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Cons um e r

D e s ign

D e s ign a pe rs onal com m unication 
de vice  for a brand or com pany  th at 

doe s n’t curre ntly  offe r one . Th e  
product ae s th e tics  m us t be  coh e s ive  

w ith  th e  brand’s  de s ign language  

Th e  targe te d cons um e rs  for th e  Nik e  
com m unication de vice  w ould be  th e  
ath le tics  and fitne s s  m ark e t. Us e rs  

w h o’s  life s ty le s  prim arily  involve  run-
ning or participating in re cre ational 

activitie s  e ve ry  day

Nik e ’s  curre nt e le ctronics  product line  
contains  de vice s  th at aid th e  us e r’s  

ph y s ical activity  by  providing re lative  
data. It’s  e s s e ntial to incorporate  th at 
as pe ct into th e  com m unication de vice  
w h ile  e xpanding upon th e  fe ature  by  
adding com ple te  conne ctivity . A prod-
uct th at contains  all th e  abilitiuct th at contains  all th e  abilitie s  of a 
ph one , w ith  th e  form  and durability  

ide al for th e  active  cons um e r


