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Masthead:  The Important People



Feature Article: Isamu Noguchi
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A functional but attractive environment that invites and informs 
attendees, -- both existing and potential new dealers.

To introduce their new line of products: panoramic®, Screen Support, 
LED backlight blanket, & turnkey catalog.

To backup their well-known rapport of creating mind-bending illusions by 
printing quality graphics on fabric.

Duo’s Goals & Objectives



Research:
Word Study “Carrier” from duo’s catchphrase.
							     

						         Found:  Aircraft Carrier
						         Purpose: Primary mission to deploy aircrafts
						    

		
Development:
Brainstormed phrases to be thematic to above word study.

\“Your Image Carrier.”  

Creating Experience: Exploring Tagline



Mood Board



First Glimpse



Side Elevation

Front Elevation
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Product Display Opportunities

Enclosure

Aesthetic Elements

Touch Screen Product Display

Semi Private Meeting Space

Reception Counter

Divisions of Space



Highlight: Optical Illusions & Graphics



Pick Points: Product Display & Reception

Paper Airplanes Mobile
Multi-tiered Reception Desk

with Embedded Tablet

Latest panoramic® 
Screen Support 

Product



Close-up: Seating Area



Pick Points: Seating Area

Turnkey Catalog Opportunity 
(Digital Display)

Efficient Storage Opportunity
(Stack-up, Cap-off or Pull-out)

Interactive Opportunity
(Building  Paper Aeroplanes)



LED Light Blanket/
Backlit Tension Fabric 

Product Display

Close-up: Backlit Signage



Closeups: Thematic Branding



Aluminum Extrusions & Tubular Structures.
Pillowcasing Tension Fabric. (panoramic® Visual System)
Corrugated Paper (Green Option) / Laminate. (for hard surfaces)
Optical Illusions.
Colors: Duo logo variation.

Material Board



Final View





				    “We move your World.” 
		  								        - Tagline
 

Bare Facts:
- Supply tools
	 - Harvests fuel & creates passages
- Efficiency & Convenience
- Experts in Drilling & Safety
- Educational

Who is ADIT?



- Update marketing campaign & rebranding of Identity.
    
	 Define ADIT: entrance, passage, access, to make way.
 
- Unveiling/Launching of new face & new product at the Mining exhibit show.
- Two distinct spaces for tunnel drilling and offshore drilling categories. Need 	
   private conference space and an exclusive mini-bar.
- Not to appear too technologically-oriented or futuristic but still marketing  
   high quality, durability, and trustworthy products.
- Need to standout on the show floor, provide unique exhibit experience to  
   fascinate and educate customers, old and new.

Goals & Objectives



ADIT

Developing a New Identity
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ADIT ADIT

Primary Colors

Horizontal Version

Primary Typeface

Supportive Typeface

Symbolic Branding

ADIT Blue
C100 M84 Y37 K27

ADIT Amber
C0 M35 Y85 K0

ADIT
Secondary Branding

Logo Utilization

Typeface

Summative Identity Manual
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Overall View

First Glimpse



Front Elevation

Side Elevation
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Final Floorplan 
30’ x 40’ Island Booth

Floor Plan



Traffic Flow
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1. Upcoming Product  
   (Tuneladora Series)

2. Conference Space

3. Mini Bar

4. Simulator Station 

5. Tunnel DrillBits 
   (Product Display)

6. Offshore DrillBits    
   (Product Display)

Division of Space



Approaching Space

Perspectives



360° Orbit around ADIT Exhibit. 

Perspectives: Sizing it Up



Two ADIT SimulatorsTM to add interactivity and experience.

Close-up: Simulator



Two open conference rooms equipped with hidden mini bar.

Close-up: Conference Tunnel and Mini Bar



Tunnel Drilling  
Product Display

Off-shore Drilling  
Product Display

Unique Product Display Areas



1.  Aluminum Extrusions
2.  Tension Fabric
3.  Plexi Glass
4.  Corrugated Cardboard  
	 - Green alternative to laminate, especially for hard surfaces.
5.  Customized carpeting (color coded to sections) 
	 - Printed/dyed logo onto carpet or GOBO projection of logo onto carpet.

1 2 3 4 5

Materials Board



Final View
Upcoming Tuneladora Series

Final View



My name is Phoebe.
	 I’m a Lifetime student,  
		  Full-time dreamer and  
			     Aspiring designer.
				       Part thinker-philosopher,
					        but mostly, a happy creative.

Conclusion




