
RESEARCH
The first phase was to research the limits and needs of  the elderly. This 
consisted of  everything from ergonomics to conducting interviews in 
order to understand the physical and emotional needs of  the consumers. 

 Invacare Heavy
Duty Walker $309.99

Carex Roller Walker
$129.20

Airgo navigator  
$360

Invacare Rollite Rollator 
$162.80 normal adult 

Rollator Walker, Market-Mate 
$280.99

Dana Douglas Infiniti 280 Rollator
$482.99

Trionic Walker
$1023

Technology HighLow
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U-Step Walker Stablizer
basic setup $575

Medline Folding Rollator
$80.45

Invacare WalkLite Walker
$102.00

Rigid Walker
$45.73 

Heavy Duty Bariatric 
Safety Roller$899.99

OPPORTUNITY

Competitive and ergonomic research
current problems

1. Adapt to the physical and emotional needs of  the consumer

2. Provide emotional security 

3. Bring stability to the user 

4. Be able to be easily stored especially on-the-go

5. The product must be adjustable to all consumers

6. Keep the user comfortable 

7. The product must be able to be easily identified by the owner

Design Requirements


