SHOWERHEAD: DESIGN COMPETITION

AM Conservation Group had contacted our school to test the
interest of a competition in which they were hosting. The
purpose of this competition was to design a showerhead that
align with Am Conservation Groups marketing strategies and
company profile. The showerhead would have to folow the
WaterSense guidelines in order to carry the WaterSense

Who is the AM Conservation Group?

A company dedicated to promoting energy and water conservation.
Goal: To become a service oriented source for a full line of high
quality, competitively priced weatherization, water and energy con-
servation products, kits and programs

-“Improving energy and water efficiency through innovation and
design one product at a time.”

-“Think Green, Go Green With The AM team”

What is WaterSense?

WaterSense, a partnership program by the U.S. Environmental Pro-
tection Agency, seeks to protect the future of our nation's water
supply by offering people a simple way to use less water with wa-
ter-efficient products, new homes, and services.

Showerhead Guidelines:

-Use no more than 2 gal/min

-Provide a satisfactory shower that is equal to or better than con-
ventional showerheads on the market.




