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Trade show exhibits reflect
corporate identity and
brand while supporting

marketing strategies either

subtly or through dynamic
design choices.

Represented here - a 1600 sq ft
booth (above) using a simple
panel system with subtle details
and upscale fixtures to create a
classic and sophisticated look for
a high-end client and (below) a
new custom exhibit desighed to
dovetail info a client's

dynamic marketing

program.
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