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About

The Accelerate Branding Sports Conference in 
Rio De Janeiro 2013 is an international branding 

on the understanding and expanding brands 
identity in shaping a successful future. 

Sports

Sports are about achieving a goal and amplify 
the excitement of the game.  This translates to 
the science of sport materials, the branding of 
sport teams, and their athletes.  The effect of this 
is the feeling of being in powered and apart of 
a team, which creates a stronger bond between 
teammates and the designer, and leaders who 
united them together.

Branding

The Accelerate Branding Sports Conference in 
Rio De Janeiro 2013 is ground zero for sports, 
branding and how the communication between 
sports, branding, and the consumer is efficient.  
Also at the conference, host design professionals 
who come together to be inspired, engaged and 
prepared to build the better brands of tomorrow.

Result

The Accelerate Branding Sports Conference in 
Rio De Janeiro 2013 was founded on the belief 
that through a network of likeminded colleagues, 
inovalated techonolgy of clothing matericals, 
branding practies, personal reaction to brands, 
and that for an understanding relationship of 
branding and sport.  This result of being pack-
aged as a vision which empowers the athletes 
experience
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History of the Branding Idea

The history of branding started back in the 
Vedic period (1100 B.C. – 500 B.C.) in northern 
India.  The Italians were among the first group of 
people to use the form of branding.  This early 
form of branding was in the form of a watermark 
what would be used on paper in the 1200s. 
Branding as we know of it today, did not come 
around until the 19th century with the creation of 
packaged goods.

With the Industrialization that was happening 
around the world, it helped moved products from 
the factors to the consumer by literally brand 
their logo on the package whither it was a bar-
rel, paper bag, or box. This was the very bening 
of how branding started and this was by pure 
accident.  

Around the 1900, James Walter Thompson
 published an ad on how branding and
 advertising work. This is the foundation of what 
we call and know as branding.  

From The 1900 till present, branding has evolved 
and transform into more then just putting a logo 
on a container.  It quickly into different brand 
avenues like brand identity, personality, value, 
equity to name a few.
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Mike Rigby is a British graphic designer who 
started his career at The Chase, which is one of 

design consultancies. He enjoyed it so much, he 
spent over four years their. 

which he got from The Chase which translates 
into communication not decoration. Mike mostly 
works in the brand identity sector. 

Some of his projects include companies like, Pen-
tagram London, True North, and Landor, joining 
Interbrand Australia as a Creative Director in 
2010. As a result of working with great compa-
nies, Mike has won over 40 international design 
awards for brand identity, packaging, and 
advertising to name a few. 

His client list includes TATE, Adidas, ART 
Queensland Art Gallery, The World Gold Coun-
cil, Argyle Pink Diamonds, The New Theatre, 

McDonalds, and The National Portrait 
Gallery London.
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value measured by the positive change that they 
create.  These changes include healthy lifestyle, 
social changes, sense of place, and future tense 
of which are Addis Creson.

 Addis Creson redesign, packaging, and identity 
for Intel.  One way Addis Creson explains their 
way of thinking is by “The success of business 
and the planet are interlocked,” says Addis. 

to help companies think of ways to market their 
products in the most sustainable way they can.
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