Contents

1

Executive Summary | page 2

2 What is Human Factors? | page 3

3
4

3
9

Product Description | Page 4
Initial Set Up | page 5

User | Page 6

Human Factors | page 7
Observation | Page 7

Task Analysis | page 10
Questionnaire | pPage 11
Summary of Issues | page 13
Re - Design | page 14

Clip Design | page 14
Screen/Device | Page 15
Information | page 16

User Testing | Page 17

Final Design | page 18

Application | page 19

References | page 19
Appendices | Page 20

Connor MacMillan | MEng5 | Human Factors Report 2012



