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Concept through Production Art Variation

EXTERIOR-FACING WINDOW CLINGS / POSTERS Window Poster Variations: Most of the POS elements
Design combines appetite appeal and lifestyle imagery. evolved based on Cliel’lt input and test marketing.
Lifestyle imagery, food beauty shots, and text changed

based on location country or target audience.

One major challenge involved redesigning the entire
& creative direction in the middle of the USA initiative.
%gg%i&if Am:’:ﬁ':‘fgg‘:x‘ggn o Domino’s had re-branded themtselv.es and the design
g ; needed to reflect the new creative image developed
for all their marketing and media.
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Initial Concept
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Spéciaux familiales
pour des moments en famille.
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BRING HOME
THE HAPPINESS

Taiwan Version French Version
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