copy checklist that is routed for approvals of actual size panel prints



Legal Compliance



THANK YOU!


