POINT OF PURCHASE DISPLAY
PROCESS BOOK
BY JEAN WILCZEK
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Frower Essences

DISPLAY CONCEPTS:

The Point of Purchase display (POP) is one that would be sitting
at counter level, approximately 18 inches tall and 18 inches in
diameter. | wanted soft curves on i, further solidfying the overall
feeling of ease and peace. For a natural feel, the idea of flowers
was initially incorporated into the design but ultimately
decided against because it would have blended in with
many of the other products that may be found on a health
food store shelf. Flowers were also the first idea that
came to mind, making them rather contrived.

A Bonsai tree was chosen and incorporated into the overall de-
sign because of their carefully and methodically sculpted and
balanced appearance. | thought this was in keeping with the
idea of paying attention to and giving care for a human body.
It takes thoughtful choice and effort to bring about a balance
of mind, body and spirit. The organic shape of the Bonsai also
echoed the organic nature of the product.

To further reiterate the feeling of the all-natural product, the
base material decided upon was a varnished natural pine disc
with the Bach logo etched into it and accented with black paint.
Aslight angle was given to the disc so that it faced toward the
viewer at a downward angle, making the informational flip book
mounted to the disc more visible and easily readable. Circular
recesses would also be drilled using 4 different diameters on
various locations to hold the 4 different products as they are
displayed behind the informational flip book.

The cardboard display fastened at the back of the disc would
be wrapped in an arc around the back half of the disc, creat-
ing more soft curves. The Bonsai tree element would be made
3 dimensional to stand about 1/2 inch forward from the arced
cardboard display and to the left of the Bach Original Flower
Essences logo on the right along with the key benefits of the
product listed below. The center sketch on the opposite page
illustrates the chosen concept.
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SUPPORTING TYPOGRAPHY
TRAJAN PRO BOLD & TRAJAN PRO REGULAR

AA BB CC DD EE FF GG HH 11 Jj KK LL MM NN OO PP QQ RR §s TT UU VV WW XX YY ZZ
AA BB CC DD EE FF GG HH I1 J] KK LL MM NN OO PP QQ_RR SS TT UU VV WW XX YY ZZ
Arial Narrow Regular & Bold

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

LOGO DESIGN:

There was no need to alter the original Bach Original Flower
Essences logo beyond adding a soft aqua drop shadow for
use on the new background gradient as shown to the left. It
is a very strong logo that is becoming more readily recog-
nized with the brand. The project’s focus was more on how to
integrate the logo and supporting typography into a point of
purchase (POP) and informational display that captures the
consumer’s attention and draws them in.

COLOR CHOICES:

Pastel spectrum colors were used because of their ability to
project a sense of peace, calm and wellbeing which the product
helps the consumer attain. They were also useful in appealingly
delineating the various sections in the informational flip chart in-
cluded on the POP display. Below are sample swatches of the
primary colors used in the POP display.

Gradient Pantone Pantone Pantone Pantone Pantone Pantone
30% 184C 116C 359C 3125C 2195C Black C

30% 50%

50% 50% 50%
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Process Book - POP Display

DESCRIPTION:

To create a point of purchase display that showcases the products
and acquaints the consumer with 4 of the Bach Rescue
products. These products are homeopathic flower essences
developed by Dr. Edward Bach in the 1930s in England. Rescue
remedies are formulated to help with the effects of stress in a
gentle, non-pharmaceutical method. These Rescue formulas have
been formulated to safely use with adults, children and pets.

PRODUCT TARGET AND PERSONA:

This product is targeted toward individuals who are looking for
alternatives to allopathic and pharmaceutical solutions to stress.
These individuals are usually very health conscious and tend to
look towards holistic alternati such as

exercise, meditation and Eastern medicine for themselves, their
families and their pets. These individuals read about and practice

preventive lifestyles to keep their bodies, minds and spirits -

in homeostasis. They come from all economic backgrounds and
walks of life. These individuals are generally very proactive and
take time to take care of their body, mind and spirit even when
lifes pressures and stresses are trying to edge out this necessary
process. They realize that they must tend to their daily busyness
and responsibility but that their first responsibility is to their health
and wellbeing. They also realize that when there are acute
stresses, attention to body, mind and spirit are essential in making
it through with the best outcome.

COMPETITIVE PRODUCTS:

There are no competing products for Bach flower
Rescue formulas. This brand is making its way to
becoming more well known but is still in need of a little
help. showcases the products and gives the consumer
a description of the key benefits and uses will help
bring the product into the mainstream more readily.

KEY BENEFITS:

Homeopathic
Convenient
Inexpensive

No Side Effects

Safe for Children

Safe for Pets

Quick Action

Ease of Use

4 Formulas
Alcohol-Free Formulas
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Bach Flower Rescue Remedies




