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Max Miedinger and Eduard Hoffman were respon-
sible for the invention of the typeface that would re-
define how the world would view the appearance of 
storefronts,advertisements, and whole corporations. 
The functionality of this typeface lent to its success, 
but the climate in which it was created had even 
more to do with the way it was made and its upcom-
ing media influence. “Helvetica’s success was rooted 
in this pragmatism and in the glorification of its ori-
gins, which did not refer to its creator, but rather to a 
nation and its legend of a neutrality that was adopted 
as a recommendation and an argument in favor of 
the typeface.” (Müller, 10 )

Hoffmann was very specific, and researched the 
cultural climate, and if people would be willing to 
use this new typeface. Being a businessman, he 
wanted to ascertain that his investment would out 
way the risks of taking on this endeavor. “As a busi-
nessman, he would also have recognized that sans 
serif typefaces played a major role in the business 
world.” (Müller, 21) 
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